





LITHOGRAPHY, 





x 
: 
, 
- 
4 
2. 


LITHOMEN 
ARE SELLING 
A 





~~ 
























Permanent Green 67P 





























Senelith Inks 


were the first lithographic inks 





























made trom dyestuffs 





treated with sodium tungstate 





for better sunfastness 





and are still leading 





with their outstanding resistance properties 
























The Senefelder Company, Inc. 


. :™ Everything por Lith ogtay2 hy” 


32-34 Greene Street New York 13,N. Y 
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Give your customers copies of ‘Turning 
—~F Ideas Into Dollars.’’ Help them install a 














continuing Suggestion System. It wi:l mean en are <3 
new form printing business for you. SUGGESTION BLANKS 
—- Jake One 
A ready-made Suggestion System you can TURN YOUR 
put in the hands of your customers simply a 
— by giving them a copy of ‘“‘Turning Ideas Into . 
Dollars’’—Hammermill’s ‘‘show-how”’ book! Ni intima al 
It shows them how to get money-saving, B-D- Wil LIAMS& CO: 
money-making ideas from employees; how to : 


check the value of these ideas; pay awards 
for them; put them to work. It’s a simple 
system. Each suggestion received requires 
—7 six forms for the record. Here is a mine of 
new orders for you. 
Send for free copies to give your custom- 
ers and keep one for yourself. Like many 
printers you may find a suggestion system a 
new source of profit in your shop. 


And when recommending paper for business forms, rely SEND FOR THIS 
on the paper made for business use—Hammermill Bond. FREE BOOK J 


. IT 1S HAMMERMILL’S WORD OF HONOR TO THE PUBLIC 
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j Hammermill Paper Company, 1613 East Lake Road, Erie, Pennsylvania 


9 Please send me—FREE—copies o yllars’ 
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THE COVER 


Lithography salesmen are_ getting 
busier these days, and they need help 
in the form of good samples, sugges- 
tions, and ideas. For more on this 
subject see page 32. (Photo courtesy 
Western Lithograph Ce., Wichita, 
Kan.) 





RoBERT P. LONG 
Editor 


IRENE H. SAYRE 
Technical Editor 


THOMAS MORGAN 
Business Manager 


Address all correspondence to 
254 W. 3lst St., New York 1, N. Y. 
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MODERN LITHOGRAPHY 


Reg. U. S. Pat. Office 


SUBSCRIPTION BATES: One year $3.00, two years $5.00. In Canada one year, 
$4.00. Group subscriptions: (U.S. only) Four or more entered as a group, $1.50 
each. (May be. sent to different addresses.) 


Wayne E. Dortanp, President; Grant A. DorLaANp, Vice-President; Ina P. MaeN Secretary 
Treasurer. Published monthly on the 15th by Industry Publications, Inc., 123 Market Place, Balti- 
more 2, Md. Advertising and Editorial Office, 254 W. 3lst St., New York 1, N.Y. Advertising 
rates made known on application. Closing date for copy—25th of the month previous to date of 
issue. Entered as second class matter at the Post Office at Baltimore, Md., under the Act of 


March 8, 1879. 

















Particularly suited to rapid and 


economical offset printing of: 
BOOK JACKETS + LABELS 
BOX WRAPS - GIFT WRAPS 


MAGAZINE INSERTS and 
COVERS 


ADVERTISING FOLDERS, 
BROADSIDES, BOOKLETS, 
MAPS...and any long-run 
commercial work in colors, 
within the web and cylinder 


dimensions. 








SPECIAL 4-COLOR |\ 


















SPECIFICATIONS 
Sheet size: approximately 30" x 40" 
Speed: over 8.000 eylinder revolutions per hour 


Press consists of four units in tandem. printing 4 colors 


one side. or 2 colors 2 sides 
Adjustable trimmers on both edges of web 
Delivery: flat sheet face up. or re-wound 


Plate cylinders are adjustable side-wise and web-wise, 
thus cutting down makeready time 


\utomatic lubrication 












WEB-FED OFFSET PRESS 


BY 
ATF-WEBENDORFER 
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AMERICAN TYPE FOUNDERS 


WEBENDORFER DIVISION 
Cling 2 South Street, Mt. Vernon, New York 


” A 


MODERN LITHOGRAPHY, August, 1947 











Near Crisis at Oxford Paper Company 





by Tony Barlow 
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CTUALLY, making quality 
A printing paper at Oxford’s 
plant is a mighty smooth opera- 
tion. 


Each day, we produce better than 
1,000 miles of many varieties—a 
rate we have maintained for a 
good many years. 


Oxford can maintain this high 
rate of production because our 
facilities are comple fe. We control 
every step in the production of 
paper from the wood to the 
sheet of finished paper ready for 
the press. 

Helping to maintain Oxford’s 
record of quality are tts crafts- 
men, hundreds of whom have 


8 





LAMENTABLE LAPSE! CHECKER-UPPERS AT OXFORD 
GETTING THE FACTS ON WHY IT TOOK 32 HOURS 
4 MINUTES TO TURN A STICK OF WOOD INTO PAPER 
INSTEAD OF THE USUAL 32 HOURS FLAT ! 














had 20 or more years’ experience 
in the art of making paper here 
at Oxford. 

Furthermore, each day’s run is 
given over 5,000 separate tests for 
quality — tests for such things as 
fold, surface bond, color and good 
printing properties. Besides mak- 
ing sure that every sheet of Oxford 





paper is right, our Research De- 
partment is constantly working to 
find ways of making paper better. 


So when you need paper that 
must be right for the job, call 
your merchant who handles 
Oxford papers. You will find 
Oxford merchants in key cities 
coast to coast. 


Included in Oxford’s line of quality printing and label papers 
are: Polar Superfine Enamel, Maineflex Enamel Offset, 
Mainetlex C1S Litho, Mainefold Enamel, White Seal 
Enamel, Engravatone Coated, Carfax English Finish, 
Super and Antique, Aquaset Offset and Duplex Label. 


OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 


MODERN 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Ill. 


DISTRIBUTORS 
in 48 Key Cittes 





ITHOGRAPHY, August, 1947 





ee ee ee 


5 CN err 

















THE SWING IS 


TO GRAPHIC ARTS 


Critical buyers of plates started it. Soon there were 
over 200 of America’s leading lithographers and 
printers keeping it up. Today ever so many more 


are pushing in the right direction. 


It's so much pleasure to get the best in plates 
ALWAYS. Life is ever so much easier when your 
work goes through with a breeze. There's a thrill 
in working with plates produced by the new 


improved processes. 


Once you've gotten in the swing you'll never let 


the old cat die. 


MAIN OFFICE: TOLEDO 4, OHIO 
110 OTTAWA ST. « PHONE GA. 3781 





SVU 

5h hunt \ 
nh L\AS Se Sas “* 
VA\\ . HULIB® 





CH CHICAGO OFFICE 
Bbeth 222 West Adams Street 
ph 9122 Phone Randolph 5383 






CRAFTSMANSHIP... 


It takes many types of specialized skills to make a good lithographic plate. Be 
sure that the skill of your craftsmen is supported by the right chemicals— 
MERCK CHEMICALS FOR THE GRAPHIC ARTS. 

Exacting laboratory control ensures their purity, uniformity, and reliability. 
You can depend on them for the same good results, from the same procedures, 


every time. Write for catalog. 











MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N. J. 


New York, N. Y., Philadelphia, Pa., St. Louis, Mo., Elkton, Va., Chicago, Ill., Los Angeles, Cal. 
In Canada; MERCK & CO., Ltd., Montreal, Toronto and Valleyfield 
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RIGHT PAPER... 
A First Consideration 
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| EAGLE-A 


Hand-written business letters and ‘“‘wet press’’ copying practically disap- 





peared with the introduction of the typewriter and carbon paper. To meet 
the demand of this equipment, so important in the conduct of modern 


business, Eagle-A developed such papers as: 


f PAPER 
> EAGLE-A AGAWAM BOND 
EAGLE-A AGAWAM ONION SKIN 


The Complete Group 


of Eagle-A Agawam ; = 8 *¢ coe FF tTlU6€SehUms & © WN I E N T 
100% Cotton Content 
j Papers is Designed for fine letterheads, legible carbon copies and lightweight busi- 


ce ” — <2 . » : oo S 4 > " . y 4 ’ , , 
ioe. hi ness records — these two outstanding grades assure high quality work on 
AGAWAM. BOND the typewriter. 
EAGLE-A AGAWAM To assure your customers of exceptional quality, always recommend Eagle-A 
ONION SKIN ; ? : . 
Agawam Bond and Eagle-A Agawam Onion Skin with envelopes-to- 


EAGLE-A AGAWAM 
WEDDING BrIsTOL match. 


Also available in EAGLE-A TYPEWRITER AND BOXED PAPERS 


FAGLE-A PAPERS 


AMERICAN WRITING PAPER CORPORATION e HOLYOKE MASSACHUSETTS 


LAQ)NHERN TITHOCRADYUYV + 147 1 
VMUOJUEAIN LIL MOGAALFH Y August 4 3 
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ANSWERING YOUR QUESTIONS ABOUT 


THE DUTRO-HENDY WEB OFFSET PRESS* 














Will The Dutro-Hendy Press Handle 
Color Reproduction? 


Here's a prize answer: As a mighty sales 
medium, color comes into its own with 


How Fast Does a Dutro-Hendy 
Offset Press Operate? 


Depending upon the paper stock, it can 
creep at 10 cylinder rpm or leap ahead 
at 250 cylinder rpm without disturb- 
ing the positive ink or water feed. That 
means a money-making production press 





Can The Dutro-Hendy Handle 
Any Paper Stock? 
















Yes, almost any—from thin papers to 
light weight tag stock—and in rolls. 
That's a pretty broad range, but it’s so. 
Specifically that means from newsprint 
to the finest offset book or coated stock. 
It handles rough papers or smooth 
papers—bonds, ledgers, uncoated books, 
litho label and poster stock and even 
prints on parchments and foils with 
such surprising results that you won't 
believe it until you have actual samples. 


Write for them 


for whatever you choose to run. It is 
completely autometic. By pressing an 
electric control button the water rollers, 
inking rollers and impression go into 
operating position in the proper sequence 
and with the proper timing, and on all 
units simultaneously ... With such speed 
—up to 15,000 impressions per hour—you 
can have a versatile production press 
that eats up work in a hurry—and eats 
up all kinds of jobs—profitably. 


additional power through results ob- 
tained on the DUTRO-HENDY Offset 
Press. That's what customers want. You 
can give it to them. This new press is 
built on the-unit principle with one color 
printing cylinder per unit. Units can be 
coupled together to produce any number 
of colors and for both side printing in 
any combinations which total the num- 
ber of units. Using up to a 300 screen— 
even on newsprint—it reproduces with a 
fidelity unparalleled by any other print- 
ing method or by any other press—and 





at profit making speed. 
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Will This Dutro-Hendy Press Print 
Newspapers and Letterheads? 


It certainly will. And with the use of 
pre-registered plates requiring an hour 
or less of make ready per color you can 
shift from a newspaper run to a letter- 
head run with very little down time. Less 
than a minute is required to change 
from folder delivery to pile delivery or 
to rewind when necessary. This same 
fast change idea holds true for any job 
change—from coated book to light card- 
board or even from litho label to foil . 

It's this flexibility of the DUTRO-HENDY 
Press that makes it a glutton for work— 
that takes it out of the class of a spe- 
cialty press good for only one kind of job. 


Dutro-Hendy Press? 


At the two week Working Demonstration 
to be held in October at the new $6,000,- 
000 home of Pacific Press Inc., Los An- 
geles, California. Working Demonstra- 
tions will be made on all stocks men- 
tioned and press runs will be made 
in various colors to demonstrate the 
versatility and flexibility of the 
DUTRO-HENDY Offset Press. 


Where Can I Get More 
Complete Information? 


Write for ‘A STORY OF NEW PROFIT 
OPPORTUNITY.” It’s for Lithographers, 
Printers and Publishers interested in 
modern press equipment capable of con- 
verting otherwise idle press time into 
profitable, chargeable hours. It gives you 
a picture of the stability and outstanding 
reputation of the 91 year old Joshua 
Hendy Corporation—all of whose exten- 
sive manufacturing facilities and expert 
technical and engineering knowledge 
are available for the successful man- 
ufacture of the new and revolutionary 


Write us. Tell us what you are specifi- 
cally interested in. We will advise you 
of the specific dates and 
give you full information, 








DUTRO-HENDY Offset Press. 



















* The DUTRO-HENDY is a new and revo- 
lutionary high-speed automatic web offset 
press, so versatile it need never be idle in 
any plant. It is a completely new idea in a 
lithographic press. lt produces sales impreg- 
sions in texture, tone and color so realistigally 
that "you can feel the fur with your /eye.” 





Dutro-Hendy 


WEB OFFSET PRESS 





Manufactured by 
JOSHUA HENDY CORPORATION 


601 WEST Sth STREET, LOS ANGELES 13, CALIFORNIA 
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EVEN WHEN PRESSES LOOKED LIKE THIS... 


SAM’L BINGHAM’S SON MFG. C0. rollers 


made them print better 



























































(TEN CYLINDER TYPE-REVOLVING MACHINE: Circa 1846 ) 


We 


o> == An early American ef- 
FS = > fort to produce a high- 

~~? speed press for news- 
(ya. -A= paper work resulted in 
this ingenious, if fantastic- looking, 
“type-revolving machine.” There were 
175 such presses made, and they were 
used until as late as 1866. 

The central cylinder held forms of 
type, secured in place by 
“V'“shaped column mules. 
Paper was hand-fed from 
platforms, to the impres- 
sion cylinders, varying 
from 4 to 10 in number. 


| a 


SAM'L BINGHAM’S SON MFG. CO. 


MANUFACTURERS OF 


PRINTERS’ ROLLERS . 
LITHO-OFFSET ROLLERS 





~— 


Even then, as today, SAM’L BINGHAM’S 
SON MFG. CO. made inking rollers 
that helped printers get better results. 
As modern press machinery demanded 
more and still more of rollers, SAM’L 
BINGHAM’S SON MFG. CO. built more 
and more into their rollers. 

Today, through any one of 16 con- 
veniently located factories, you know 
you can always depend 
upon SAM’L BINGHAM’S 
SON MFG. CO. for “the 
right roller right away” 
to do any standard or 
special job. 


THERE’S A FACTORY NEAR YOU: 


ATLANTA 3 DES MOINES 2 KALAMAZOO 12 OKLAHOMA CITY 6 

CHICAGO 5 DETROIT 10 KANSAS CITY 6 PITTSBURGH 3 

CLEVELAND 14 HOUSTON 6 MINNEAPOLIS 15 ST.LOUIS2 ¢ 

DALLAS 1 INDIANAPOLIS 2 NASHVILLE 3 SPRINGFIELD, 0. 
1847-1947 


ONE HUNDRED YEARS OF ROLLER MAKING 
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Prominent Users of Strathmore Letterhead Papers: No. 72 of a Series 


Your Vu ad Yule Zs mprany 
Mallhaw, , Mews Mate hu sell 


does your letterhead 
merchandise your product? 


Oldest of American watch companies, Waltham has always 


stood for accuracy. To this Mr. Guilden, new president, adds style. 


His company has built their entire sales and advertising strategy 


on the handsome styling and top prestige of the Waltham watch. 


Therefore, it is no mere accident that Waltham chooses Strathmore 
Parchment for its distinguished letterhead. It is an item. and an 


important one, in the maintenance of the Waltham prestige. 


Does your letterhead do as much for the reputation of YOUR 
PRODUCT? If not. ask your printer to submit new designs on 


Strathmore papers. 


Strathmore Letterhead Papers: Strathmore Parchment, 


Thistlemark Bond, Alexandra Brillian 


Strathmore Sc ript, 


t, Bay Path Bond, Strathmore Bond. 


STRATHMORE 


ont 


MAKERS 
OF FINE 
PAPERS 


Strathmore Paper Company, West Springfield, Massachusetts 





Shathmore 
ADVERTISEMENTS 


in national magazines tell 
your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 
for you to sell these papers, 
which you know will producc 


quality results. 
* * * 


This series appears in: 
TIME 

NEWSWEEK 

UNITED STATES NEWS 
BUSINESS WEEK 
ADVERTISING & SELLING 
TICE: 

PRINTERS’ INK 


SALES MANAGEMEN™ 
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Metal Litho Inks 











Any safari guide will tell you that you can’t hunt big 


game with a pop gun. Use the right equipment and TUFHIDE 
you get results. In the metal decorating field, the right Metal Litho Inks 
. Flexible 


inks are TUFHIDE for they provide a brilliant, colorful, 
tough, flexible finish. TUFHIDE works right on the 


. Process Proof 


‘ ee . Fast Drying 
press, too, we're told by satisfied metal decoratorsand _— yg Suten 
they like the remarkable resistance of TUFHIDE to... Easy Running 
corrosion and processing. In short, TUFHIDE satisfies . . . Allows Wet Varnish- 
ing 


on every count, so give it a trial on your next run. 
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when you watch how 
efficiency soars with 


MERC 


vry PRODUCTS 


Tune up your presses with Mercury Rollers and Blankets. 
Discover how these scientifically designed accessories reduce 
wash-up time, speed up make-ready and improve the quality 
of reproductions. The diameters are absolutely accurate 
throughout, and surfaces are painstakingly inspected 

to ensure complete freedom from flaws. A happy combination 
of craftsmanship and scientific production methods assures 





the outstanding performance of Mercury Products. 


en ee 


D. M. RAPPORT, Pres. Federal at 26th Street CHICAGO 





ly 


nm 



















LITHO 


Ges. LITH-KEM-KO Deep Etch w 

Ory 
Positive Sensitizer can be used right ae | TH-KEM-KO 
to the very bottom of the bottle. It’s ~ + ilgac 















. +... eee en 
lean filtered, doesn’t get | ae oS ge 
clean ered, doesn't get lumpy or Seo POSITIVE SENSITIZER sa ey) 
thick after half the bottle is gone. WS: — eece-eavemenasees) ee 


This plate coating gives you every- 


COnteor numete 
thing. Economy, plus high resist to 
TNO Coamicar a supmr co ine 


*) Pax now mew roan 7 ™ * 


humidity (a Summertime feature) ; 
faithful reproduction of all detail; 


flows easily and leaves no spots. Try 








it. It’s good to “top” your plates. 








LITH-KEM-KO Deep Etch Positive Sensitizer is but one chemical 


in a complete line, for deep etch and surface coated offset plates. 








Complete details 
of the LITH- 
KEM-KO Deep 


aati LITHO CHEMICAL 


in this new PLY C0 ZI 

+ epee Distributed nationally by: & SUP ” Inc. 7 PRECISION = 

copy. FUCHS & LANG Division SED AROUND THE WORE 
U 

r 


s Ch ical C i YORK 7 
CALIFORNIA INK CO., INC. 63 PARK ROW. NEW 
CANADA PRINTING INK Co., Ltd. Est 
and other important dealers 


from coast to coast 
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October 22-23-24-25 


NAPL 
CONVENTION 


HOTEL 


BOOK-CADILLAC 
DETROIT, MICH. 


See the Exhibits in ACTION 
Cameras, Platemaking Equipment, 
Press, Folders, related equipment. 












































RESERVE DIRECT 
SOME TOPICS TO BE DISCUSSED 


* SCHEDULING WORK THROUGH THE PLANT ° COST SYSTEMS AND BUDGETED HOURLY 
® TRAINING YOUR PERSONNEL COSTS 
® LABOR RELATIONS IN THE LITHOGRAPHIC ¢ YOUR BUSINESS IN OUR CHANGING 
INDUSTRY ECONOMY 
© WHEN TO ADD PHOTO-COMPOSING AND 











© APPRENTICE TRAINING GRAINING EQUIPMENT IN YOUR PLANT 
© PLANNING AND PRODUCTION OF ® MANY OTHER IMPORTANT TALKS AND 
LITHOGRAPHY DISCUSSIONS 


LIST OF EXHIBITORS 


American Type Founders Sales Corp. Eastman Kodak Company E. P. Lawson Co., Ine. 

Ansco Printing Machinery Div. Electric MacBeth Are Lamp Co. 

Russell Ernest Baum Boat Company Mallinckrodt Chemical Works 

Sam’l Bingham’s Son Mfg. Co. Electronic Mechanical Products Nichols Products Co. 

Sourges, Inc Fuchs & Lang Division Norman-Willets Graphic Supply Co. 

Chemco Photoproducts Company Godfrey Roller Company Phillips & Jacobs 

Consolidated Photo Engravers Hammer Dry Plate & Film Co. The Photo Litho Plate Co. 
Equipment Co. Harris-Seybold Company Harold M. Pitman Company 

Ralph C. Coxhead Corporation Philip A. Hunt Company Roberts & Porter, Inc. 

Craftsman Line-up Table Corp. Ideal Roller & Manufacturing Rutherford Machinery Division 

The Dayton Rubber Mfg. Co. Co., Inc. Sinclair and Valentine Co. 

The Douthitt Corporation International Printing Ink Wassell Organization 

E. I. DuPont DeNemours & Company Kohl & Madden Printing Ink Co. Zarkin Machine Co., Inc. 





NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 


1776 BROADWAY __. , : NEW YORK 19,N. Y. 





MODERN LITHOGRAPHY, August, 1947 





Captured in color photography, and reproduced by photo-lithography, 
beauty lives to be seen and studied. Travel or trinkets—costume or cos- 
metics —tell their story at a glance. 

Where “seeing is selling’"—photo-lithography has no rival. 


rAPOCOH 6 4. PAN: @ 


GENERAL PRINTING IN K DIVvVIiSIton 
100 SIXTH AVENUE, NEW YORK 13, WN. Y. 
BOSTON CHICAGO CINCINNATI CLEVELAND PHILADELPHIA 
ST. LOUIS SAN FRANCISCO FORT WORTH LOS ANGELES TORONTO, CANADA 


THE RIGHT INKS FOR FINE LITHOGRAPHY 














SENSITIZING SOLUTION 





THE IDEAL PLATE 





Reduces Costs ¢ e¢ e Eliminates Plate Difficulties 


FEATURES 


Does not contain albumen — superior to albumen. Will produce satisfactory 
plates regardless of humidity changes. 


There is no waste; just add more water or Falcote to the mixed solution depen- 
dent on the relative humidity. Filtering not necessary. 


Requires no bichromate; simply add water. 
Unnecessary to change whirler speed or exposure time for variations in humidity. 
It is not subject to bacterial action. Will not coagulate and form a precipitate. 


Has a strong affinity for zinc and aluminum, which in many cases eliminates 
making deep etch plates. 
xt 


Runs of 100,000 and more are not unusual from Falcote plates. 

No change in plate making procedure is required, nor is it necessary 
to alter the formulae of the press water fountain solution. 

Will coat more plates from a monetary standpoint than albumen. 


Write us for a descriptive booklet or better still, order 
a quantity of Falcote sufficient for a thorough trial. 
If it does not do everything claimed when used ac- 


cording to directions, a credit will be issued. 


Sole Distributor: 


FUCHS & LANG DIVISION 


(ESTABLISHED 1870) 


SUN CHEMICAL CORPORATION 
100 SIXTH AVENUE » NEW YORK 13, N. Y. 


BOSTON CHICAGO CLEVELAND CINCINNATI ST.LOUIS FORT WORTH 








TORONTO 





PHILADELPHIA SAN FRANCISCO LOS ANGELES 

















Precision Papers 
Of practical printabilily 


and iimpressiveness 


NORTHWEST 


PEDIGREED PRINTING PAPERS 


SS. Always make good printing better 


THE NORTHWEST PAPER COMPANY > CLOQUET, MINNESOTA 









[F paper could “talk”, what a drama of Nature 
and Man would be revealed. Born of the for- 
ests, developed by man and his machines, nur- 
tured to maturity through the skilled handiwork 
of many, Paper, the new-born, emerges to serve 
mankind in incalculable ways. In this service to 
civilization, Northwest Pedigreed Papers have long 
enacted a significant and increasingly important 
role. For the future, developments are shaping 
at Northwest which will pioneer new and im- 


portant contributions to paper users everywhere. 


THE NORTHWES T 
PAPER COMPAN Y 





MINNEAPOLIS 2 - FOSHAY TOWER ° CHICAGO 6 - 20 N. WACKER DRIVE 


SAN FRANCISCO 8 - 391 SUTTER ST. bd ST. LOUIS 3 - SHELL BUILDING 







NORTHWEST BOND 


CUP PAPER 


NORTHWEST LEDGER 
NORTHWEST MIMEO BOND 
NORTHWEST OFFSET 
NORTHWEST INDEX BRISTOL 
NORTHWEST POST CARD 
KLO-KAY BOOK 

KLO-KAY LABEL 

MOUNTIE BOOK 

MOUNTIE OFFSET 
CARLTON BOND 

CARLTON LEDGER 
CARLTON MIMEOGRAPH 
CARLTON DUPLICATOR 


NORTH STAR WRITING 


POSTER 


Envelope Tapers 


NORTEX WHITE 
NORTEX BUFF 


NORTEX GRAY 


MOUNTIE 


CARLTON 
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FREE OFFER? 


WW ILL you try this at our expense? 


In 1945, at the NAPL Convention, we in- 
troduced the Speed Jacket Machine to the 
industry, and we demonstrated with what 
amazing economy in money, time and man- 
power, efficiency, swiftness and precision the 
Speed Jacket Machine would provide your 
dampening rollers with “tailored” Speed 
Jacket Covers. 


The response to our first and subsequent 
demonstrations of the truly remarkable qual- 
ities of the Speed Jacket Machine—and the 
enthusiastic reception accorded Speed Jacket 
Covers throughout the industry, was way be- 
yond our expectations. 


To-date over 100,000 rollers have been re- 
covered with Robport Speed Jacket Covers, 
and we have placed 270 Speed Jacket 
Machines in litho plants in the United States, 
and in Canada, South Africa, Hawaii and 
India. 

We believe this response indicates not only 
a definite need for the Speed Jacket Machine 
and Speed Jacket Covers, but also represents 


ROBERTS & PORTER™ 


CHICAGO 
102 South Market St. 


NEW YORK 


BOSTON 
88 Broad St. 


“In Canada, it’s THE CANADIAN FINE COLOR CO., 
With Offices at Toronto and Montreal” 











HOW DO YOU LIKE THIS 


DETROIT 


177 Selden Ave. 








We think it’s fair and 
convincing--but we want 


you to be the judge. 


an eloquent fesfimonial to the very real time- 
saving, economical features of the Speed 
Jacket System for recovering rollers. 


Therefore, to those lithographers who 
through some mischance have not availed 
themselves of our Speed Jacket Machine, or 
of our Speed Jacket Cover Service we make 
this unusual offer:— 


We will, free of charge, recover with Speed 
Jacket Covers one set of 3 rollers of any size 
from your present equipment. 


Just reach for the phone now and call 
Roberts & Porter at any one of the offices 
listed below. Say, “I want to take advantage 
of your Free Speed Jacket Cover Service,” 
and our representative will do the rest. Or, if 
you prefer, clip and mail the coupon below. 


There is absolutely no obligation involved. 
We want you to judge for yourself, and, if 
you are not already, to be one of the happy, 
satished users of Rebport Speed Jacket 
Covers. This offer is for a limited time only 
—so will you reach for the phone or send 
the coupon now? 
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Roberts & Porter, Inc., 
402 SOUTH MARKET ST., 
CHICAGO 7, ILL. 


Gentlemen: 
I want to take advantage of your Free Speed Jacket 
Cover Service. It is understood I shall be under no 


obligation. 


Name iT PU nets y 
pical ivi 


Position 
A JODWARD ave. 
Company De TROT 2, eeOrL 


Address 
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The “Wooden Sandwich” Industry 


ing to meet the ever increasing demand for its diver- 


After World War I, plywood was little more than a 
sified line of papers . . . and why research is un- 


woodworking curiosity. Today, it is the product of 
one of America’s lustiest young industries; and an- remitting to make ever better and better all Mead 
nual production, up tenfold within 20 years, is still Papers of the Mead, Dill & Collins, and Wheelwright 


short of demand. But the plywood industry is re- lines. 
alistic. To prepare for its buyers’ market, it is spend- Mead merchants the nation over are your in- 
. oe : > > ‘a -_" > 2g ry © ay.” 
ing $150,000 annually on research for new products formed source for “the best buy In paper today. 

* *& & Mead offers a completely diversified line of papers in 
colors, substances, and surfaces for every printed use, in- 
cluding such famous grades as Mead Bond; Moistrite Bond 


and new markets, 
From design to production and from distribution 


to sale, paper is as vital to the plywood industry as 


it is to any other of America’s expanding industries ; 

li k Tl . hi and Offset; Process Plate; Wheelwright Bristols and In- 
and expanding markets, rat Is ee ny ‘ us corpora- dexes; D & C Black & White; Printflex; Canterbury Text 
tion, “Paper Makers to America,” is itself expand- and Cover Papers. 


MORE THAN ONE HUNDRED YEARS OF PAPER MAKING 









THE MEAD CORPORATION «© “PAPER MAKERS TO AMERICA” 








aper 
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The Mead Sales Company, 230 Park Avenue, New York 17+ Sales Offices: Mead, Dill & Collins, and Wheelwright Papers+ Philadelphia» Boston «Chicago Dayton 























Whar d’ya know... 





a talking Methoxyl! 


“I’m thirsty!” is what a Methoxyl would 
say if he could stick his head over the edge 
of your water pan and talk. A Methoxyl is 
a simple fellow with only one desire in life. 

“I’m the hard-drinking atom chain in 
every molecule of Harris Hydrogum. I 
make Hydrogum the fastest dissolving, 
most efficient gum for etches. 

“Because I'll hold on to every bit of 
water,” says Methoxyl, ‘“Hydrogum allows 
the pressman to carry less dampening solu- 
tion and reduce the tendency to roller 
stripping. 

“Holding that water will protect your 
plates on the press during short press stops 
without washouts! 


“When a Hydrogum plate is dry, I’m 
parched. That’s why Hydrogum plates are 
more receptive to water, easier to wash out 
and less likely to be gum blind or develop 
scum.” 

But you’re not listening to a talking 
Methoxy]l unless you’re using Harris Hydro- 
gum. Only Hydrogum has the very efficient 
Methoxyls . . . millions of them. 


Have you seen “Harris Impressions”? 


The latest copy of “Harris Impressions’”’ tells the 
rest of the story about Hydrogum. Cameramen, 
platemakers and pressmen enjoy this interesting 
bimonthly bulletin of shop hints, articles and 
news. Your nearest dealer will be glad to put your 
name on the mailing list. Call him today. It’s free. 


Harris Litho-chemicals 


HARRIS-SEYBOLD COMPANY e« CHEMICAL DIVISION ¢ CLEVELAND 5, OHIO 


Order Harris Hydrogum from your nearest dealer 


AKRON. ...........Metzger Supply Company DALLAS 
ATLANTA Harris-Seybold Company DETROIT 
BALTIMORE Sinclair & Valentine Company LOS ANGELES 
BOSTON Roberts & Porter, Inc. MONTREAL 
CHICAGO Roberts & Porter, Inc. NEW YORK CITY 
CINCINNATI .. McKinley Litho Supply Co. PORTLAND 
ES ois.vnciesesss .. A. E. Heinson SAN FRANCISCO 
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......Harris-Seybold Company 


. California Ink Company 


SALT LAKE CITY. .... . California Ink Company 
SEATTLE.............. California Ink Company 
TORONTO 
VANCOUVER........... Dominion Printing Ink 

& Color Company, Ltd. 


. Roberts & Porter, Inc. 
California Ink Company 

W. E. Booth Company 
. Roberts & Porter, Inc. 
California Ink Company 


..W. E. Booth Company 


WASHINGTON, D. C.... Phototechnical Lab. 
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HE HARVESTS BIG 








The largest users of Champion papers are leaders in their respective 
industries. Cause and effect, not a series of coincidences. For printed matter is the foundation of some 
of the best manufacturing and selling structures. Champion and its customers have grown great to- 
gether. That such companies prefer Champion paper is evidence of its uniform quality, high value, 


wide variety. Their approval-by-purchase extends to the full line of letterpress and offset papers. 


THE Champuin Te Viifott AND FIBRE COMPANY... HAMILTON, OHIO 


Manufacturers of advertisers’ and publishers’ coated and uncoated papers, bristols, 
bonds, envelope papers, tablet writing and papeterie . . . 2,000,000 pounds a day 
MILLS AT HAMILTON, OHIO...CANTON, N. C.... HOUSTON, TEXAS 


District Sales Offices NEW YORK + CHICAGO + PHILADELPHIA + DETROIT - ST. LOUIS - CINCINNATI + ATLANTA - SAN FRANCISCO 























Scones of new offset lithographing firms 
have been springing up since the close of the 
war and many are still appearing with regu- 
larity. They are being organized by men with 
varying degrees of experience—some with many 
years behind them in producing good lithog- 
raphy, others comparatively new in the field 
with perhaps some army or navy experience. 

For any who are new in the business there is 
some sound advice contained in a booklet re- 
cently issued by the United States Department 
of Commerce, for those planning to enter the 
printing business. Of course advice is one of 
the cheapest commodities, but sound advice is 
something else, and perhaps some of the well- 
established firms might find this Commerce 
booklet interesting. 

“Unless you provide for a profit on every 
job,” the booklet says, “‘you had better be work- 
ing for someone else, free from the risk of loss. 
As a matter of fact, if you do not consistently 
collect a profit on every job you will sooner or 
later find yourself working for someone else. 

“The small print shop owner is prone to price 
his work too low, particularly at times when 
work is hard to get. He usually reasons anything 
is better than nothing.” 

The book states that printing orders generally 
are placed on the basis of quality, service, price 
and personalities; probably in that order of 
importance. “It is necessary that you operate 
your shop efficiently enough that you can 
charge reasonable prices; but unless the quality 
of your work and the promptness and reliability 
of your service meet competitive standards, low 
prices are unlikely to attract business. Other 
factors being equal, if you attempt to obtain 
business on the strength of price-cutting, you 
are likely to cause other printers to lower prices 
to meet your competition. The result is that 
you get little or no additional work and fail to 
profit by the work you do,” continues the 
booklet. 

It points out that the margin of profit in 
printing is narrow—six percent on volume is 
considered excellent. If your estimates are 
based on this margin, you can drop an estimate 
no more than six percent without taking a loss 
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on the job. “Too much emphasis on price in 
seeking work may mark you as a cheap printer, 
and actually lose more business for you than it 
gains. Your prices naturally must compare 
with the current market prices for printing. 
But if your prices fall much below them, they 
cast suspicion on the quality of your product. 

“How much is a fair price for printing? 
How may accurate estimates be made which 
will provide a fair price while keeping estimates 
on a competitive basis?,”’ the booklet asks. ““This 
is a major problem for every printer, but it is 
one which all successful printers must find 
themselves able to solve.” 

That last line of advice is like that given by 
the teacher when asked by one of her students 
a question which she could not answer. She said 
if the student would look it up himself he would 
remember it longer. All right, how can the new 
lithographer find out what to charge? 

It of course boils down to a question of know- 
ing what it costs to produce the work. There 
are cost systems developed especially for the 
lithograph plant and information on cost 
methods is available from the lithographic asso- 
ciations. 


How does all this jibe with some of the 
things we have said here in the past about the 
danger of rising prices of lithography, and the 
possibility of lithography pricing itself out of 
the market? 

On analysis it dovetails very well. The reasons 
for continually rising prices of lithography’s 
finished products are beyond the control of the 
lithographers. Factors like paper, ink, equip- 
ment, supplies, labor. These are all higher be- 
cause of other rises all down the line to the basic 
materials. 

The only way to even hope to hold down 
prices which customers must pay for lithography 
is for the lithographer to know in detail what 
it costs to produce any given job, and to find 
means for producing jobs more efficiently. A 
great deal has been accomplished in solving both 
of these problems. The plants holding the 
advantage today and tomorrow are those which 
have applied these accomplishments to their 
business operation. 
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LTHOUGH cellophane and 
acetate films have been used 
for packaging, specialty adver- 

tising, and for other printed products 
for some years, many new plastic ma- 
terials are now coming into use which 
are unfamiliar to the average lith- 
ographer or printer. ‘These new ma- 
terials include such films as polyethyl- 
ene, ethyl cellulose, the vinyls, Plio- 
film,' Saran,2 and the polyvinyl al- 
cohols. Some of these are so new that 
attempts to print on them are still 
in the laboratory stage. 

A different principle is involved 
in printing on these surfaces than 
that dealt with in printing on papei 
or metal. The inks used in printing 
on a plastic film surface contain a 
binder of the same general type of 
resin as the film to be printed. The 
ink also contains a volatile solvent 
which softens the film so that the 
pigmented binder becomes welded to 
it. When the surface dries, the ink 
becomes a part of the film and has 
the same resistance characteristics as 
the film. This process is limited, of 
course, to those films for which suit- 
able solvents have been found. 

Most of the printing being done 
on these newer films, up to the pres- 
ent time, is by the gravure and the 
silk screen processes. Aniline print- 
ing (from rubber plates), widely used 
for cellophane and cellulose acetate, 
has so far proven practical for only 
a tew of the newer films. Lithogra- 


phy and typographical printing are 


1, 2, Registered Trade Marks. 
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used in some cases, but both are 
somewhat limited at present. Some 
expect that there may be further de- 
velopment in the printing of plastic 
films by dry offset which makes use 
ot a relief plate-offset method with- 
out the necessity of water rollers. 
These films are generally consider- 
ed as material not exceeding .005 inch 
Materials 


this thickness are classed as sheets or 


in thickness. exceeding 
sheeting. As thicknesses increase, the 


problems involved chan: rapidly. 
Let’s examine some of these newer 
films (up to .005 inch) and see what 
problems are involved in printing on 


them. 


Polyethylene 
Polyethylene (or polythene as 
some call it) is not yet widely used 
in packaging or printing. The term, 
polyethylene, is the generic name for 
those polymers of ethylene which are 
suitable for application as_ plastics. 
The name is not a trade mark. 

This plastic is hazy to translucent 
has outstanding water-vapor resistance 
and inertness to chemical reagents. 
However, this film has poor resistance 
to gas penetration, and is permeable 
acids as well as by 
Poly- 


ethylene makes an ideal packaging 


by organic 


essential oils and flavorings. 


material for frozen foods as its low 
temperature brittleness point is below 
-70° C. (-94° F.). 
is excellent at both freezer and room 


Tear resistance 


temperatures. The same character- 
istics are not present at high temper- 


atures, and polyethylene begins to 


flow at about 100° C (212° F.), the 
boiling point of water. 

Successful letterpress printing on 
this film was reported first in De- 
cember, 1946, and fairly good adhe- 
sion between ink and film was ob- 
tained. Mlore research and _ experi- 
ment is needed to make this adhesion 
more permanent to meet severe pack 
aging requirements. <A solvent is 
needed which will dissolve the film 
surtace momentarily at working tem- 
peratures so the ink can become an 
integral part of the film. 

(jravure is at present the most 
promising method of printing on this 
film as laboratory runs on_ textile 
yrint machines produce excellent one- 
No difficulty is 


in developing inks for 


color ink bonding. 
anticipated 
multi-color work. Commercial in- 
taglio printing on polyethylene was 
scheduled to begin about May of this 
year. 

Salk screen is currently being used 
with oil inks and the success varies 
with the specifications required. Silk 
screen ink bonding appears to be en- 
tirely satisfactory for light duty, but 
might not meet rough handling re- 
quirements. 

Lithography and aniline have not 
yet been reported as successful on 
this film. However, a branch of lith- 
ography, decalcomania is now being 
employed for use on_ polyethylene. 
One Brooklyn firm is now offering 
decals for use on this film, and 
claims a rapid and economical meth- 
od of application. 


MODERN LITHOGRAPHY, August, 1947 























Ethyl Cellulose 


Ethyl cellulose film has many of 
the characterisics of cellulose acetate 
film, but has not been used extensive- 
ly as a film material. By silk screen, 
polished ethyl cellulose film has been 
printed satisfactorily, and good ad- 
hesion is obtained by this method, al- 
though the inks lack gloss. 

Not much difficulty is anticipated 
in printing this film by gravure 
should the film find a general use re- 
quiring printing. Laboratory tests 
have shown good adhesion of inks. 

Ethyl cellulose is one of the new 
plastic films which is soluble in ani- 
line solvents. The stock swells under 
the printing, however, and good re- 
sults are obtained only from small 
patterns. When large irregular areas 
of the surface are printed, the film 
may become warped. However, solid 
coating work has been done satisfac- 
torily since any swelling is uniform 


throughout the sheet. 


The Vinyls 

The term vinyl refers particularly 
to the copolymers which are tough 
Calendered 


films have gained wide popularity as 


and waterproof. vinyl 


shower curtains, bowl covers and 


aprons. The recent perfection of a 
thin cast film indicates wider use in 
packaging. 

So far there has been little or no 
successful printing on vinyl copoly- 
mer by the lithographic, letterpress 
or aniline processes. However, as de- 
mand for cast films increases in the 
packaging field, development of these 
processes for printing on the film will 
be greatly stimulated. 

The silk 


ticularly well suited to vinyl films 


screen process is par- 


when inks containing compatible 


resins are used. Such inks become 


an integral part of the film and 


achieve excellent results from the 





Information for this article was furn- 
ished by the Research Laboratories, Inter- 
Chemical Corp., New York. 





standpoints of appearance and _resis- 
tance to rub-off. 
Calendered vinyl films are now 
being printed in considerable volume 
by gravure. In all probability the 
newer cast material can be printed by 
gravure with even better results than 
are obtained on the calendered films. 


Pliofi.m 


Pilofilm (a registered trade mark) 
is a modified rubber (addition) prod- 
uct and is very stretchy. It is heat- 
sensitive and readily distorted by sol- 
In the thicknesses up to .005 
have the 


vents. 
inch Pilofilm does not 
sparkle of acetate and cellophane so 
it is used where its superior resistance 
to moisture-vapor transmission or its 
grease-and-water-proofness are re- 
Its surface is soft and easily 
The ink, which has similar 


quired. 
marred. 
characteristics when it becomes an in- 
tegral part of the Pliofilm, will also 
show marks readily. Some cigarette 
manufacturers are using Pliofilm and 
bonding inks have been formulated so 
that state tax stamps may be printed 
on either cellophane-wrapped or Plio- 
filim-wrapped packages with equally 
good adhesion. 

Gravure is still the most successful 
process for printing on Pliofilm and 
being produced. 


good results are 


Special inks have been formulated 
which withstand the effects of tats, 
oils and water. An active solvent is 
needed to bind the ink to the film, 
but only a minimum of heat is need- 
ed. 

Little printing, other than experi- 
mental, has been done on Pliofilm by 
difficulties 


have been met, and inks for such 


silk screen. No serious 


printing can be supplied. Aniline 
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printing had not been very success- 
ful until when new ink 
formulas were developed which met 
practically all package printing re- 
quirements. Tests run uncovered no 
big problems and the new inks are 
expected to give a wider latitude in 


recently 


aniline color selection as well as a 
dependable bonding of ink and film. 
The stretchiness of Pliofilm demands 
adhesive and flexible inks and these 
requirements are easily met by the 
aniline process. 

The rubbery nature of Pliofilm 
does not adapt it to letterpress, while 
the problem of hygroscopic solvents 
has prevented successful lithographic 
printing on this material. 

Saran 

Saran (a registered trade mark) 
is the most resistant to moisture-va 
por transmission of all transparent 
films. It also has excellent strength 
Originally this film carried on_ its 
surface a plasticizer with a character- 
istic odor and greasy feel which lim- 
ited its use for many applications. 
However, a new Saran was intro- 
duced at the 1947 Packaging Exposi- 
gloss, 


tion which is a clear, high 


flexible, tasteless and 


transparent, 
odorless oriented type of film. With 
these qualities, this newcomer will 


probably find wide use. 


Saran is a polyvinylidine chloride 
plastic film. What has been said of 
the printing of vinyl films by silk 
screen would also be true for Saran. 
Only laboratory tests have been made 
in connection with the printing of 
No serious diff- 


culties have been experienced in ob- 


Saran by gravure. 


taining good adhesion. 


For the aniline printing process, 
Saran provides a beautiful printing 
surface. The solvent does not attack 
rubber plates or rollers and is very 
effective on Saran film. Excellent re- 
sults have been obtained with a wide 
variety of aniline colors. 

The new Saran is one of the few 
plastic films which have proved suit- 
able for letterpress printing. With 
rubber plates and special solvents to 
prevent the ink from drying on the 
press, very good adhesion and ap- 

(Continued on Page 85) 
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CL yR a torce so efftectivels 


sold for years by lithography, 


now is coming to be recog 
nized as a factor which can be util 
ized in the lithographic shop to bring 
about rather surprising effects in em- 
ployee morale and increased produc 
tion. Shop interiors painted with 
a scientific plan, rather than in colors 
suggested by somebody's wite, have 
been proved to increase production 
by raising operating ethciency, to im- 
prove quality of output and reduce 
makeovers, to improve seeing condi 
tions by eliminating glare, sharp con 
trasts and camouflage, to reduce ac 
cidents, and to litt employee morale 
bv changing the working environment 
to a more comfortable and cheerful 
one. 
Practical color planning is one of 
the most effective ways a shop can 


be modernized, and several paint 
manutacturers have worked out scien 
tific plans tor obtaining the utmost 


results from a paint job. A plant 


manager, considering such a scientific 





plan in the light of his own expeti- 
ence, may discover that some of the 
scientific principles already have been 
applied, without forethought, in his 
plant. That is because the plan is 
logical, and is the result of consider- 
ing color, not as merely interior de- 
coration, but as a worker with very 
definite functions to perform. 

Color is a co-partner of light, and 
doctors and psychologists have agreed 
that color, when used correctly, will 
help prevent eyestrain and will reduce 
fatigue. The human eye, when con 
centrated on one object is conscious 
] 


netion, and 


ot shifts in brightness 
color which occur even in the outet 


boundaries of vision. Tlic studies of 


authorities show that the employee 
who sees well and without fatigue is 
a better and more willing worker. 
Craftsmanship suffers with poor visi- 
bility. 

Investigations have shown the 


warmth of red, yellow and _ ivory. 


These hues, associated with heat and 
chilly, vaulty 


sunlight, will make 
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areas seem warmer. There are means 
of making rooms seem larger, ways 
of making ceilings seem lower or 
higher. 

The idea of painting with a scien- 
tific plan became rather widespread 
in industrial plants during the war, 
and results were highly praised. A 
report summarizing Lockheed’s ex- 
perience says: “The effects of color 
are definite. Proper application of 
paint will step up production by in- 
fluencing workers to operate faster 
and more efficiently. It eliminates 
easier, more 


eyestrain and permits 


comfortable seeing. It makes the 
worker feel better on the job.” But 
“improper application of color,” 
“will produce just 


Color 
established for 


warns the report, 


as definite adverse effects. 


patterns have been 
high efficiency operation through the 
Lockheed factories. . . . The Lock- 
heed factory color code takes ad- 
vantage of the attention value of 
certain colors for painting focal points 
of machines, using receding colors 
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moving parts. Thus color becomes a 
safety factor in keeping the worker’s 
attention on the operating parts of 
morale 


his machine, as well as a 


builder.” 

Certain colors are ideal in working 
areas of piants, but entirely different 
should be 


washrooms and rest rooms to provide 


colors used in cafeterias, 
a change of pace. This does not use 
variety for its own sake; but uses the 
different functions of color for differ- 
ent purposes. Plants which pride 
themselves on high employee morale 
are careful to provide a distinction 
in the colors used in working and 
non-working areas. Beauty is by no 
means the purpose of color in indus- 
try—but is a natural p/us when color 
is used intelligently. It is a plus fac- 


tor for both management and labor. 


In 1945 the 


Association standardized four colors: 


American Standards 
red for fire protection; bright green 


for safety (first aid stations, etc.) ; 


yellow for visibility (levers, steps, 
stumbling or striking-against hazards, 
etc.) ; and white for traffic (marking 
for inside traffic, 


of lanes or ‘“‘streets” 


floor storage areas, working areas 


around presses, etc. ). 
While the above colors probably 


are basic in most scientific color 
schemes, it is obvious that color plans 
in general will vary from plant to 
plant. Most of the projects are tailor- 
made to fit plant sizes and layouts, 
artificial 


window arrangements, or 


lighting facilities. 

These principles already have been 
applied in the printing and _publish- 
ing industries. A publishing firm’s 


plant in Boston is one instance 


where colors conform with such 


factors as type of lighting, size of 
the shop, type of equipment and plant 
layout. As with practically all shop 
treatments, green was used most ex- 
tensively. This color not only is most 
universally liked, but is also found 
most extensively in nature, and has 
been found to have the most calming 
effect on people. It reduces eyestrain 
and at the same time presents an at- 
tractive appearance. This basic color 
was accented by use of various focal 


colors—colors of brighter hue used 


for relatively unimportant or non- 


to highlight moving parts, electrical 


controls, levers, or other essential 


points. Touches of yellow were in- 


termixed with some of the basic wall 
coatings to inject a bit of sunlight 


and cheer. 


In this Boston shop, because of the 


low ceiling, cluttered with many 


pipes, beams and rods, the walls and 
ceilings were painted one color to 


eliminate confusion and the cluttered 


(Acknowledgement is made to the Fin- 
ishes Division of the DuPont Co., and the 
Pittsburgh Plate Glass Co. for much of 
the information contained in this article. 
Free booklets are available these 
companies on the subject of scientific paint- 
ing. Write to Pittsburgh Plate Glass Co., 
Grant Building, Pittsburgh 19, Pa., for 
“Pittsburgh Coler Dynamics”; or to E. 1. 
duPont de Nemours & Co., Finishes Divi- 
sion, Wilmington 98, Del. for te booklet 
“DuPont Color Conditioning for Indus- 
try." —Editor.) 


fr om 


appearance. Pipes and beams thus 
blended with the background and did 
not stand out in relief. The color 
used was a pastel light green, on the 
vellow side, providing eyerestfulness, 


coolness and brightness. 


The shop was small, so it was de- 


cided to blend the dado (the wall 
area from the floor up to a height of 
about five feet) and the equipment 
by using one color on both, “Vista 


darker 


ceilings. Important wheels and levers 


green,” somewhat than the 
on the machinery were brought out 


with yellow. Safety switches were 


emphasized by the use of orange. 
Waste cans were painted yellow for 


dark 


cover for the purpose ot camouflag- 


ease of visibility with a gray 
ing greasy finger prints. 

Fire equipment was identified by 
painting the area in back of ex- 
tinguishers and sand buckets in bright 
red, and by painting red arrows on 
the pillars above the fire equipment 
so they could easily be seen from any 
part of the shop. The floor was left 


dark 


area was painted around each piece of 


a natural finish, and a gray 


machinery and equipment. Doors 
were painted green, same as the dado, 
with half circles of gray at the door 


handle area. 
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Cuneo Press, Chicago, has applied 
some of these principles to its color 
scheme, as have various other pro- 
gressive plants. Schlegel Lithograph- 
ing Corp., New York, is getting such 
a painting project under way, as is 
also the Lithographic Department of 
the New York Trade School. The 
school’s machine shop has completed 
a project and is worth visiting. 


McKibbin Co., Brooklyn 


bindery, also has completed a scien- 


George 


tific color plan. A Massachusetts 
firm reported that following com- 


pletion of a practical color project it 
was found unnecessary to use “help 
wanted” ads for a period because of 
the improved working conditions in 
One person, with experi- 
field that the 


proper use of color and paint in a 


the plant. 
ence in this asserts 
plant will double or triple the light- 
ing potential with almost no addi- 
tional cost. In one case, he said, two 
hours a day of lighting service were 
saved. 

At least one offset press manufac- 
turer is delivering presses painted 
according to the recommendations of 
a paint manufacturing company, 
along the lines described above. A 
lithographing plant recently installed 
one of these presses which was painted 
with colors scientifically — selected. 
After about a month the pressman in 
charge of the new press was asked 
how he liked the color idea. “Fine,” 
he replied. ‘It’s harder to keep clean 
but it also makes you want to keep 
it clean.” Older presses in the shop 
showed signs of having been partly 
painted recently and it was learned 
that other employees had painted up 
some of the key parts of the older 
presses after seeing the new machine. 

The scientific use of color has 


grown with great rapidity because 


machines are more complex, toler 
ances are closer, work and materials 
are more rigidly inspected, higher 
costs of labor and materials require 
greater speed in production, and more 
value is being found in providing 


pleasant conditions for employees. 
Color, properly used, providing higher 
visibility and by relieving eye strain, 
helps to overcome these problems and 
makes a painting job pay extra divi- 
dends. x * 
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EFORE we get started on the 
subject of salesmanship, let's 

first think about the customer. 
Just what is a customer? Let's con- 


sider this 


\ customer is the most important 
person in our business—in person, 
by phone or by mail. 


upon 


A customer is not dependent 


us—we are dependent upon him. 

A customer is not an interruption of 
our work—he is the PURPOSE 
of it. We are not doing him a 
favor by serving him—he is doing 
us a favor by giving us the oppor- 
tunity to serve him. 

A customer is not an outsider to our 

he is IT. 


A customer is not a cold statistic— 


business 


he is flesh and blood, a human 


being with feeling and emotions 


like you and me and with biases 


BNERAL OFFICE 


Som “ 





and prejudices—likes and dislikes. 


A customer is not someone to argue 
with or match wits with—cr even 
try to outsmart. No one ever won 


an argument with a customer. 


A customer is a person who brings 
us his wants. It is our job to han- 
dle his requirements so pleasantly 
and so helpfully that he will come 
back to us again and again. 
Using this as a satisfactory defini- 

tion of “A Customer” let us now 

consider how we can motivate fa- 
vorable action on the part of the cus- 
tomer. It can be done through sales- 
manship. 

Salesmanship is the force that keeps 


industry rolling along. For several 
years now, due to the war and a sell- 
ers market, we have all been mighty 
neglectful of this force called sales- 


manship. We have grown so lazy 


aror nat ror 
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in our sales thinking, we have for- 
gotten how, why and where this im- 
portant factor fits in. 

The sleigh ride is over. If we are 
to have justifiable reasons for being 
in business, we had better wake up 
selling. We 


drugged into a serene unconscious- 


and start have been 


ness by “easy sales.” If we want to 


continue to enjoy healthy business, 
we must wake up from the effects 
of this drug. Time is short because 
we have been asleep too long. We 
can continue to enjoy a good profit- 
able volume of business if we wake 
up now and start using ‘‘salesman- 
ship” in our business again. 

If we oil up every working part of 
our sales staff, and our sales think- 
ing, better and greater things are in 


store for us. Salesmanship is made 


*A talk presented to the Southwestern 
Graphie Arts Conference, Wichita, Kan., May 
8-10, 1947. 

































well they are done is important. 

Everyone in your whole organiza- 
tion from the janitor up to the high- 
est paid executive is a salesman. Re- 
member to remind them that what 
they do and how they do it has an 
important bearing on your relation- 
ships with your customers and pros- 
pects. Don’t let them torget that qual- 
ity workmanship is still one otf the 
basic tactors in the success ot any 
company. 

It is your responsibility to your em- 
ployees to show them and to remind 
them how and what their responsibil- 
ity is to the customer, to themselves 
and to you. Make everyone in your 
organization a salesman. 

Beech Aircratt Corporation in one 
of its manuals tor employees has 
done an excellent job on this subject. 
Beech tells all of its employees: 

“As you can probably remember 


from your own expe.lence, linpres- 


sions of a concern can otten make 
or break a sale. 
“Can't you remember having the 


money, the desire and the intention 


ta buy some type ot meicnandise? 


And can’t you remember either not 
buying or taking your business else- 
where because you thought, ‘That's 
a lousy outfit. I won't give ‘em any 
of my business.’ 

“How did you get that impression ? 
Because of some employee's thought- 
less action or words — because you 
heard someone say how much he dis- 


liked working for the concern—be- 


cause some friend that worked there 





MODERN LITHOGRAPHY, August, 1 


up ot a lot of little things, and how 


laughed and bragged about how easy 
it was to get by with inferior work? 

‘Make no mistakes about it. You 
are a SALESMAN. Everything you 
do and say among your friends and 
the public eventually will be reflect- 
ed in the profit and loss columns of 
And it 


flected in the security of your job 


your company. will be re- 


and the pay you receive for 
efforts. 
“Impressions count. What kind of 


your 


an impression are you making?” 

Gentlemen, you have seldom heard 
wiser words. Think well over them. 
Ask yourself, “What kind of an im- 
What kind of 
an impression do my company and my 
After you 


pression do I make? 
employees make?” have 
analyzed your answer, it’s up to you 
to do something about it. 

So many little things make such 
important impressions on our custo- 
mers—little ways that we can do an 
efficient job of selling. Let’s think 
about some of them: 

When the prospective buyer comes 
into your place of business, what kind 


of an impression does he get of you 


and your company? How is he greet- 
ed? 
How is he impressed ‘by the ap- 


ofices? Do you 


properly display new clean samples 


pearance of your 
of your best work? 

If the customer visits your office 
to check proofs, do you have a place 
he can work with those materials 
handy which he needs? 

Is your plant clean and in orderly 


condition so that you can be proud 
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to show your customers and prospects 
the facilities you maintain to produce 
their work? 

When you take your customer into 
your plant, are your workmen stand- 
ing around reading and totally dis- 
interested — or are they diligently 
working, watching the quality and 
perfection of the customer's work ? 

Are your salesmen provided with 
a brief case adequate to carry sam- 
ples of work to show prospects? Do 
you properly provide them with the 
selling tools they need ? 
carry his 


Or does each salesman 


samples in his head, leaving those 


helpful selling aids in the office be- 
cause he is too lazy to work intelli- 
? 


gently ; 


Remember it’s your fault if he’s 


lazy. He’s your salesman. 


Your salesman needs these visual 
idea-suggesting samples on every call. 


He should 


samples of the 


constantly be showing 


work you are pro- 
ducing. It builds the suggestion in 
your customer’s mind as to how he 
might profitably use the idea in his 
own business. 

Can your salesman intelligently an- 
swer the customer's question as to 
why printing and lithography cost 
more today than six months ago? 

Do your salesmen have the data 
to show the customer how you spend 
and use the dollar he pays you for his 
work? It’s something he can use to 
advantage because a good many of 
your customers have an exaggerated 

(Continued on Page 83) 
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Deep Etch Isn't So Ditticult 


by Don Grant 


Harris-Seybold C 


UST how complicated is the pro- 
cess of making a deep etch lith- 
Among _ the 


ographic plate? 


smaller plants in lithography and 
those that are just beginning, the job 
is often considered too tough to tack- 
le—one of those things to be post- 
poned until more equipment, better 
craftsmen and a larger organization 
is obtained. Actually, a deep etch 
plate, approached sensibly, is no more 
dificult than a surface plate. 


block 


has always been the fact that if vou 


One big mental stumbling 
deep etch 
That's 


after a positive has been made in the 


list each operation of a 


) 


plate, there are about 25. 


camera department. It sounds terri 
bly complicated and scares off many 
a good man. 

consider how 
take a cook 


in the kitchen to prepare a meal tor 


On the other hand. 


many operations it may 


tour people. Itemize them one by 
one and the list is long and confusing. 
However, if you classify them into 
basic operations, there are only a few 
essentially different operations in pre- 
trying, boiling, 


paring a lunch 


setting table, etc., some of them 
tricky but none of them new. 


Let's look 


the same way. Counter etching is not 


at deep etch plates in 


new; applying an image is not new. 
Desensitizing the background or gum- 
ming up—neither of them is new. 


After 


all, the greater amount of our oper- 


Is deep etch so complicated ? 


ations ‘are those which we already 


know how to do and, with experi- 
ence, are able to do well. 

Let’s take 
them side by 


left will be 


two plates and place 


side. The one on the 


a real deep etch plate; 
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the one on the right is a mock plate 


to illustrate the principle of deep 


etch. First, we give both plates a 
simple treatment, one with which we 
are very familiar. The one on the 
left, we will counter etch, clean and 
prepare for plate coating; the one on 
prepare for a 


the right, clean and 


coating also. This is considered 
necessary in all plate preparation for 
any process. After all, it is just a 
matter of preparing a plate so that it 
is chemically clean to receive a lith- 
ographic image. 

The deep etch chemicals today that 
are furnished to the trade are of such 
a nature that further plate prepara- 
(j;00d 


under 


tion is entirely unnecessary. 


chemicals are manutactured 
rigid laboratory control and they have 
been properly filtered for foreign ma- 
terial. Because the deep etch coating 
forms a stencil, not a printing image, 
the platemaker need not be nearly as 
concerned over his coating. If you 
can coat a surface plate, deep etch 
coating is a cinch. 
Sealing the Plate 
Now to begin. We 


coating on the left plate while it is 


pour some 
whirling in our conventional coater. 
This material spreads and forms a 
coating over the entire plate. When 
the coating on the plate has finished 
drying, we have actually sealed our 
plate with a mask or a stencil. On 
the plate on the right, we can repre- 
sent this coating with a piece of 
paper that has been gummed on one 
side so that it will stick firmly to our 
plate. Now both plates are covered 


completely with a coat which seals 


them from outside influences. One is 


* From current issue of “Harris Impressions.” 
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hardened liquid; the other is paper. 
This we will call our first operation 
in deep etch platemaking: I. Sealing 
the plate from all outside influence. 

For simplicity, consider the paper 
coating on the right as a_ surface 
which will resist lacquers, inks or 
whatever we might use to make the 
image. Then the principal difference 
between the plates is the fact that the 
one on the left has a very definite 
sensitivity to light. Expose any por- 
tion to light and you harden the coat- 





A mock plate to illustrate 
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ing so it will not be washed away 
in developing. However, the one cov- 
ered with the paper must be treated 
as a mechanical material. To remove 
part of the paper stencil you would 
obviously take a razor blade or sharp 
instrument and cut holes, circles, 
squares or whatever you might want 
and remove that portion of the paper 


from the plate. 


Cutting the Stencil 
So suppose we ‘cut holes” in our 
sensitive coating on the left. Our 
sensitive deep etch coating is placed 
before the arc lamp, covered with a 
positive and, after exposure, portions 
of ovr stencil can be removed with a 
developer. This part of the coating 
washes away and bares the parts of 
the plate which we expect to use fo 
an image. This might be called a 
“chemical cutting” to expose the raw 
plate. On the mock plate, it would 
be illustrated by cutting out the im- 
age mechanically to expose the raw 
plate. That's our second step: II. 
Cutting the stencil. 

It would now be very simple, as 
you can see, to put a surface image 
in these uncovered areas because all 
the non-image areas are completely pro- 
tected by the hardened deep etch coat 
ing or the paper stencil. However, in 
the case of deep etch, we would like 
to have something superior to a sur- 
tace image. Because our protective 
coating is acid-resistant, we can etch 
the exposed surface, that is the raw 
surface of the plate, to a microscopic 
depth before we apply an image. The 
fact that this image will be below 
the surface is the reason for the deep 
etch image’s longer life compared to 
a surface plate. If our paper coating 
were acid-resistant we could etch the 


exposed surface on the mock plate. 


Forming the Image 

Soth plates are now ready to re- 
ceive their lithographic image. What 
kind of an image shall we apply? Any 
lithographer will know that this im- 
age must be ink receptive and acid re- 
pellent. At this point, it is practi- 
cally up to the operator himself to 
choose his own methods of applying 
an image to our plate. We could 
butter or some 


use Crisco, oreas\ 


substance. However, we know such 
an image would not be as stable as 
those made by lacquer, asphaltum or 
lithographic ink. We have now ar- 
rived at our third step in making a 
deep etch plate: III. Forming an 
image. 

This is possible on the plate on our 
left and it is possible on the plate on 
the right, because the surfaces that 
must not print are still completely 
protected by the paper or the photo- 
graphic stencil. We know that litho- 
graphic lacquer is the best base for 
our image on the deep etch plate. 
After the application of the lacquer, 
it is the usual custom to apply a small 
amount of litho asphaltum and then 
the deep etch ink. Now we have an 
image that will withstand the process 
stencil 


of removing the protective 


which we have so carefully prepared. 


Removing Stencil 

Our fourth and last step: IV. Re- 
moving the stencil. The process is no 
more difhcult than that of scrubbing 
a dirty floor. So, on the plate on the 
left, the material is removed by scrub- 
bing with a brush; as for the one on 
the right we would simply peel away 
the paper that has been stuck on it. 
In either case, we now have our lith- 
ographic image which we have been 
working for, 

In making a deep etch plate there 
is a simple analogy with the process 
ot stenciling addresses onto shipping 
packages with an already cut-out 
tencil and an ink brush. If lithogra- 
phy could be conducted in such a 
rough fashion, it would be very sim- 
ple to cut a stencil in the same man- 
ner as those cut for shipments. We 
could clean the plate thoroughly and 
then actually stencil on the image 
with a brush. 

As a summary of the deep etch 
process, it become simple to think of 
preparing a plate as: I. Applying a 
stencil to protect a clean plate; II. 
Removing portions of this stencil in 
the areas where we wish to apply an 
image; III. Applying the image in 
any form we desire; IV. Removing 
the stencil from the plate. What we 
have remaining is our lithographic 
plate. Four main operations seem to 


do the whole job.se%& 
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Craftsmen Announce Program 





Convention will be at Saratoga Springs, 


N. Y., August 31 and September 1, 2 and 3 


HE program for the 28th annual 
convention of the International 
Association of Printing House Crafts- 
men, to be held at the Grand Union 
Hotel, Springs, N.Y., 


August 31 and September 1, 2 and 3, 


Saratoga 


was announced during July. 
The program follows: 


Saturday—August 30 

10:00 a.m. to 10:00 p.m.—Registration 

9:30 a.m. to 5:30 p.m.—lInternational 
Board Meeting 

7:00 p.m. to 9:00 p.m.—Dinner tendered 
International Board by Albany Club 
Officers and Convention Committee 
Chairmen 

9:00 p.m. to 11:30 p.m.—lInternational 
Board Meeting 


Sunday—August 31 
9:00 a.m. to 10:00 p.m.—Registration 
10:00 a.m.to 1:00 p.m.—lInternational 
Board Meeting 
8:00 p.m. to 9:30 p.m.—Convention 
session 
Address ot Welcome Harry F. 
Shaughnessy, Chairman, Conven- 
tion Committee 
Address of Welcome—New York State 
Civic Othecial 
Address of Welcome—Robert F. Bunn, 
President, Albany Capital District 
Response to Addresses of Welcome— 
A. Gordon Ruiter, International 
First Vice-President 
Invocation—Local Clergvman 
Introduction of International Presi- 
dent—Robert F. Bunn, President 
Albany Capital District Club 
International President W. H. Griffin 
Assumes the Chair 
Introduction of International Board 


Members and Prominent Guests by 
President Griffin 
Roll Call of Clubs—International 
Executive Secretary, Pearl E. Oldt 
Appointment of Convention Commit- 


tees—International President W. H. 
Griffin 

Ladies Convention Arrangements— 
Chairman, Ladies Convention Com- 
mittee, Harry F. Shaughnessy. 

10:00 p.m. to 11:30 p.m.—Social and En- 
tertainment Program 
Monday—September 1 
8:00 a.m. to 5:00 p.m.—Registration 
10:00 a.m. to 12:30 p.m.—Convention 

Session 

Roll Call of the Clubs 

Presentation of Resolutions and 
Amendments 

Report of International President W. 
H. Griffin 

Report of International Executive 
Secretary, Pearl E. Oldt 

Report of Credentials Committee 

Printing Week Celebration Presenta- 
tion, Chairman Public Relations 
Commission, Gordon J. Holmquist, 
Presiding 
Program of four speakers to be 
announced ) 

3:30 p.m. to 4:30 p.m.—Convention 

Session 

‘Apprentice Selection’—Mr. Chester 
Morey, Apprentice-Training Serv- 
ice, Department of Labor, Boston, 
Mass. 

“Apprentice Training’—Mr. William 
Patterson, Director, Apprentice- 
Training Service, Dept. of Labor, 
Washington, D.C. 

“Printing Education’—Mr. Laurence 
R. Siegfried, Svracuse University, 
Svracuse, New York 

6:30 p.m. to 9:30 ppm.—Club Manage- 





ment Dinner, Chairman, Russell J. 
Hogan, International Third Vice- 
President 

“A Club Library Project’—Ira_Pil- 
liard, Milwaukee Club 

“Club Programs’—Roland D. Lam 
bert, Indianapolis Club 

“Membership Solicitation” — Addis 
Dempsey, Boston Club 

“A Club Record System” — A. L. 
Koenig, San Antonio Club 
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Tuesday—September 2 
8:00 a.m.to 5:00 p.m.—Registration 
9:30 a.m. to 11:30 a.m.—Convention 
Session 
Roll Call of Clubs 
Report of Finance Committee 
Report of Officers Reports Committee 
Report of Constitution and By-Laws 
Committee 
Unfinished Business 
New Business 
Final Time for Presentation of Reso- 
lutions and Amendments 
Convention Announcements 


11:30 a.m. to 12:30 p.m.— Club Manage- 
ment Clinic 
International Executive Secretary 
Pearl E Oldt will be available for 
discussion concerning specific club 
management problems. All Local 
Club Officers are invited to present 
their club managements problems 
during this clinic. 
2:00 p.m. to 4:30 p.m.—Convention 
Session 
“Color in the Reproductive Arts”— 
Mr. Richard Gardner, Eastman 
Kodak Co., Rochester, New York 
“A New Printing Machine”’—Mr. W. 
B. Thiele, The Sperry Co., Long 
Island City, New York 
“Humanics in Printing’—Dr. Ralph 
L. Lee, General Motors Corp., 
Detroit, Michigan 
(One Educational Speaker to be 
announced. ) 
8:00 p.m. to 10:30 p.m.—Entertainment, 
Monty Wooley & New York Phil- 
harmonic Orchestra 
11:30 p.m. to 12:45 a.m.—Nomination 
Committee Meeting 


Wednesday—September 3 
9:00 a.m. to 12 Noon—Registration 
9:30 a.m. to 12:30 p.m.—Convention 
Session (Convention Hall) 
Roll Call of Clubs 
“The House of Magic”’—Presented by 
The General Electric Company, 
Schenectady, N Y. (A joint session) 
“Facts, Figures, and the Future of 
Cellulose Sources’—Neil B. Powter, 
Howard F. Smith Paper Co., Ltd., 
Montreal 
“Photoengraving’—Gradie Oaks, Pro- 
cess Color Plate Company, Chicago 
Illinois 
2:00 p.m. to 3:30 p.m.—Convention 
Session 
Report of Resolutions Committee 
Unfinished Business 
Nomination and Election of Officers 
Choice of Next Convention City 
Summation of Convention, Herbert 
Ihrelfall, Providence Club 
Adjournment 
6:30 p.m.—Formal Dinner Dance 
Award of International Bulletin Con 
test Trophies—Lee Augustine, Cin- 
cinnati Club 
Installation of New International 
Officers—Past President Harvey W. 
Glover, New York Club 
Presentation of Past President's Jewel 
—Past President Hon. A. E. Giegen- 
gack, Washington Club 
Announcements by Incoming President 


Entertainment. * 
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IMPROVED COLOR WORK 





ADAPTED especially for critical color-separation work, 
where superior photographic quality is essential, Koda- 
lith, Kodaline, and other Kodak Plates for the Graphic 
Arts meet the most rigid photomechanical requirements. 
Some of these Kodak Graphic Arts Plates and their rec- 
ommended uses are listed here. 


GRAPHIC ARTS DIVISION 


ostman Kodak Company, Rochester 4, N.Y. 


@ Kodalith Orthochromatic Plates ... for screen nega- 
tives and positives in the camera or by contact printing 

@ Kodaline C.T.C. Panchromatic Plates ... for direct 
halftone separation negatives from reflection color copy, 
such as Kodak Dye Transfer prints or oil paintings 

@ Kodak Tri-X Pan, Type B, Plates .. . for continuous- 
tone separation negatives from Kodachrome or Ekta- 
chrome transparencies 

@ Kodak Panchromatic Plates . . . for continuous-tone 
separation negatives from reflection color copy 

@ Kodaline Contrast Process Ortho Plates .. . for fast 
production of high contrast screen positives in the camera 
@ Kodak 33 Plates ... for continuous-tone positives 
from which to produce screen negatives in four-color 
process work 

@ Kodak Infrared Sensitive Plates ... for black-printer 
negatives in the Kodak Fluorescence Process 

@ Kodak Super Ortho-Press Plates... for production of 
green-filter and red-filter negatives in the Kodak Fluores- 
cence Process 


Available from your Kodak Graphic Arts dealer. 




















PITMAN 
PLATE WHIRLERS 
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PITMAN 
TONTACT PRINTERS 


PITMAN FILM AND 


PITMAN 
RETOUCHING DESKS g PLATE DRYING CABINETS 
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PITMAN EQUIPMENT embodies years of ex- il ROI !) \| PIT \| \\ (() \| P | \y 
perience in designing and constructing prac- t J lle WEB. ALs Bl 
tical and durable models for every need in 

the lithographic trade. Now that restrictions Chicago 50, Illinois — 51st Ave. and 33rd Street 


and limitations on basic materials have been North Bergen, New Jersey — 1110 13th Street 


' ; Boston 10, Massachusetts—156 Pearl Street 
lifted, the HAR . ’ : 
ited, the HAROLD M. PITMAN CO. is once Dallas 1, Texas — 2112 North Akard Street 


more forging ahead with the production of Cleveland 15, Ohio — 2775 Pittsburgh Avenue 
the equipment that has placed them in the 








foreground. Your order, as soon as received, © 


will of course have our most prompt attention. 
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We’ve Got What It Takes 
TO GRAIN PLATES 



















AGSCO GRAINING GRIT SILICON CARBIDE 
WAUSAU FLINT QUARTZ ALUMINUM OXIDE 
SILICA GRAINING SAND STEEL GRAINING MARBLES 
TSP CLEANER GLASS GRAINING MARBLES 
GRAINING ORE PUMICE 

—— AND —— 


AGSCO-TUFF-STUFF GRAINING MACHINE LINING 


Now More Convenient 
than ever before! 


2 PLANTS—Z STOCKS 
TO SERVE YOU 


AMERICAN GRADED SAND CO. 


2512-18 GREENVIEW AVE., CHICAGO 14, ILL. 





AMERICAN GRADED SAND CO. of N. J. 


189-203 E. SEVENTH ST., PATERSON 4, N. J. 
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LET’S TALK ABOUT 


Art and craftsmanship are combined in every ship 
that sails the sea. Indeed, artists have always been 
stirred by a spread of sail against an expanse of sky 
and water. On ancient Egyptian temple walls, pic- 
tures of squaresail vessels survive to tell us that artists 
saw beauty in the work of the world’s first shipwrights. 

Printing is another field in which the prime elements 
of art and craftsmanship are joined together. Printers 
and artists know that their combined technical skills 


and creative talents are geared to the use of fine 


papers. That is why Westvaco papers are produced 


to meet exacting requirements in the field of the 
graphic arts —fine printing depends upon fine papers. 

If you’re clearing the decks for printing-action, 
procure a copy of Westvaco Inspirations for Printers 
Number 166. Entitled Let’s Talk About Ships, this 
bi-monthly publication brings you a cargo of rich 
ideas in the uses of design and fine papers. You can 
get your copy, without charge, by asking your West- 
vaco Distributor——or by writing or telephoning to 


any of the Company addresses listed below. 


New Yorx 17 : 230 Park Avenut 
Cuicaco 1 : 35 East Wacker Drive 
HILADELPHIA 6 : Pustic Lepcer BuiLpinG 


RANCISCO 5 : 503 MARK STREET 


West VIRGINIA PuLP AND PapeR COMPANY 


THE COVER ARTIST: Gordon Grant. 6 native of Son Francisco, took his frst NEW ENGLAND PORT: BY GORDON GRANT, N.A. 
voyage around the Horn at the age of thirteen. He later studied in London art From the painting in Grand Central Galleries, New York 


chools. After a pe riod of thhustrating for Harper's Weekly. Puc k and other leadin y 
magazines, Grant gave his entire time to painting, etching, and lithography, estab 
lishing a reputation as one of the nation’s foremost artists of “sea and shore™ subjects 
His original canvas, “Old Ironsides,” hangs over the President's desk in the White 
House, and his lithographs of maritime life have won popular acclaim. He is a 
member of the National Academy of Design, American Water Color Society, 
Allied Artists of America, Society of American Etchers, Chicago Society of Etchers. 
Represented in the Metropolitan Museum of Art, New York City, Library of 


Congress, Washington, D. C. and many museums and private collections. 








INSPIRATIONS FOR PRINTERS ec NUMBER 166 





See if your present presses, and those you plan 
to buy, measure up to top production standards 
of press performance. High press efficiency is 
important for profitable operation now — and 
will be absolutely essential in the stiff competi- 
tive markets of the years ahead. 


Excellent examples of modern Miehle high 
production presses are the Miehle 61 and 76 
Offset Presses. These presses feature high 
operating speeds, simple adjustments, and full 
accessibility. This combination results in more 
actual running time, less time lost between 
jobs, and fewer stops after each run has started. 


Write for complete data on the new Miehle 


Offset Presses . . . the presses you need to 


get top production efficiency. 








BUILT IN TWO SIZES 


One to Four Colors 


Speed 
at Register 


Maximum 
Sheet Size 


Minimum 
Sheet Size 


MIEHLE PRINTING PRESS & MFG. CO. 
2011 Hastings St. (14th and Damen 









































“Nesting Woodcock” is the title of this etching by H, 
Emerson Tuttle. Reproduced from a print in the collection 
of the Metropolitan Museum of Art, it is the second in a 
series presented by Mohawk Paper Mills... When the etcher 
has finally completed his plate, he is dependent upon that 


basic material, paper, for the excellence of the final result. 


MMehawk’s 7 Artemis 


a fine felt finish text and cover, is, in a different field, an 


equally important factor. Its generous deckle and selection 
of white and six soft colors make it particularly suitable 


for brochures, Mohawk Paper Mills, Cohoes, New York. 
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Baldwin Brevities | 


By Sam HIMMELL 
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HEADLINES — *At A Glance” 


.... Graphic Arts—Mail-Order Catalogs, of from 600 
to 1200 pages, mailed to 15,000,000 homes; have a com- 
bined circulation far greater than biggest national maga- 
zine... . Government Printing Office best seller, “Infant 
Care” sells for a dime; 3,676,000 copies sold... . England 
acutely short of text-books .... Newspaper Advertising 
first 5 months 35% over ’46, similar period .... Film In- 
dustry spends about $52,000,000 in newspapers; 3rd in 
Nation’s List of Advertisers, and in Hollywood, Sam 
Goldwyn in a conference with his publicity department, 
started off with: “Gentlemen, I want you to know that I 
am not always right—but I am never wrong.” 


.... Business in Motion—Department of Commerce fore- 

casts “that by 1952, national output could be twice as large 
as in °39”.... Eli Whitney who invented the Cotton Gin, 
also invented Mass Production early 1800 .... We are 
producing more & more goods . Dangers Increased 
as prices advanced into new high ground ... . Consider- 
able price adjustment has taken place in past 4 months 
in many industries... . Industry’s Average Investment 
per Worker $6,600 . ... Inventory Boom faces abrupt end, 
as banks slash credit on warehouse receipts .... Tre- 
mendous Export Volume sustaining Post-War Boom . 
Oil Industry to spend $4 billion on new facilities "47 & °48 
.... Post-War Plants planned on $6. to $6.50 sq. foot, find 
cost will be $11. or more .... Plastic Demand Improving; 
in feud with Inlaid Linoleum . . . . Motion Picture Receipts 
dip below °46, and in Hollywood Sam Goldwyn, deciding 
not to join a certain undertaking by several producers, 
exclaimed, “Gentlemen, include me out!” 





.... State of the Union—Flush Farmers four-fold richer 
than Pre-War .... Vacation Business Booms for European 
Trips, Canadian Rockies, cruises; but Local Resorts hit 
buyer’s resistance U.S. gives Puerto Rico New 
Industries 7 year Tax Holiday . . Looks like more than 
5,000,000 cars for 47 .... Trailer Industry shattering all 
records; 300,000 on road; house 900,000 .. Airlines 
Passenger Traffic up 16% over °46, similar period... . 
Home Building Costs Sky High—Steel up 19°%—Cement 
25%—Brick & Tile 47%—Plumbing and Heating 50°%— 
Labor 76%—Paints & Materials 110% —Lumber 202%; 
and overheard in a Parlor on Park Ave.—He—“There is 
one word that will make me the happiest man in the world. 
Will you marry me?” She—“No!” He—“That’s the word.” 








. «. + Check Books & Stubs—A youngster asked his 
father how wars began. “Well,” said his father, “suppose 
America quarreled with England, and—” “But,” inter- 
rupted the mother, “America must not quarrel with Eng- 





land.” “I know,” he answered, “but I am taking a hypo- 
thetical instance.” “You are misleading the child,” said 
mother. “No, I am not,” he answered. “Yes, you are!” 
“I tell you I am not!! It’s outrageous!!!” “All right, Dad,” 
said the boy, “don’t get excited. I think I know how wars 
begin.” 


.... Celebrities off Parade—The late Thomas A. Edison 
had a very beautiful summer residence in which he took 
great pride. One day he was showing his guests about, 
pointing out all the various labor-saving devices on the 
premises. Turning back toward the house it was necessary 
to pass through a turnstile which led onto the main path. 
The guests soon found out that it took considerable force 
to get through this device. “Mr. Edison,” asked one of 
his guests, “how is it that with all these wonderful modern 
things around, you still maintain such a heavy turnstile?” 
Said Mr. Edison, his eyes lighting up with laughter, “Well, 
you see, everyone who pushes the turnstile around, pumps. 
eight gallons of water into the tank on my roof.” 





..+. One World—New U.S. Aid for Europe may be set. 
at $10,000,000,000 ‘top’ . ... U.S. so far in ’47, has sold 
nearly $10 Billions worth of goods and services abroad... . 
Poll Shows 6 out of 10 Englishmen oppose a new U.S. 
loan; only 2 out of 10 favor it....Canada, richly endowed 
with natural resources, must ‘export or die’; population 
only 12,000 000; loaned Britain $11, Billion . . . . Britain 
Imports From Abroad—Flour 75°; Sugar 74% Meats 
58%; Dairy Products 67% ... . French Economy un- 
balanced and unstable; caught in vicious spiral of inflation 

. Germany must rise for Europe to recover . 
Russia hopes to turn out 500,000 auto vehicles a year by 


50... . Automobile Prices in Argentina three and four 
times list prices in U.S..... World facing acute shortage 
of Oil .... Conditions in China very dark .... U.S. and 


Russia to trade ‘weather experts’; a good way to start, 
and in Ireland, an Irish Justice of the Peace, said to a 
blustering prisoner on trial: “We want nothing from you, 
sir, but silence, and very little of that.” 


.... We ain’t Blustering, but, Baldwin ‘official’ Price- 

List is our Silent Salesman. “Everything At A Glance” 

B.S./1.G.A. means Baldwin’s Been A Stimulating 
Influence In The Graphic Arts For Over 26 Years. 





.... Win With Baldwin. 





Baldwin PAPER COMPANY Inc. 


One of the Oldest Paper Merchants Under the Original Management in the Graphic Arts 


233 Spring Street * WAluer 5-4740 * New York 13, N. Y. 








Near Bunter un NS, refers te 
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CHMIDT Com- 
pany, San Francisco, with sales 


12 other 


Lithograph 


and service offices in 
cities including Honolulu, this year 
celebrates its 75th Anniversary, 
which makes it an appropriate time to 
take a look et a that 


founded by a young cabin boy who 


business was 


saw a more golden future in honest 
craftsmanship than in grubbing for 
the actual yellow metal in mines. 
Max Schmidt, born in Hamburg, 
seafarer 


Germany, penniless 


that he 


young 
was, came by way of the 
Horn and landed in San Francisco 
in its roaring, romantic days when 
most new arrivals were looking for 
But Max went to 
work for the lithographing firm of 
eH. F. 520 


Clay Street and learned all he could 


easy money tast. 


Brown & Company at 
about his new profession. It wasn’t 
long before he felt ready to launch 
out for himself. In a little ten-dollar- 
-a-month rented room he commenced 
his lithographing operations under the 
name of M. Schmidt & Company, his 
main asset being a resolve to turn out 
jobs of distinction, to make every 
item of lithography from his shop an 








Schmidt Observes 
75th Anniversary 
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example of 
also had that ideal of friendliness in 
dealings with fellow workers and 
clientele that is now known as “‘pub- 
but Max 


Schmidt in those frontier days took 
( to- 


lic relations”’ which 
for granted as the foundation 
gether with the best in craftmanship) 
trade that 
Schmidt, a 


of any was to 


Carl R. 


prosper. 


descendant. of 


fine workmanship. He 
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this 


Max, points to the fact that 
spirit which has played so important 
a part in the firm’s growth, was an 
integral part of its policy from its 
earliest beginnings. It is given credit 
for helping to make the firm that 
became Schmidt Lithograph Com- 
pany one of the largest in its field in 
the Far West. 


(Continued on Page 47) 
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Spring-back copyboard with separately sprung 
transparency holder 


Copyboard in working position with transparency 


screen and carbon-are lamps 





{TF also manufactures complete 
equipment for the lithographer 
from sheet-fed offset presses to large 
web-fed, multicolor presses, and 


offset platemaking equipment in 





matching sizes. | 




















Ea0y, eggeccent copy-settin 


e 
Taro 


Tilting copyboard with counter-balanced cover per- 
mits copy setting at convenient level for operator 


ptucther outstanding feature of the 
ATF Standard 


Prxectscou CAMERA 


FROM ITS STURDY all-metal carriage to the spring-back board 
and counter-balanced glass cover, the copyboard of the ATF 
Standard Precision Camera actually speeds up and improves 
the work of the camera operator. 

Other modern features of this camera include precision-ground 
monorail and tracks running the entire length of the camera, 
providing smooth, accurate alignment of lensboard and copy- 
board at all settings. Ratio focusing tapes calibrated to the 
lens provide quick, sure focusing. All controls are centralized 


in the darkroom. 


Ask your ATF Salesman for complete details 


AMERICAN TYPE FOUNDERS 
OFFSET DIVISION 
200 Elmora Avenue, Elizabeth B, New Jersey 
BRANCHES IN PRINCIPAL CITIES 
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Passing through a series of dis- 
asters not the least of which was the 
earthquake and fire of 1906 and in- 
cluding other losses by fire, the com- 
pany grew during its 75 years of ex- 
istence until it was occupying its 
present great plant in San Francisco 
which it is calculated runs to twelve 
acres of floor space. Starry-eyed 
though he was about the future of 
the lithography trade in the new 
world, young Max might be over- 
whelmed to know that in addition to 
the huge San Francisco operations, 
the business he started in his $10 
room now has branches in Los An- 
geles, Portland, Seattle, Fresno, Sac- 
Oakland, San 
Harlingen, Texas, Orlando (Fla.), 


ramento, Antonio 


Denver, Chicago, New York—and a 


Honolulu, 





well-equipped plant in 
7 

The Schmidt plant in San Fran- 
cisco is a pleasant place to visit. The 
large and beautiful reception room 
receives light through the now fa- 
mous stained glass window which pic- 
torially ties together Max Schmidt’s 
seafaring days with his later role as 
“captain” of the great firm he found- 
ed, and the room itself is a friendly, 
restful and beautiful place. When 
you move on to the operating end of 
the plant you find modern equip- 
ment and facilities. There are a num- 
ber of one, two, three and four color 
offset presses, type and metal printing 
presses, poster presses, straight cutting 
and die-cutting machines, embossing 
machines, photo-composing machines, 
color cameras, graining machines, a 
paper coating mill, corrugated paper 
equipment, varnish machines, poster 
projection equipment, ink mills, seed 
bag machinery, and equipment for 
the manufacture of folding boxes. 


The company maintains its ewn 
machine shop, electrical department 
and carpenter shop too for the main- 
tenance of plant and equipment. 

It has its own photographic studio, 
a big unit well furnished with special 
equipment for direct color photogra- 
phy. Supplementing this is the art 
department equally well equipped for 
the designing and sketching of any- 
thing that is more practical to handle 
this way than to photograph. 
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Another department takes care of 
coating and drying paper stock and 
storing it properly under uniform 
temperature conditions. 

With the advances in packaging 
that have coincided with improved 
labeling of products, Schmidt found 
it advisable to set up its own depart- 
ment for handling of corrugated 
products. It has very modern facili- 
ties for production of corrugated 
paper, and for shaping it into ship- 
ping containers as well as corrugated 
rolls, laundry shelves, picture back- 
ing and related products. 


Several years ago the company in- 








troduced an improvement in the pro- 
duction of large lithographic plates 
through direct projection which made 
it possible to reproduce color photo- 
graphs and painted art work direct 
from the originals with fewer inter- 
mediate steps involving hand work. 
The new process produces work clos- 
er to the original in color and line, 


the company says. 


With all these facilities, Schmidt 
Litho can take in the full gamut of 
lithographic reproduction — from la- 
bels to complete display ensembles, 
from 24-sheet posters to multi-color 


(Continued on Page 79) 


May Develop Wider Web Press Uses 


HE web offset press, already in 

wide use for specialized types 

of work, may find an even more 
important role in the lithographic 
industry, it was indicated in a report 
issued during July by the Lithographic 
Technical Foundation. Excerpts from 
the report follow: 

“There are inks available at this 
time capable of running on web offset 
presses and drying up to 900 to 1200 
feet per minute at least. Papers are 
available and at least two of the 
long lite bi-metallic plates are prac- 
tical, ready and serviceable. It was 
also the feeling that there were 
presses in operation and under con- 
struction that would do a commer- 
cially satisfactory web offset job in 
monotone and color. Proofs run at 
875 feet in four colors from regular 
plates were shown as run on news- 
print and A number | newsprint. 

“It was generally agreed that the 
economic aspects of the problem as to 
whether a member should or shouldn't 
go into web offset and general infor- 
mation on the changes that they 
would have to make in equipment, 
methods and procedures, should be 
referred at this time to those supply- 
ing equipment and materials or to the 
Associations. The function of the 
Lithographic Technical Foundation, 
it was agreed, was research and 
employee training. 

“It was, however, generally agreed 
that an investigation of the wetta- 


bility of various metals or the litho- 
graphing properties of metals or bi- 
metallic combinations of metals 
would be a worthwhile job for the 
Foundation’s research department to 
undertake and expedite because the 
results would effect improvement in 
sheet fed as well as web offset plates, 
and the assurance of the improvement 
of quality, production, uniformity 
and economy for both. 

“It was indicated that on comple- 
tion of the current study of mechan- 
ical grain, it would be possible to 
undertake this investigation in a 
limited way but it would be more 
possible to put manpower and facili- 
ties against the investigation to bring 
in results earlier if additional funds 
were made available.” 

The LTF web press committee 
meeting was called by Ernest FE. 
Jones, Graphic Arts Corp. of Ohio, 
who is chairman of the L'TF research 
and steering committee. Members of 
the web press group are R. E. Damon, 
Atlanta Lithograph Co., Atlanta, 
Ga.; Walter Cooper, R. Hoe & Co., 
New York; E. G. Williams, Ameri- 
can Type Founders, Elizabeth, N. J.; 
William F. Cornell, Interchemical 
Corp.; Robert J. Butler, Sun Chemi- 
cal Corp.; and Robert A. Travis, 
Color Reproduction Service. 

The committee met during the 
convention of the Lithographers 
National Association at Saranac Inn, 


N. Y., during June.*®* 
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Yparkling REPRODUCTIONS START 
WITH THE FILM THAT GIVES YOU HARD DOTS 


The clean, hard dots you get with Du Pont Photolith Film why so many top cameramen prefer Photolith. Your dealer 
contribute to sparkling reproductions that rival the original can supply you. E. I. du Pont de Nemours & Co. (Inc.), 
copy. Try this fine film. Let your own experience prove Photo Products Dept., Wilmington 98, Delaware. 


In Canada: Canadian Industries Limited 


ACE CAMERAMEN APPROVE THESE OUTSTANDING FEATURES: 


Hord dots e« Contrast e Speed e Wide latitude e Quick drying 
Flatlying e Easyscribing e Easy etching e« Convenient packaging 


DU PONT PHOTOLITH FILM 


BETTER THINGS FOR BETTER LIVING 
++» THROUGH CHEMISTRY 


C6 us. pat Off 


Light-tight “dispenser box”... 
a real time- and temper-saver 
Protects film at all times. 
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Metal Decorators Will Meet September 10, 11, and 12 


FALL meeting of the National 

Metal Decorators Association to 
study problems of research and labor 
has been announced for September 
10, 11, and 12 at The Homestead, 
Hot Springs, Va. 


The opening day of the meeting 
will be devoted to association busi- 
ness. The second day’s program will 
deal with the possibility of expanded 
research in the metal decorating in- 
dustry, and the work of the Lith- 
ographic Technical Foundation will 
be discussed. The association’s re- 
search committee, headed by Earl 
Gray, Caspers Tinplate Co., Chi- 
cago, is to report its findings. The 


final day will be devoted to the study 
of labor in the industry and an 
analysis of the Taft-Hartley labor 
law. 

The program this time also in- 
cludes activities for the wives of those 
attending, and the ladies have been 
invited. Golf tournaments for both 
men and women are scheduled. 


Officers of the association are: 
Winslow H. Parker, Parker Metal 
Decorating Co., Baltimore, _ presi- 
dent; William F. Felber, American 
Metal Decorating Co., Chicago, vice- 
president; and William Kerlin, Tin- 
plate Lithographing Co., Brooklyn, 
secretary-treasurer. 


Many Exhibits Planned for NAPL Convention in Oct. 


YRE exhibits of lithographic 
ela and supplies than 
have ever been assembled for the 
event are planned for the annual con- 
vention and exhibit of the National 
Association of Photo-Lithographers at 
Detroit, Oct. 22-25. Fifty-six display 
booths have been sold. Rooms at the 
Book-Cadillac Hotel, where the con- 
vention and exhibit will be held, are 
sold out, the NAP-L says. The as- 
sociation listed other hotels including 
the Fort Shelby, Statler, and Detroit 


Leland. 


The final day of the convention 
program will be sponsored by the Na- 
tional Association of Litho Clubs, 
and the Litho Club of Detroit will 
be host. A technical session is plan- 
ned. The local club is also arrang- 
ing a program for ladies attending 
the convention. This part of the 
program will include sightseeing trips, 


parties and luncheons. 


The NAP-L offices are at 1776 
Broadway, New York 19, N.Y. 


Hinkhouse Buys Plant 

The purchase of the printing plant 
of the Irving Trust Co. by the Paul 
M. Hinkhouse Press, New York, was 
announced August 1 by Paul M. 
Hinkhouse, president of the latter 
firm. The Irving plant, located at 
9-15 Murray St., New York will be 
continued as an expanding service to 
the bank and its branches as well as 
to customers of Hinkhouse Press and 
of Hinkhouse, Inc., 121 Varick St., 
affliated lithographing concern. 


At the same time the incorpora- 
tion of the Paul M. Hinkhouse 
Press was announced, and officers are 
Mr. Hinkhouse, president, Victor De- 
Rose, vice-president, and Irving Ra- 
bin, secretary-treasurer. Mr. Hink- 
house also heads Hinkhouse, Inc., 
Mr. Rabin is vice-president and Mr. 
DeRose is secretary-treasurer. 


Frank M. Devlin will continue in 
charge of the Irving plant which 
comprises letterpress equipment and 
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employs about 25 persons. All letter- 


press operations will be centered at 
the Murray Street plant and all off- 
set lithography will be done by Hink- 
house, Inc., at the Varick Street 
plant, Mr. Hinkhouse said. 
. 
New Presses in Milwaukee 
Two new presses are to be installed 
in the plant of W. A. Krueger Co., 
Milwaukee lithographers. They are 
35 x 45” and 17 x 22” Harris off- 
sets, and the former was expected to 
be in operation during August. The 
presses are part of a general expan- 
sion program which the company has 
been carrying out for about three 
years. A new color process depart- 
ment has been installed, including a 
31” Consolidated color camera, and 
a 54” Rutherford photo-composing 
machine. 
2 
Wm. N. Misuraca Dies 
William N. Misuraca, for 15 years 
director of lithography for National 
Can Corp., Brooklyn, N.Y. plant 
died July 3 at his home in Merrick, 
L.1., N. Y., following a long illness. 
Mr. Misuraca was a familiar figure 
in the metal decorating industry. His 
first contact with metal lithography 
was in 1905 when he became an er- 
rand boy for American Can Co, 
Prior to joining National Can, 
Mr. Misuraca spent some time in 
Italy, helping to establish Cirio & 
Co., can manufacturers. 
» 
Abbott Co. Doubles Space 
Abbott Lithographing Co., Chi- 
cago, has doubled its floor space by 
transferring its plant from the sixth 
to the fifth floor of the building 
where it is located at 328 S. Jeffer- 
son St. New equipment to be in- 
stalled for expanding production in- 
cludes two 42” x 58” two-color 


presses. 
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SOUTHWORTH 


SOUTHWORTH 


i 
ij 


SOUTHWORTH 


Filling a long-telt need, this new Southworth Power Corner 
he Graphic Arts. 


Cutte Y has been enthusiastically received by t 


or 


| f j 
Precision built ror accuracy, Jependability and wide ran 7€ 
performance. Cuts lifts vy em de) 3'/2 inches, with surplus power 
requirements Tahast-ialelela= ‘sal 


el mumolaaeltichilel Maoh dil-teratiadiate 
Built to wat same 


eYolti dal’ Ze} aaaim o (late Mae) at clole) al @tehai1-t am GN] aa-1 05 
high standards! Literature and prices on request. 


MACHINE COMPANY 


Tel. 4-1424 30 WARREN AVENUE -- PORTLAND, MAINE 
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Bachman Marks 30th Year 
Bachman _ Reproduction 

New York offset firm, is this year 

observing its 30th anniversary, Frank 


Service, 


president, has  an- 
1917 at 503 


E. Bachman, 
Started in 
Ave., as a mimeograph and 


nounced. 
Fifth 
addressing shop, the firm has _ ex- 
panded steadily. Mr. Bachman was 
with the U.S. Post office when he 
launched the new business, and with 
his wife, who is still assistant man- 
ager, operated the letter business dur- 
ing the day and worked a midnight 
shift at the Post office. He was soon 
able to devote full time to the bus- 
iness, and in 1925 he installed his 
first offset press, a German make, 17 
x 22. This has since been replaced 
with a 14 x 20” and a 17 x 22’, in 
addition to some Multilith machines. 

Progressive moves to 3 East 42 St., 
East 41 St. and Park Ave., and 210 
E. 40 St., finally brought the firm to 
its present location at 250 E. 43 St. 
Further expansion is planned for next 
vear “when things settle down,” Mr. 
Bachman says. 

Besides Mr. and Mrs. Bachman, 
three sons and a daughter hold offices 
in the firm. They are Alvin L., vice- 
president; Charles MI... general man- 
George W.. 


Betsy R., 


ager; treasurer; and 
secretary. 

Mr. Bachman, who has managed 
three world champion boxers, is still 
active in that field, in addition to his 
offset business. In the past he has 
Maxie 
Olin and Lou Jenkins, and at present 
Tommy Marra, J. J. Fer- 


Dennis, all 


managed Rosenbloom, Bob 

he has 

nandez, and Langston 

fighting in the New York area. 
+ 


1000 Presses Since V-J Day 


American Type Founders, Inc. 
Elizabeth, N. J., has announced that 
since V-J Day it has manufactured 
and shipped more than 1,000 printing 
presses of the sheet-fed offset and 
letterpress varieties. 

* 


Okla. Group Names Sibel 

Ed Sibel was appointed secretary- 
manager of the Printing Industry of 
Oklahoma City, effective July 1, O. 
LL. Hamm, president, announced. Mr. 
Sibel succeeds Luther Baum who held 


No full- 


time manager was in office during the 


the post prior to the-war. 


war years, although the group met 
regularly. Offices are now at 437 
Commerce-Exchange Building. 

* 


Champion Paper Appoints 





The appointment of H. W. Suter to 
the position of director of sales; Herbert 
W. Suter, Jr., (above) as general sales 
manager; and Harold E. Wright, assis- 
tant general sales manager, recently 
were announced by Reuben B. Robert- 
son, president of The Champion Paper 
and Fibre Co. Appointments were ef- 
fective July 1. H. W. Suter, vice-presi- 
dent of Champion and general sales 
manager through the past 16 years, has 
been with Champion since 1911. Her- 
bert W. Suter, Jr. began his paper 
career with the A. W. Pohlman Paper 
Co. of New York and was with the 
Standard Paper Company of Cincinnati 
He joined Champion as assistant man- 
ager of the Cleveland sales office. 
After service in the Army Air Forces, he 
became manager of the Cleveland 
office, and it was under his direction 
that this office recently was moved to 
Detroit 

Mr. Wright has been with Champion 
ince 1935, coming to the company from 
Kimberly - Clark Corporation During 
the war he served in the War Produc- 
tion Board and returned to the company 
general office in a sales capacity 


° 
Niagara Plans Alteration 
Lithograph Co., 1050 
Niagara St., Buffalo, has filed plans 
with the city division of buildings to 


Niagara 


alter its plant at a cost of $3,500. 


M. H. Berry Dies 

Chairman of the board since 1934 
ot Milton C., 
bank stationery specialists, New York, 
Mark H. Berry died July 2, 1947, 
Mr. Berry had 
been connected with the Milton C. 


Johnson Co., Inc., 


at the age of 82. 


Johnson Co. for almost 50 years, as 


salesman, secretary, vice-president, 


and then as chairman of the board. 
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Greeting Card Co. Is Forty 

The fortieth anniversary of Amer- 
ican Greeting Publishers, Inc., is 
being observed this year, and a full 
color lithographed booklet has been 
issued by the company to mark the 
occasion. The company was founded 
in 1907 “in an industry which was 
then in its ambitious infancy,” states 
the booklet. “Forty years later finds 
both the industry and American 
Publishers grown tremen- 


booklet 


“Greeting cards are no longer a fad 


Greeting 
dously,” the continues. 
they are important to the every- 
day happiness of millions and millions 
of people, who purchase over three 
billions of them annually in the U.S. 
alone.” 
The company operates two plants, 
one in Cleveland and one in Los 
Angeles. 


Former AIGA Head Dies 
John T. Willing, former 
dent of the American Institute of 
New York, and an 
editor of the Gravure Service Cor- 
poration, New York, died 
at the age of 87. Born in Toronto in 
1860, Mr. Willing came to New 
York in his early twenties as a tree- 


presi- 
Graphic Arts, 


recently 


lance designer. In 1903 he became 
art manager of the American Lith- 
ographic Company. He received the 
gold metal award of the American 
Institute of Graphic Arts in 1935 
and was made an honorary vice-pres- 
ident of the National Arts Club. 


Hall Employee Dies 

Charles H. Booth, a former em- 
ployee of Hall Lithographing Co., 
died June 5, in Topeka. Mr. Booth 
was born in Nashville in 1870 and 
joined the Hall Lithographing Co. 
in 1938. 


and two sons. 


He is survived by his wife 


W. Lester Banes Dies 

A partner in the firm of Banes & 
Mayer, Philadelphia 
W. Lester Banes died July 5, at his 
home in Philadelphia at the age of 
60. Mr. Banes started in the lith- 
1912. Burial 


was in Arlington Cemetery. 


lithographers, 


ographing business in 
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SINVALCO 
Ready te Wse 

STANDARDIZED 

CHEMICALS 


SINVALCO Solution No. 1 
Deep-Etch Coating Solution 









(Ready Mixed) 
SINVALCO Solution No. 1 
(A and B) 

Deep-Etch Coating Solution 


SINVALCO Solution No. 2 
Stopping-Out Shellac 


SINVALCO Solution No. 3 
Deep-Etch Developer 
SINVALCO Solution No. 4 
Deep Etching Solution for Zinc 


SINVALCO Solution No. 5 
Deep Etching Solution for 
Aluminum 

















AVAILABLE IN QUART AND GALLON 
CONTAINERS AT ALL SINCLAIR AND 
VALENTINE PLANTS... 


Write, wire or phone today for 
some from the plant nearest you. 







SINVALCO Solution No. 6 


Lithotine Concentrate 


SINVALCO Solution No. 7 
Deep-Etch Lacquer 


SINVALCO Solution No. 8 
Developing Ink 
SINVALCO Solution No. 9 
Asphaltum 
SINVALCO Solution No. 10 
Stabilized Albumin Solution 


SINVALCO Solution No. 11 


Litho-Kleen Concentrate 
SINVALCO Solution No. 12 
Plate Etch for Zinc 


SINVALCO Solution No. 13 
Plate Etch for Aluminum 














SINVALCO Solution No. 14 
Fountain Etch for Zinc 


a and Valentine Co. [iter 


MAIN -OFFICE AND FACTORY: 611 WEST 129th STREET, NEW YORK 27,N.Y SINVALCO Solution No. 16 
Stabilized Gum Solution 


Lithotine 
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Regensteiner’s Work Recalled 


Theodore Regensteimer, chairman 
of the board of the Regensteiner 
Corp., Chicago, was given a tribute by 
the Chicago Tribune in a review of 
that newspaper’s history which ap- 
peared in a 28-page supplement is- 
sued recently to mark the “Trib’s” 
100th anniversary. 

Outlining the paper’s mechanical 
achievements over the century, the 
Tribune historian recalled that in its 
Jubilee edition of June 10, 1897, a 
daily newspaper for the first time in 
history published pictures in full 
color and also carried advertisements 
in color. 

“The color pages of the Jubilee 
edition,’ says the article, “were the 
work of Theodore Regensteiner, the 
father of color printing, who prob- 
ably did more to develop the com- 
mercial application of true color 
printing than any other one man. 
He is chairman of the board of the 
Chicago 


Regensteiner Corporation, 


color printing firm. Regensteiner 
tounded the Photo-Colortype Co. of 
York, 


printed the Jubilee edition.” 


Chicago and New which 
Reference is also made in the 
Tribune's Centennial supplement to 
this newspaper’s contribution to the 
founding of the famous Chicago 
printing house of Rand McNally & 
Co. In 1861, says the account, Wm. 
H. Rand, a printer became superin- 
tendent of the Tribune's job printing 
shop. In 1869 he purchased the 
paper's job shop and with Andrew 
McNally, another Tribune printer, 
formed Rand McNally & Co. 


New Chicago Ink Firm 

R. A. Kerley Ink Engineers, Inc., 
expected to start operations this month 
in its new Chicago plant for manu- 
facture of a general line of printing 
and lithographing inks. Occupying 
15,000 sq. ft. at 1250 W. Van Buren 
St., six mills are being used at the 
start, with the expectation of adding 
six more within a year, as available. 
About 30 persons will be employed, 
Mr. Kerley stated. 

Mr. Kerley for the past ten years, 
was manager of the ink department 
ot the W. F. Hall Printing Co, 
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Chicago. His plant-manager is Wal- 
ter C. Durlak, formerly associated 
with General Printing Ink in_ its 


Chicago operations. 


Joins Willard Press Mfrs. 





Malcolm O. Brewer (above) has been 
appointed eastern district manager of 
the Printing Machinery Division, Elec 
tric Boat Company, Stuart E. Arnett, 
sales manager, announced in July. Mr 
Brewer was formerly vice-president and 
eastern manager for Vandercook and 
Sons, Inc. Prior to joining Vandercook 
in 1934, he ran a weekly newspaper at 
Waukesha, Wisconsin. He is a former 
president of the Printers Supply Sales- 
men’s Guild, a governor of the New 
York Club of Printing House Craftsmen 
and a member of the New York Emp 
ing Printers Association, Young Pr 
Executives Club and the Sales Execu- 
tives Club 


As a member of the Printing Machin- 





ery Division, sales executive aff, he 
will assist in the formation of a sales 
and service department for the E. B 
Co. offset presses 


Forms Mounting, Finishing Div. 

The Service Bindery Co., Inc., 
360 East Grand Avenue, Chicago 11, 
Illinois, has announced the formation 
of the Service Mounting and Finish- 
ing Division, which will be under 
the direction of Jack Singer, formerly 
of Boyer Cardboard & Manufactur- 
ing Co. and Precision Mounting Co. 
This division will specialize in mount- 
ing, die cutting, lining, laminating 
and printer finishing. 

Mr. Singer has a background of 
over 31 years in all phases of paper 
box manufacturing and paper con- 
verting in his previous connections. 

The Service Bindery Co., Inc has 
taken additional manufacturing space 
and installed modern equipment for 
the operation of the new division and 
has also purchased recently the Boyer 
Cardboard & Manufacturing Co. 
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DeLuxe in Chicago Plant 

De Luxe Check Printers, Inc., have 
transferred their Chicago operations 
from 440 W. Superior St. to a new 
plant at 3456 N. Kedzie Ave., in 
the Clearing Industrial district, Cov- 
ering 60,000 sq. ft., the building is a 
one-story modern factory type struc- 
ture with offices at the front and a 
manufacturing area of 52,000 sq, ft., 
or twice the former size, at the rear. 

Extensive use of glass in outer 
walls, coupled with a saw-tooth type 
of roof, fluorescent lighting fixtures 
and light green paint on_ interior 
walls provide improved lighting for 
operations which are devoted exclu- 
sively to production of bank checks 
by offset and letterpress. 

Another newly constructed modern 
plant was occupied at Kansas City, 
Mo., three months ago and the com- 
pany also operates in New York, 
Cleveland and St. Paul, the latter 


plant being the home location. 


Lawrence Co. Reorganized 
Edward Swiontek was elected pres- 
ident of Lawrence’ Lithographing 
Co., Chicago, in a reorganization fol- 
lowing resignation of the former 
president, Arthur Carlstone. Mr. 
Swiontek also continues as company 
treasurer. Donald Main was _ ad- 
vanced from secretary to vice-presi- 
dent and general manager. Jack E. 
secretary and 


Hart was chosen 


George C. Grews assistant secretary. 
Since its establishment early this year, 
the company has worked two shifts 
continuously, Mr. Main said, and is 
looking forward to the time when 
more equipment can be added to 
facilities. 
. 


Kirby Heads Supplymen 

Roy Kirby of American Type- 
founders’ Chicago office was elected 
president of the Printers Supply- 
men’s Guild of Chicago at its mid- 
year business meeting. Other new 
officers are Herbert Knapp, U. S. 
Finishing Co., vice-president ; Charles 
Wallace, Economy Printers Products 
Co., secretary. Directors elected in- 
clude Ford Bentley, Miehle Printing 
Press & Mfg. Co. and Herbert Gaet- 
jens, Gaetjens, Berger & Wirth. 








NSCO has a thin base film that was de- 
signed to print through without losing 
detail. 


Try it next time. See the results: critical 
sharpness and detail are preserved—the dan 
ger of light rays ‘“‘undercutting”’ is greatly re- 
duced. You get clear-cut reproduction of your 
image with Ansco Reprolith Thin Base Film. 


And that’s just the start. You get all the other 
advantages of Reprolith Films, too—high 
antihalation protection, 


contrast, effective 


sharp, crisp dots and lines. 

And Ansco Reprolith Thin Base Film dries 
fast —saves valuable production time. Ansco, 
Binghamton, New York. Branches in New York, 








Cincinnati, Chicago, San Francisco, Los An- 
geles, Dallas, Boston, Washington and Toronto. 





SHOP TIPS 


When writing numbers or other identifica- 
tion on film negatives or positives, try using 


a China marking pencil. It’s much easier. 


When opaquing, add a few drops of a re- 
liable wetting agent to the opaque. You'll 


find it smoother, easier to apply. 











Ansco REPROLITH FILMS 


ANSCO REPROLITH 
ANSCO REPROLITH ORTHO 


Easy to Handle 





ANSCO REPROLITH, THIN BASE 
ANSCO REPROLITH ORTHO, THIN BASE 


Hard to Beat 
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Announce Courses in Chicago 

Fall courses at the Chicago Litho- 
graphic Institute will start the week 
of Sept. 14, William O. Morgan, 
principal of the industry-sponsored 
Chicago training school announced 
last month. Registrations are being 
accepted up to Sept. | and indications 
are that classroom capacity will be 
fully reserved by then. 

A curriculum covering nine groups 
of subjects has been mapped out, 
adapted to the needs of apprentices, 
journeymen and junior executives. 
In the photography group two courses 
will be offered. One in black and 
white line photography will serve as 
an introduction to the subject, and 
a second on halftones will cover all 
phases of photography affecting the 
technique of using halftone screens 
for lithographic processes. 

Full coverage of other technical 
phases of lithographic craftsmanship 
will be provided in courses on tone 
and color’ correction; stripping; 
opaquing; plate making, both albu- 
min and deep etch; and pressmanship, 
both elementary and advanced. 

For the junior executive three 
courses are offered, one in leadership 
training, another in estimating and 
a third devoted to an intensive, non- 
technical survey and study of printing 
processes, with emphasis on lithog- 
raphy. 

A new course in Chemistry for 
Lithography also will be offered, both 
to craftsmen and junior executives, 
this being intended for those without 
previous technical training who wish 
to equip themselves for better under- 
standing of research bulletins, books 
and articles. It will be presented in 
laboratory work and lectures. 

Quarters for the Institute are 
leased from the Lithographic Techni- 
cal Foundation in a portion of Gless- 
Foundation 


ner House, where the 


also maintains its activities. Facili- 


ties for the school’s work include 


every conceivable type of modern 
equipment, generously provided by 


the manufacturers. 

In a folder entitled “Opportunity 
Knocks Again,” prospective students 
are cautioned “not to miss the chance 


to increase your earning capacity by 


improving your knowledge of litho- 
graphic Attention is 
drawn to the fact that lithography 
is an uncrowded and an extremely 


processes.” 


remunerative industry for the man 
who is an expert in his field. What 
the Institute offers for increasing that 
proficiency is then outlined in detail. 
The school’s mailing address is Chi- 
cago Lithographic Institute, 1800 
Prairie Ave., Chicago 16, III. 
. 


New Press in St. Louis 

Ed Kohler, president of Kohler & 
Sons, Inc., 2122 Pine St., St. Louis, 
has announced that an order has been 
placed for a 23 x 35 Harris offset 
press, matching one of the same size 
now in use. The company has suffer- 
ed from shortage of offset press facil- 
ities throughout the war, according to 
Kohler 


production on rush jobs by using both 


‘The new press will speed up 


presses on the same job when neces- 


sary. 
. 

Addresses Craftsmen at St. Louis 

Robert B. Huddleston, advertis- 


ing manager of American Type 
Founders Sales Corp., spoke on print- 
ing plant layout at a meeting of the 
Craftsmen of the Eighth District, 
held in St. Louis June 6. The talk 
was illustrated by charts and_ lay- 
out aids prepared by the ATF en- 


gineering department. 


St. Louis Firm to Add Offset 

Frank P. Hawk, former president 
of Art Press, St. Louis, has become 
associated with the Nies-Kaiser Print- 
ing Co. of that city. The latter firm 
expects to install a complete offset 
department. Equipment has been on 
order for more than a year. The Art 
Press Co. was dissolved. 

. 


Beacon Paper Elects 
New ofhcers have been elected for 
Beacon Paper Co., St. Louis, tollow- 


ing the passing of the former presi- 


dent Alfred FE. Fuhlage in April. 
They are R. L. Tillman, president; 
E. A. Hartman, vice-president and 


treasurer; and F. L. Hecker, secre- 
tary. 
~ 

Joins Mendle Company 

Charles Pollock 
production manager of 
Printing Co., St. 
joined Mendle Printing Co. 


for several years 
Cavanagh 
Louis, recently 


St. Louis Firm Moves 
Prtg. Co., St. 
concern, has 


‘Towell-Brenner 
lithographing 
moved from 806 N. 
914 Pine Street. 


Louis 
Broadway to 


s 
Johnson, Inc. Moves 


Johnson, Inc., St. Louis recently 
105 S. 9th to 216 S. 


moved from 
7th. 





Milton Adds Paper Line 


The entire sales staff (above) of 
Milton Paper Co., New York, toured the 
Elizabeth mill of Peter J. Schweitzer, 
Inc., to see the manufacture of Strato 
thin paper and Elizabeth Bible, which 
the Milton Company has added to its 


line. The visit was arranged by J. 
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Milton, president of the Milton firm, and 
Sam Gifford, secretary-treasurer. Hosts 
were Lou Hornikel and Robert L. Hooke, 
sales manager and assistant of the 
Schweitzer Company. The visit was 
concluded with a luncheon at the Win- 
field Scott Hotel 
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URING the month of August, Eastern 

Corporation is distributing to printers and 
buyers of printing a specimen sheet of Eastern’s 
Allantie Bond. A specimen sheet of Futura Type, 
as well, it was designed by Kurt H. Volk, well- 
known typographer and the proprietor of Kurt H. 
Volk, Inc. of New York City and Bridgeport, Conn. 
Just as Futura Type is a popular printer’s font, 
Eastern’s Atlantic Bond is a popular printer's 
paper. Crisp, crackling, and genuinely water- 
marked, it offers printers a strong combination of 
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quality and economy. Free from waves, wrinkles 
and lint, it has a specially sized surface and lies 
flat on the press and takes clean, sharp impressions. 
A better value in printability, uniformity, and 
dependability, it is your best buy for best results, 
If you are interested in receiving this specimen 
sheet of Eastern’s Atlantic Bond and Futura Type 
and are not now on our mailing list, a request on 
your business letterhead will receive prompt 
attention from any one of our Paper Merchants 
or our Advertising Department. 





EASTERN 


CORPORATION 


BANGOR, MAINE 


Co I, lake td of AMeantic Bend anid other Sine CB usinedd SipewtD 
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Reveal “Hidden” Gov't. Printing 


“Hidden” printing, being done by 
government agencies, other than the 
Government Printing Office, now 
equals the volume of work done by 
GPO, it was disclosed recently in 
Washington. The occasion was a 
dinner given for 
Joint Congressional Committee on 
Printing by the executive committee 
of the Printing Industry of America. 


members of the 


A survey was undertaken by the 
Joint Committee several months ago 
at the suggestion of PIA, in conjunc- 
tion with the association’s efforts to 
bring about a curtailment and co- 
ordination of the volume of govern- 
ment printing. President James F. 
Newcomb of Printing Industry of 
America, Inc., commented that “our 
efforts undoubtedly already have re- 
sulted in a substantial reduction of 
the volume of ‘hidden printing’ and 
have resulted in the cancellation of 
expansion plans by some agencies.” 

Representatives Karl M. Le- 
Compte, vice chairman, and Ralph 
A. Gamble, member, represented the 
Joint Committee at the dinner. Both 
gentlemen made remarks favorable to 
the program of Printing Industry of 
America, and promised cooperation, 
PIA reports. A program of action 
based on the survey is now being 
considered by the Joint Committee, 
it was said, and this program is de- 
signed to curtail and coordinate the 
scattered facilities now in operation. 

Public Printer A. E. Giegengack 
attended the dinner and endorsed the 
PIA program except in minor detail. 
He said he was a printer himself, and 
was extremely conscious of the neces- 
sity for protecting free enterprise in 
this industry. Mr. Newcomb em- 
phasized that PIA’s efforts were be- 
ing conducted on a cooperative basis 
with the GPO and other agencies. 
He said all of them had been most 
helpful. 

“Hidden printing,” PIA explained, 
is a phrase used to describe the anom- 
alous situation which has developed 
over a long period of years as a con- 
sequence of the inadequate definition 
and interpretation of the word 
“printing.” The word “printing” has 
been hitherto construed so as to ex- 


clude production from so called dupli- 
cating machines. Even large offset 
presses have been called duplicators, 
and since the material was thus de- 
scribed, no review by the GPO or 





Hon. A. E. Giegengack, Public Printer 
of the U.S. (left) is shown receiving 
the President's Certificate of Merit from 
Brig. Gen. B. Ferenbaugh, com- 
manding general of the District of 
Columbia, for “outstanding fidelity and 
meritorious conduct in aid of the war 
effort against the common enemies of 
the United States and its allies in World 
War II.” The award was made at a 
recent dinner given by the Printing 
Indusiry of America in Washington for 
the Joint Congressional Committee on 
Printing. 


Joint Committee was required, re- 
sulting, until this survey, in an almost 
complete lack of knowledge of what 
has become a very sizable operation. 
The recommendation of the GPO 
calls for definitions which will bring 
this printing under appropriate re- 
view. 

The survey revealed that 32 gov- 
departments and agencies 
operate duplicating 
plants in 41 states and the District 
of Columbia. There are 133 printing 
and 256 duplicating plants, and this 
total of 389 plants produced in the 
fiscal year ending July 1 an estimated 
$26,680,000 of printing, valued on 


ernment 
printing and 


the basis of cost of operation of 
these plants. Mr. 
mented that this figure may well be 


because the cost 


Newcomb com- 


an under-estimate 
records maintained by the agencies 
are not comparable to the records 
maintained in private industry. They 
may not, for instance, include rent, 
depreciation and other factors. 

The total volume of government 
printing, Mr. Newcomb said, is cer- 
tainly substantially more than 100 
million dollars annually. The annual 
production in the Government Print- 
ing Office and its 14 field plants runs 
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between 25 and 30 million annually; 
about an equivalent amount is pro- 
cured by the Government Printing 
Office from private industry; another 
large sum is produced by private in- 
dustry direct through procurement of 
various government agencies under 
the authorization of the Joint Con- 
gressional Committee. 

The survey was limited exclusively 
to the operations of government de- 
partments and agencies except Gov- 
ernment Printing Office, because it 
was in this area that volume of print- 
ing is most likely to expand, since 
most of these operations have not been 
subject to coordination, either by the 
Government Printing Office or the 
Joint Congressional Committee. 

* 
Geo. Schmitt Co. Remodels 

Re-arrangement of some depart- 
ments, and other changes to increase 
plant efficiency are underway at the 
Plant of George Schmitt & Co., 
Brooklyn, N. Y., J. R. Gunther of 
the company reports. The art depart- 
ment, and a dark room are being 
moved from the building housing the 
company offices, into the adjoining 
plant building. Temperature con- 
trolled light tables for 
artists are being installed. The space 
in the office building will be used for 
a conference 
also planned. 


sinks, and 


room. Repainting is 


May Form Young Exec. Group 

The Young Executives of the 
Printing Industry, an organization 
to be affiliated with the Printing In- 
dustry of America, may be formed in 
September when the PIA meets at 
French Lick, Ind., for its annual con- 
vention. Several preliminary meet- 
ings have been held and a final de- 
cision on the formation of the group 
is to be made at that time. The dates 
of the convention are September 22- 
25. 

* 

Engravers to Convene 

The fifty-first annual convention of 
the American Photo-Engravers <As- 
sociation is scheduled for October 6- 
7-8, 1947, at the Hotel Statler in 
Buffalo, N. Y. The convention will 
photo-en- 


feature an exhibition of 


gravers equipment and supplies. 
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In this day and age much cutting is still done by hand. 
Some gumming is still done by hand also. 


We are proud of the fact that we can do. Rather let us tell you 
we are old enough to appreciate about the friendly service you get 
the splendid work the old timers here. Put your problem up to 
did with their crude methods. the head of the firm. You don't 
But we are young enough to be get any run-around here. Your 
forward-looking and to accept all request for information and 


new improvements and develop prices is given prompt attention 
by those who know. 








new ideas. 
We do not brag about the “ 
thousands of dies we have in seidie o on a 
ld rather tell you os 
stock. We would r ell y Spirit Varnishing 
about the hundreds of dies we Deep Die Cutting 
are making all the time. These Cutting and Creasing 
dies, incorporating new ideas, Seals—All Colors and Shapes 
are to be found from coast to Stickers 
a. “ - ang Label 
erIume e eis 
We would rather not tell about Roll Slitting 
how big we are or what big jobs 








G. H. McCAULEY FINISHING CO. Inc. 


230 WEST 17 ST. NEW YORK 11, N. Y. 
Chelsea 2-5260-1-2 
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Lithographed in 4 colors 


Warren's Cumberland Offset 


WoveE & SPECIAL FINISHES 


Postal regulations prohibit sampling of paper in this publication, therefore Cumberland Offset is not used for this insert. 


Samples of Warren’s Cumberland Offset may be secured from your Warren merchant. 








Leading 


PAPER MERCHANTS 


who sell and endorse 


Warren’s Standard Printing Papers 


Arpany, N.Y Hudson Valley Paper Company 
ATLANTA, Ga Sloan Paper Company 
Battimore, Mp. The Barton, Duer & Koch Paper Co 


Baton Rouce, La Louisiana Paper Company, Ltd 
Bowe, Ipano Zellerbach Paper Company 
Boston, Ma Storrs & Bement Company 
Burrato, N.Y The Alling & Cory Company 
i Caskie Paper Company, Inc 

Cuancorte, N. ¢ \ Virginia Paper ( — Ine 
{ Chicago Paper Company 

Cuicaco, Iu \ McIntosh Paper Company 


CincInNATI, Onto The Diem & Wing Paper Co 


p oO { The Petrequin Paper Company 

spaieiaemeaians — ' The Alling & Cory Company 
Corumaus, On The Diem & Wing Paper Co 
Darras, Texas Olmsted-Kirk Company 


Carpenter Paper Co 
j Western Newspaper Union 
\ Newhouse Paper Company 


Denver, Core 


Des Moines, lowa 


Detrorr, Micu Seaman-Patrick Paper Company 
Dusvour, Lowa Newhouse Paper Company 
Evaener, Ort /ellerbach Paper Company 
Fort Wortu, Texa Olmsted-Kirk Company 
Fresno, Cat Zellerbach Paper Company 
Granp Rapivs, Micn. Quimby-Kain Paper Company 
Cireat Faris, Mont The John Leslie Paper Co 
HartTrorp, CONN Henry Lindenmeyr & Sons 
Houston, Texas |. S. Bosworth Company 
INDIANAPOLIS, IND Crescent Paper Company 
JACKSONVILLE, Fia Virginia Paper Company, Inc 
Kansas Crry, Mo Midwestern Paper Company 
LANSING, MicH The Weissinger Paper Company 
{ Western Newspaper Union 
Litter Rock, Ark \ Arkansas te tony Jompany 
Lone Beacn, Cat /ellerbach Paper Company 
Los Ancetes, Cat Zellerbach Paper Company 
Loumvitte, Ky Miller Paper Company 
LyncusurRG, VA Caskie Paper Company, In« 
Miu waukKkere, Wi Nackie Paper Company 


{ The John Leslie Paper Company 
' 


Minne apotis, Minn Newhouse Paper Company 


Moutne, Itt Newhouse Paper Company 
Henry Lindenmeyr & Sons 

Newark, N. | } > z 
\ Lathrop Paper Company, Im 
New Haven, Conn Storrs & Bement Company 
New Orteans, La Alco Paper Company, Inc 


Henry Lindenmeyr & Sons 

Lathrop Paper Company, Ine 

Ihe Alling & Cory Company 

New Yor« City J]. E. Linde Paper Company 
The Canfield Paper Company 

( gx oy & Company, Inc 


Schlosser Paper Corporation 
OAKLAND, Cal Zellerbach anes Company 
OKLAHOMA Ciry, OKLA Western Newspaper Union 
Omana, Nes Field Paper Company 


D. L. Ward Company 


Puitapecenta, Pa ) The J. L. N. Smythe Company 

Schuylkill Paper Company 
PrHoentx, Ariz Zellerbach Paper Company 
PrrrsaurGcnu, Pa The Alling & Cory Company 
PorTLANnp, Met ©. M. Rice Paper Company 
PorTLANb, Ort Zellerbach Paper Company 
Reno, Nev 7ellerbach Paper Company 


i B. W. Wilson Paper Company 
\ Virginia Paper Company Inc 
Rocnester, N.Y Ihe Alling & Cory Company 
SACRAMENTO, Cat Zellerbach Paper Company 
Sr. Lous, Mo § Beacon Paper Company 

\ Tobey Fine Papers, Inc 
{ The John Leshe Paper Co 
\ Newhouse Paper Company 
Sact Lake City, Uran Zellerbach Paper Company 


Ricumonp, Va 


St. Paut, Minn 


San Dieco, Cat 7ellerbach Paper Company 
San Francisco, Cat Zellerbach Paper Company 
San Jose, Cat Zellerbach Paper Company 
Seatrie, Wasi Zellerbach Paper Company 
Sureverorr, L.A Lousiana Paper Company, Ltd 
Spokane, Wasi Zellerbach Paper Company 
Sprincrietp, Mass. The Paper House of New England 
StrockxtTon, Cat /ellerbach Paper Company 
Toreka, Kan Midwestern Paper Company 
Troy, N.Y Troy Paper Corporation 
Pursa, OKraA Fulsa Paper Company 
Waco, Texas Olmsted-Kirk Company 
Watta Watta, Wasi /cllerbach Paper Company 
Wasnincton, D. ¢ Stanford Paper Company 
Yana, Wasu Zellerbach Paper Company 
* 


EXPORT AND FOREIGN 


New Yor Crry (Export) National Paper & Type Co 
; nohe ; 


fgencies or Bran in 40 cities in Latin Amerwa and 
West Indies 
New York Corry (Expor Muller & Phipps (Asia) Lid 
tgencies in Be an Congo, Burma, Ceylon, China, Hone 
Aong, Iceland, India, Malaya, Philippine Islands, South 
{f/rica 
AUSTRALIA B. J. Ball, Led 
New ZEALAND B. J]. Ball (N. Z.), Ltd 
Hawauan Istanps Honolulu Paper Co., Ltd., 


Agents for Zellerbach Paper Company 
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Warren's Cumberland Offset 








PRE-CONDITIONED 


WOVE + SAXONY + HOMESPUN + LINEN - HANDMADE 








ARREN’S Cumberland Offset is pre-conditioned by the exclu- 

sive process that has been used successfully on Warren’s Label 
papers. Under average pressroom conditions, both winter and sum- 
mer, Cumberland Offset may be run directly from the case or skid 
without further conditioning by hanging. 

Comprehensive pressroom tests indicate that Cumberland Offset 
exhibits a minimum of stretch or shrinkage under changing atmos- 
pheric conditions. Tendencies toward curling and “cockling”’ are held 
to a minimum—even under extreme conditions of relative humidity. 

Because of its flat-lying properties Cumberland Offset is a “pro- 


duction” sheet which may be run at maximum press speeds. 
Write for free booklet —* How Will It Print by Offset” 


S.D. WARREN COMPANY + BOSTON 1, MASS. 


Better Paper Warrerrs) Better Printing 


Printing Papers 

















Zeitz in New Chicago Firm 

Fred W. Zeitz, former president 
for 21 years of Chicago Local No. 
4, Amalgamated Lithographers of 
America, has announced his entry into 
the lithographing business as a mem- 
ber of the firm of Lee & Zeitz at 
3222 N. Halstead st., Chicago. 

The new concern, Mr. Zeitz 
stated, will carry on the business of 
the former Lake View Lithograph- 
ing Co., of which John J. Lee was 
the sole proprietor, prior to the re- 
organization and incorporation under 
the new name, effective July 1. 

New presses have been added to 
facilities of the old company and a 
general line of black and white color 
lithography will be promoted, Mr. 
Zeitz said. His associate in the enter- 
prise, Mr. Lee, has a lithographic 
background extending back to the 
days of the pioneer Chicago color 
house of Max Lau Co. and includ- 
ing service as pressroom foreman for 
Newman Rudolph Lithographing Co., 
and pressroom superintendent for the 
Manz Corp., all of Chicago. 

Mr. Zeitz brings to the new bus- 
iness eighteen years of practical ex- 
perience as a platemaker, and 21 years 
as head of Local 4. Following his 
resignation as president of the union, 
Mr. Zeitz also withdrew as labor 
representative on the board of the 
Chicago Lithographic Institute and 
on the Joint Lithographic Advisory 
Council. He makes it clear, however, 
that he will continue his union afhlia- 
tions, but as a “mere member.” 

The lithographing industry, as he 
views it, has ahead of it a marvelous 
future. The war, he said, gave lith- 
ography a tremendous build-up. So 
much printed work for the armed 
forces was produced by lithography 
that the process and its various ad- 
vantages became well advertised. 
People, he feels, have in consequence, 
become “lithographic minded.” This, 
he said, guarantees that the industry 
will be far from overcrowded for a 
long time to come. 

. 


Joins Lutz & Sheinkman 

Donald S. 
vice-president in 
sales for Lutz & Sheinkman, lith- 


Hutchinson has_ been 


named charge of 


ographers of New York, it was re- 


cently announced. He had formerly 
been connected with the Brett Lith- 
ographing Co., Long Island City, 
ie - 


Bridgeport Opens Chicago Office 





A new Photo Tech Department has 
been opened in Chicago by Bridgeport 
Engravers’ Supply Co., and E. F. Sal- 
chow (above) has joined the firm as 
general sales manager in the mid-west 
territory, the company announced this 
month. The new department was organ- 
ized as “a complete specialized and 
personalized service to the graphic arts 
industry,” and will carry a complete 
line of sensitized materials, chemicals, 
chemical preparations, equipment and 
sundries. Mr. Salchow has been in the 
graphic arts supply field for 15 years, 
and was in the photographic field prior 
to that. E. W. Schwerin is general 
manager of the Bridgeport firm, which 
has home offices in Bridgeport, Conn., 
and branches in Boston and New York 


Wyman Heads N. Eng. Group 
Arthur M. Wyman, Wright and 
Potter, was elected president of the 
Ciraphic Arts Institute of New Eng- 
land, recently, succeeding Ralph J. 
Waite of Miehle Printing Press & 
Mfg. Co. Robert W. Williamson, 
T. O. Metcalf Co., was re-elected 
vice-president; James M. Howard, 
A. T. Howard Co., was 
treasurer, and Addid W. Dempsey, 


Donovan & Sullivan Engraving Co., 


elected 


was named assistant treasurer. How- 
ard S. Patterson was re-elected execu- 
This is the former 
Institute of Massa- 


tive secretary. 
Graphic Arts 


chusetts. 
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New Offset Concerns 

S. Knieberg recently announced the 
formation of the Harmony Photo 
Offset Co. at 152 W. 126th St., New 
York. 

Lipsey Printing, Inc., 2700 S. Wa- 
bash Ave., Chicago, was recently in- 
corporated to engage in general 
printing, lithographing, and engrav- 
include: Abe 


Lindsey, Isadore Ferstein, and Jen- 


ing. Incorporators 


nie Lipsey. 

Morris $. Shaman has opened the 
Shaman Photo Offset Co., a printing 
and lithographic shop at 251 William 
St., New York. 

Other new lithographers are: Ur- 
ban Lithographing and Printing Co., 
459 Pearl St., New York, and 
Charlton Lithographing Co., 1 Hud- 
son St., New York. 

. 
PIA Convention Plans Develop 

The Printing Industry of Amer- 
ican convention is scheduled to be 
held September 
Lick Springs, Indiana. A feature will 
be the displays by printers who have 
developed specialty lines or who have 


22-25 at French 


achieved unusual production efficien- 
cy. Printers, who have ideas or 
products they want to display, can 
arrange a panel approximately four 
by six feet carrying items they wish 
to exhibit. 
plans is a special train from New 
York on September 19, run by the 
Baltimore & Ohio Railroad. 


Thompkins Opens New Offices 


Equipment 


Among the convention 


Thompkins Printing 
Co., Chicago, held open house re- 
cently in their new quarters at 720 
S. Clark st., to which they moved 
from a Dearborn street address. Lat 
est models of printing equipment for 
lithographing and letterpress shops, 
for which the company is manufac- 
turers’ agent, were shown to a large 
crowd of visitors. 
ec 
Harry Hodgson Dies 
Harry Hodgson, service represen- 
tative for the Harris-Seybold Co. tor 
cver 35 years, passed away June 28 
at his home in Malpeque, Prince Ed- 


Mr. Hodgson 


had spent most of his time in the 


ward Island, Canada. 


company’s eastern district until his 


retirement in 1945. 
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all dots, more negatives . gallon of developer 


a men that Hunts 
WELOPER is better! Try it. and youll agree that 
it improves the reproduction qualities of your 
negatives: 
12—2 gallon size cans. 
rums. Order 


Available in cartons of 
a 50 gallon size di 
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g—5 gallon cans, & 
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Chicago Litho Institute Holds Open House 


HE Chicago Lithographic In- 
po marked completion of 
its first year of service as a training 
school for the Chicago lithographing 
industry, with an informal open house 
party at Glessner House, home of 
the Institute, during June. Officers 
and directors of the school joined 
with faculty members and students 
of the graduating class in entertain- 
ing friends who responded to an in- 
vitation to come and see what has 
been accomplished. 

Brief commencement exercises, pre- 
sided over by W. O. Morgan, educa- 
tional director of the Institute, in- 
cluded presentation to each student 
of a “Certificate of Satisfactory Com- 
pletion” of his course, either in craft 
work or junior executive training. 

A tour of the various class rooms 
followed, with attention of visitors 
directed especially to the modern 
equipment, contributed by manufac- 
turers, and to the display of litho- 
graphed sheets, both in black and 
white and in color, which blanketed 
many cf the walls. 

The school has a modern chemical 
laboratory with individual facilities 
for 16 students at a time, and men 
from both the junior executive and 
craft courses learned more about that 
part of chemistry which affects lith- 
ography, through courses planned for 
easy understanding. 

In the layout and stripping room 
are the latest model tables, and stu- 
dents are tauglit improved methods in 
the technique of opaquing and strip- 
ping. 

In the camera department, two 
complete dark room style process 
cameras, each having a separate room, 
are sct up so that anything from line 
copy to the most complicated color 
separation job may be made without 
the results being affected by stray 
light rays from the other camera. The 
equipment a'so includes a_ stainless 
steel developing trough, a tempera- 
ture controlled sink, a vacuum con- 
tact printing frame, densitometer, and 
contact screens. 


The lithographic art department 


contains retouching tables designed 
and built by members of the school’s 
staff. Each table is equipped with all 
of the tools needed in present day 
color correction-retouching. 

A visit to the dot etching class 
rooms revealed another type of in- 
dividual student’s table. Each of 
these glass top illuminated etching 
tables is fitted with a flexible water 
faucet which can be moved instantly 
to atiy section of the work to arrest 
the action of the etch. 

The platemaking department has 
three complete sets of whirlers, vac- 
uum frames, and developing troughs, 
and a pH control set. 

The press room is spacious with 
white tile side walls, and has new 
presses. Other equipment includes a 
paper hygroscope, packing cage, roll- 
er dampener machine, and a pH set. 


Manz Corp. Buys Building 

Manz Corp., Chicago combination 
printing firm, has announced pur- 
chase for $400,000 of a one-story 
factory building covering 41,000 sq. 
ft. of floor area, at 1104-28 N. Ho- 
man Ave., that city. The new prop- 
erty will be operated in conjunction 
with the company’s main plant at 
4001-53 N. Ravenswood Ave., and 
will be used for offset printing, plate 
making and paper storage. 


Omaha Co. Issues Calendar 

Klopp Printing & Lithographing 
Co., Omaha, Neb., issued a mid-year 
calendar during July. Feature of the 
calendar was a 13x16” full color 
reproduction of Zion Canyon from a 
Kodachrome. 

e 


Books by Offset May Expand 

Expansion of the program of Books 
by Offset Lithography was discussed 
at the Chicago opening of the exhibit 
recently by A. Albert Freeman, ex- 
ecutive director. 

Lithography, Mr. Freeman. said, 
has not made much more than a good 
start in the book production field. He 
expressed confidence that there would 
be no letup in the demand for the 
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process by publishers but that this de- 
mand will steadily increase. He is 
hopeful, he also stated, that a volume 
can be prepared giving the “case 
history” of all books selected for the 
annual exhibits, showing why each 
was chosen and explaining the manu- 
Pub- 
lishers seeking answers to particular 
problems then would be able to find 
them in these reference volumes, he 


facturing procedures involved. 


said. 


“Offset,” said Mr. Freeman, “is 
not stealing anything from _letter- 
It is developing a new field, 
new types of work that were not pos- 
sible before. As I see it, offset will 
reach perfection only when the two 
processes work together, even in the 


press. 


same book, letterpress being perfect 
for the text and offset for the illus- 
trations.” 


During his Chicago visit Mr. Free- 
man conferred with the Mid-West- 
ern committee, whose members are 
D. W. Follett, Follett Pub. Co., 
Wm. Nicholl, Scott, Foresman & 
Co., Merritt W. Parkinson, Ameri- 
can Technical Society, D. A. Perry, 
J. B. Lippincott Co. and Edward M. 
Tuttle, Row, Peterson & Co. 


Plans were discussed, it was under- 
stood, for establishing in Chicago a 
permanent exhibit of books by offset 
similiar to that in the organization’s 
New York headquarters. Efforts also 
were to be made to form a committee 
in Chicago to take over a part of the 
organization’s program, particularly 
that dealing with production of text 
books by offset. 


Six bays of the Swigart Paper Co.’s 
Gallery of Printed Ideas were de- 
voted to the displays of the 64 books 
by offset. In three other bays Charles 
H. Nixon, sales promotion manager 
and director of the gallery, arranged 
a showing of folders, booklets, letter- 
heads and other commercial work 
produced by offset. Over 4,000 in- 
vitations to the show were sent out 
by Mr. Nixon to all interested per- 
sons in the graphic arts field in five 
states, Illinois, Indiana, lowa, Wis- 
consin and Michigan. 


The opening was held June 30 
through July 3, as reported last month. 
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300th Lawson "38" Paper Cutter shipped in 1947 being delivered to the Queen Ribbon 
& Carbon Co. Shown are (left) Lawson's Chief Engineer Fred Seybold, who designed the 
Lawson "38", and William Hourigan, Treasurer, E. P. Lawson Co. 


Main Offices and Showrooms: 426 WEST 33rd STREET, NEW YORK 1, N. Y. 


EXCLUSIVE DISTRIBUTORS 
HARRY W. BRINTNALL CO., INC... .Los Angeles, San Francisco, Seattle 
A. E. HEINSOHN PRINTING MACHINERY................ Denver, Colo. 
TURNER PRINTING MACHINERY, INC...... Cleveland, Chicago, Detroit 
SOUTHEASTERN PRINTERS SUPPLY CO.................... Atlanta, Ga. 
SOUTHWESTERN PRINTERS SUPPLY, INC................. Dallas, Texas 
SEARS LIMITED............. Toronto, Montreal, Winnipeg, Vancouver 
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USERS WRITE OUR BEST ADVERTISEMENTS 
and unsolicited letters such as this acclaim 
the skillful engineering and applied com- 
mon sense that went into the designing of 
the Lawson “38’’. Plan now to visit the 
Lawson showrooms or your nearest Lawson 
Distributor and prove to yourself by com- 
parison the superiority of the Lawson “38” 


Paper Cutter. 


©® LAWSON 


K - BOSTON - PHILADELPHIA 
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STRIKE SETTLED 

A group contract agreed to 
August 8 by the ALA and St. 
Louis employers ended the strike 
at most St. Louis plants after a 
week of picketing. While the 
group settlement covered most 
of the plants, some others were 
still negotiating separately at 
presstime. The agreement in- 
cludes a 15 percent increase on 
the basic scale wages retroactive 
to July 1 on a 40 hour week 
basis; a 37!/2 hour week effective 
August 11 with pay for 40 hours; 
a 3614 hour week effective 
October 13; double time after two 
hours overtime and all day 
Saturday: and six paid holidays. 

The strike was called aiter 
union representatives made a 
previous agreement which was 
voted down by the membership. 


St. Louis Strikes Aug. | 

A strike affecting about 35 lith- 
ographing plants in St. Louis was 
called August 1 by the Amalgamated 
Lithographers of America, Local 5, 
(CIO) 


negotiations with employers for a new 


following a breakdown in 
group contract. The issues involved 
were said to be centered around a 
union demand for a 3614 hour week 
and substantial increases in pay. The 
last offer made by employers included 
a 37 hour week with a pay increase 
ot 18 per cent, six paid holidays and 
other points involving overtime. The 
work week under the old contract 
was 40 hours, with no paid holidays. 
e 

Strike in Louisville 

A strike by employees of the Cour- 
ier-Journal Job Printing Co., Louis- 
ville, Ky., under way since June 9, 
was still unsettled late in July, About 
35 members of the Amalgamated 
Lithographers of America struck fol- 
lowing an impasse over union de- 
mands which included a work week 
of 361%, 35, and 32™ hours for 
three shifts; a raise of 25c per hour; 
and double time after two hours over- 
time and tor Saturday mornings. 

The present work week is 40 hours, 
which is said to be common through- 
out the South in the graphic arts. 
The company’s letterpress and bind- 
ery departments are not affected by 


the strike, it was said. 


* 
Changes in LTF Offices 
Don Black, Western Printing & 
Lithograph Co., Racine, Wis., was 
elected vice-president of the Litho- 
graphic Technical Foundation § dur- 


ing July, on the resignation of George 


E. Loder, National Process Co., New 
York, from that office. Mr. Loder 
also resigned as a director and Charles 
P. Schmid, Bailey & 
Blampey, New York, was elected to 


Trautman, 
that post. Mr. Loder is recovering 
from an illness incurred during the 
Lithographers National Association 
convention at Saranac Inn, N.Y. in 
June. 

Mr. Black also was elected chair- 
man of the executive committee. 
George Schlegel, Ill, Schlegel Lith- 
ographing Corp., New York, and 
John Devine, Sun Chemical Corp., 
New York, were added to the finance 
committee, from which A. Stull 
Harris-Seybold Co., Cleve 


land, resigned. 


Harris, 


* 
Phila. Negotiations Continue 
Negotiations Local 14, 


Amalgamated Lithographers of Amer- 


between 


ica, and Philadelphia employers, were 
continuing early in August. Union de- 
mands include a 35 hour week for the 
day shift, 30 for night and 25 for 
graveyard shift; double time for Sat- 
urdays, Sundays and holidays; wage 
increases ranging trom $10 to $12 
per week; and the addition of Good 
Friday and F. D. Roosevelt's birth- 
day as paid holidays. Philadelphia 
has a 3714 hour week at present. 
° 

Trade Assn. Executives to Meet 

The Graphic Arts Trade Asso- 
ciation Executives plan to meet at 
French Lick Springs, Ind., Septem- 
ber 20 and 21, Walter E. Soderstrom, 
president, announced. ‘The meeting 
will be held preceding the annual 
convention of the Printing Industry 
of America being held at the same 


place. 


* 

Form Company in N. Y. 

The Lithographic Reproduction 
Corp., a trade shop, was established 
recently at 355 Maiden Lane, New 
York by John DeCarlo, Tom Scionti 
and Joe Perrone, formerly of David- 
son Graphic Photo Department. The 
new firm produces negatives, posi- 
tives, Van Dykes and plates up to 


28 x 29”. 


e 
LTF Board to Meet 
One of the three yearly meetings 


of the board of directors of the Lith- 
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ographic Technical Foundation is 
planned for October 23 and will be 
held at the Book Cadillac Hotel, De- 
troit. This will be during the annual 
convention of the National <Associa- 
being 


tion of Photo-Lithographers 


held at the same place. 


* 
Bish Merges With Acme 

Formation of a partnership and 
the opening of new shop facilities tor 
Acme Lithographers & Offset Print- 
ers, Wichita, Kansas, were recently 
announced by Ed Opperman of Acme 
and Glenn Bish of Bish Printing Co. 
Tie new plant under the direction 
ot Mr. Opperman, is located at 335 
South Water St.; the sales office un- 
der Mr. Bish, will be maintained at 
1255 Seuth Main St. 

Mr. Opperman, prior to the forma- 
tion of Acme in 1945, had been as- 
sociated with Western Litho and 
McCormick-Armstrong. Bish — had 
been a partner in the Bish Printing 
Co. for the past 17 years, which com- 
pany is now dissolved. 

” 

ATF Forms New Div. 

According to a recent announce- 
ment, American ‘Type Founders, has 
transferred the production of its 
newspaper offset from the 
ATF-Webendorfer Offset Press Di- 
vision, Mount Vernon, N. Y., to the 
newly-formed Elizabeth Web Press 
Division. Albert Vogel, formerly 
with Walter Scott & Co., is the man- 
ager of the new division. 

The Mount Vernon plant’s facili- 


ties are now being devoted almost ex- 


presses 


clusively to production of custom- 
built offset presses, the announcement 
continued. Mr. Vogel said in trans- 
ferring the manufacture of the news- 
paper presses to Elizabeth, advantage 
can be taken by the Web 
Division of the machine work for 


Press 


ATF’s Photo-Mechanical Division, 
recently moved to Elizabeth from 
Chicago and housed in the same 


building. 


e 
Keilsohn Offset Moves 
In order to handle new equipment 
for expanded operations The Keil- 
sohn Offset Co., Inc., has moved from 
133 W. 22nd St. to 147 Wooster St., 
New York. 
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Twin City Club Visits Mills 


Members (above) 
Litho Club spent three days the last of 
June as guests of Northwest Paper Co 
Cloquet, Minn., and the M & O Paper 

ls 


of the Twin City 


Co., International Falls, Minn. Sixteen 


club members made the trip which 


Baltimore Holds Crab Feast 

Four litho clubs along the Atlantic 
Seaboard were represented at the an- 
nual crab feast and outing of the 
Litho Club of Baltimore July 19 at 
Beyer’s Grove. Delegations from 
New York, Philadelphia and Wash- 
ington were on hand besides those 
William J. 
president of the National 
Litho Clubs, also at- 


from the home club. 
Stevens, 
Association of 
tended. A downpour of rain during 
the morning kept activities inside but 
clear skies appeared in the afternoon. 
Edwin Steinwedel was in charge of 
the affair with Tom Bowden assist- 


ing. 
* 

St. Louis Club Meets 

The St. Louis Litho Club did not 
have a meeting in July but one was 
planned for August 7 at the De-Soto 
Hotel. 
bers for the purpose of electing new 
officers. 


The meeting was for mem- 


+ 

Conn. Lithos to Hold Outing 
The 
roast of the Conecticut Valley Litho 
Club is scheduled to be held, August 
23 Mass. Joe 


£3, a 
Siracuse, A. D. & Son, 


annual outing and_ lobster 


Longmeadow, 
Steinbach 









~~ 

a 
* ( 
] 


included tours of the mills and a fish 
dinner where Mr. Porter, president of 
Harold Johnson, 







Northwest, was _ host. 
club 
the club had a 
scheduled for July 24, at 
St. Paul. 


secretary-treasurer, reports that 
regular 


Esslinger’s 


meeting 


Haven, is chairman of the 


New 


game committee. A _ baseball game 


between teams representing Massa- 


chusetts and Connecticut lithogra- 
phers will be a feature attraction. 

The 
Boat Co. plant, New London, Conn., 
Sept. 20. 


club will visit the Electric 


* 

Plan Patrons’, Peddlers’ Night 
A “Patrons’ and Peddlers’ Night” 
is planned as the opening fall meet- 
ing of the Litho Club of New York, 
Wednesday, September 24, John F. 
chairman, an- 


Maguire, program 


nounced, Lithographic suppliers will 
display a variety of products and a 
symposium of talks by supply house 
The 
usual 
place, the Building Trades Club, 2 


Park Ave., with dinner at 6:30 p.m. 


representatives will be given. 


meeting is to be held at the 


Club Elects Spevacek 


James J. Spevacek, president of 
the Chicago Lithographers Club, has 


been elected president of the Haw- 


organization of employees at the 
Hawthorne works of Western Elec- 
tric Co., Chicago, where he is super- 


intendent of the printing department. 
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LITHO CLUB GUIDE 


(Most clubs adjourn for the summer months except 
for outings.) 


BALTIMORE 
T. King Smith, Secy. 
1613 Holbrook St., 
Baltimore, Md. 
Meets 3rd Monday, Park Plaza. 


BOSTON 


Joseph H. Ulrich, Secy. 
Spaulding-Moss Co. 

42 Franklin St., Boston 
Meetings announced locally. 


CHICAGO 


Elmer Schmalholz, Secy. 

Chicago Planograph Co.. 

517 S. Jefferson St., Chicago 7. 
Meets 4th Thursday, Bismarck Hotel. 


CINCINNATI 


Louis Weiss. Secy.-Treas. 

Progress Lithographing Co. 

Main Street 

Reading. Cincinnati, Ohio 

Meets 2nd Tuesday, Dan Tehan’s Restaurant. 


CLEVELAND 


H. H. Johnson, Secy. 

Reserve Lithograph & Printing Co. 
2342 E. Ninth St., Cleveland 
Meetings announced locally. 


CONNECTICUT VALLEY 


Roger Bartlett, 

Meriden Gravure Co. 

Meriden, Conn. 

Meets Ist Friday, March, May, Sept., Nov.. and 
sometimes other months, City Club, Harford. 


DAYTON 
Harold W. Holland, Secy. 
1112 Kemper Ave., Dayton 10. 
Meets Ist Monday, Suttmiller’s Restaurant. 


DETROIT 
R. B. Bivens, Secy. 
12745 LaSalle Bivd. 
Huntington Woods, Mich. 
Meets 2nd Thurs. at Carl's Chop House. 


MILWAUKEE 
Howard C. Buchta, Secy. 
E. F. Schmidt Co. 
341 N. Milwaukee St., Milwaukee. 
Meets 4th Tuesday at the Boulevard Cafe. 


NEW YORK 


Gerald L. Urban, Secy. 

Brett Lithographing Co. 

Skillman Ave. & Pierson PI. 

Long Island City 1, N.Y. 

Meets 4th Wednesday, Building Trades Club 
2 Park Ave. 


PHILADELPHIA 


Joseph Winterburg, Secy. 

622 Race Street, 

Philadelphia 6. 

Meets 4th Monday, Poor Richard Club, 1319 


Locust St. 


ST. LOUIS 
Harold Roline 
Letterhead & Check Corp. 
2940 Benton St. 
Open meetings in Feb., April, June and Aug 


SAN FRANCISCO 


Wm. Fennone, Temp. Secy. 
Lehmann Prtg. & Litho. Co. 
2667 Greenwich St. 

San Francisco, Calif. 


TWIN CITY 
Harold Johnson, Sec’y. 
2105 Stanford Ave. 
St. Paul, Minn. 
Meets last Thursday of month. 


WASHINGTON 
John Davis, Secy. 
Guthrie Lithograph Co. 
1150 First St., N.W. 
Meets 4th Tuesday, Hotel 2400 (N.W. 16th 


St.) 


NAT'L. ASS’N. OF LITHO CLUBS 
Ken 0. Bitter, Secy. 
523 Wilton Road, 
Towson 4, Md. 
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MAPPING OUT THE COURSE 


The course we take, as producers and sup- 
pliers of paper, depends on our customers’ 
requirements. Their present needs and their 
future wants are the factors which govern our 
planning. 

The result? Guideposts are provided for our 
widespread organization: for our woods- 
men’s activities, for developments in our lab- 
oratories, for the advance scheduling of paper 
machines ... yes, and for smoother handling 
of transportation and deliveries by our sales 
people and distributing facilities. 

Supplying paper products of the type and 


quality needed for today and tomorrow is the 
course we will continue to follow. Interna- 
tional Paper Company, 220 East 42nd Street, 
New York 17, N.Y. 


INTERNATIONAL 
PAPERS 2 2 


( a ” 
and Comentiing 
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New Cleveland Litho Club 

The Litho Club of Cleveland re- 
cently completed its organization and 
the first regular meeting is scheduled 
for Friday September 5. William J. 
Stevens, president of the National 
Association of Litho Clubs, is to be 
the speaker at the opening meeting 
and he will install the officers. Pres- 
ident of the club is William Stone, 
Copifyer Lithograph Co., and secre- 
tary-treasurer is H. H. Johnson, Re- 
serve Lithograph & Printing Co. The 
meeting is to be held at 2342 East 
Ninth Street. 


This is the 15th litho club in the 
U.S. 
ae 


Boston Club Meets Sept. 10 

The newly organized Litho Club 
of Boston is scheduled to meet Wed- 
nesday, September 10 at the Copley- 
Plaza Hotel, for the opening fall 
meeting. A feature of the meeting 
will be the installation of the club’s 
first officers by William J. Stevens, 
president of the National Association 
of Litho Clubs. 
yet to be announced, is also sched- 
uled to talk. 

The club’s officers are Edward W. 
Harnish, Tichnor Bros., president; 
James F. Haydock, Forbes Litho- 
graph Mfg. Co., 
Joseph H. Ulrich, Spaulding-Moss 
Co., secretary; and Douglas Reilly, 


Another speaker, 


vice-president ; 


Buck Printing Co., treasurer. 
. 

Washington Plans Outing 

The third annual outing and golf 
match of the Washington Litho Club 
is planned for Saturday September 13 
at the Annapolis Roads Club, An- 
napolis, Md. Highlight of the day is 
to be a golf match between the Wash- 
ington club and the Litho Club of 
Baltimore. Other events are to in- 


clude tennis, fishing, and 


athletic 


boating, 
contests. Tickets are in 
charge of Al Tucker, Charles Storey, 
John Laverine, and Al Gheen. 

° 


Conn. Craftsmen in Outing 

The annual clam bake of the Con- 
Valley Club of Printing 
House Craftsmen was held July 19 


necticut 
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at Turner Park, Longmeadow, Mass. 
The committee included Clifford Du- 
Bray, Jack Myles, Jack Straight, 
Ernest Ferry, Henry Plate, Frank 
Hudson, Sam Bassett, Arthur Han- 
son, Hugo Johnson, Bob Stacy, Bill 
McLellan, Sam Chester, Ernest 
Kuehn, Frank O’Brien and Walter 
St. John. 
’ 


PIA Suggests Tax Program 
Proposals for changes in the busi- 
ness tax laws which would enable 
small business to accumulate tax-free 
reserves for expansion purposes were 
made by James F. Newcomb, presi- 
dent of Printing Industry of Amer- 
ica, Inc., in testimony presented be- 
fore the House Ways and Means 
Committee in Washington recently. 
was 
presented to the committee by Mr. 
Newcomb who stated that “the tax 
laws must be modified so that small 


A three-point tax program 


business may survive.” 

The tax program as presented to 
the committee contains the following 
proposals : 

(1) The tax 


changed to permit a specific deduction 


law should be 


based on net earnings used or re- 
served for reinvestment purposes— 
for improvement, replacement or ex- 
pansion of plant and equipment. The 
specific deduction recommended is 25 
percent of net income derived from 
business and not to exceed $25,000 
in any taxable year. 

Accumulation of such tax exempt 
reserves would be permitted for a 
period of at least two years before 
investment is required. This would 
allow the small businessman to pick 
the opportune time within the two- 
year period for a capital investment. 

(2) Extension of the present 
carry-back and carry-over provisions 
of the Code 
to help overcome the vulnerability of 


International Revenue 
small business to changes in general 
business conditions. 

(3) A 


corporation tax 


liberal 


which 


more graduated 


rate would 
favor the small company more than 
heretofore. Mr. Newcomb said, ‘““We 
suggest that the tax rate begin at 
no more than 15 per cent for the first 
$10,000 of net income and be ad- 


1947 


vanced by categories of $10,000 un- 
til a maximum rate not to exceed 35 
per cent is reached at $100,000. The 
present unfair rise between $25,000 
and $50,000 should be 
and in general the maximum tax rate 
step in the 


eliminated 


should be reduced as a 
direction of eliminating double tax- 
ation.” 

Albert E. Arent, tax 
Printing Industry of America, Inc., 
presented to the committee a draft of 
a bill which incorporates the pro- 
posals in the P.I.A. tax program. 


counsel to 


Heads Chest Fund Publicity 

Carl W. Moebius, Jr., treasurer of 
the Moebius Printing Co., Milwau- 
kee, has been publicity 
chairman of the Milwaukee County 
Community Chest for the fall cam- 
paign. Mr. Moebius is also a vice- 
president of the Graphic Arts Asso- 
Milwaukee and active in 


appointed 


ciation of 
advertising circles there. 


e 
ATF Man Gets Air Medal 
Francis L. Harris Detroit  sales- 


man of Amercian Type Founders 
Corp., has been awarded the Army 
Air Medal with three oak leaf clus- 
ters “for meritorious service as a ra- 
dio operator on a transport plane in 
the Mediterranean area.” He served 
in the army from May 1942 to Sep- 
tember 1945. 
* 


Museum Elects Capello 

Anthony Capello, Joseph Hoover 
& Sons Co., Philadelphia, was elected 
a trustee of the American Museum ot 
Photography recently. Mr. Capello 
is the second man to be elected to 
the board from the lithographic in- 
dustry, the first being William C. 
Huebner, Huebner Laboratories, 
New York. 

« 

LTF Mails Density Bulletin 

“Optical Density as a Measure ot 
Tone Values in Lithography,” Tech- 
nical Bulletin No. 4, has been mailed 
recently by the Lithographic Tech- 
nical Foundation to its membership. 
The bulletin was sent about a year 
ago to members who requested copies 
but this is the first general mailing. 
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Announce ATF Newspaper Offset Press 


American Type Founders has an- 
nounced it is now manufacturing the 
above four-unit, 1l16-page newspaper 
offset presses at its newly-formed Web 
Press Division at Elizabeth. According 
to a company spokesman, each four- 
page unit is built to the same speci- 
fications with variations to accommodate 
special production and space needs of 
purchasers. Production of the presses 
has been sold well into 1949, with two 
three, and four-unit, or eight, 12, and 
16-~page combinations to be built. The 
presses, ATF’s announcement said, in 
addition to production for newspaper 
plants, can be used for commercial 
printing purposes such as magazines 
catalogs and other long-run _ jobs 
Among specifications and features of 
the presses, according to the manu- 
facturer, are: A four-unit model which 
will produce a 16-page newspaper, in 
one color, or one four-page newspaper 
with all pages in four colors. With four 
webs feeding: 16-page newspaper size 
(17/2 x 2334) or 32-page tabloid, one 
color to side. Two webs: eight-page 
newspaper, 16-page tabloid, or 32-page 
signature (83%, x 11%), two colors to 
each side; eight-page newspaper, four 
pages with three colors, four pages 
with one color; 16-page tabloid, eight 
pages with three colors, eight pages 
with one color; 32-page signature, 16 
pages with three colors, 16 pages with 


Book on School Annuals 
“Y earbook 


chure covering every phase of school 


Architecture,” a_bro- 


annual planning and production, has 
just been issued by Champion Paper 
& Fibre Co., Hamilton, Ohio, Frank 
The _ book, 


planned for school annual staffs and 


C. Gerhart, announced. 


craftsmen, traces the history and back- 
ground of school yearbooks, and de- 
yearbook 


illustrated with 


scribes modern trends in 


publishing. It is 


one color. One web: Four-page news- 
paper, eight-page tabloid, or 16-page 
signature, four colors to each side. An 
imprinting unit, printing from a rubber 
plate, provides for an additional color, 
such as a flag,.a box, an overprint, a 
tint block, etc. This unit, functioning 
independently from the rest of the 
machinery, can give an imprint up to 
17. x 2234. Capacity is 16,000 or more 
folded copies per hour. Webs are 35 
inches wide, rolls about 36 inches in 
diameter with a 900-pound weight. Roll 
stands are equipped with automatic 
tension and variable speed controls. A 
running register permits cylinder ad- 
justment while the press is running 
both circumferentially and for side 
register. The folder will fold and ser- 
rate cut a 16-page newspaper or a 32- 
page tabloid, half the size of the tabloid 
The machine occupies a floor space of 
12 by 46 feet, and it is 10 feet high. 
Weight is approximately 60,000 pounds. 
One press now in production will have 
an additional folder at right angles to 
the press, so a four-unit press can be 
divided into two separate two-unit 
presses, each producing two standard 
newspapers of eight pages. Operation 
will be by two separate motors, inde- 
pendently controlled, but arranged so 
they can be synchronized when the 
four units are operated as a single 
press 


selected examples of yearbooks, and 
features a month by month plan for 
scheduling a yearbook through the 
school year. 

The cover of “Yearbook Architec- 
ture’ is in four color process on 
Kromekote, and 
pages are printed in two colors on 


Champion inside 

stock recommended for yearbooks. 
Copies are available to printers and 

lithographers who produce school an- 


nuals. 
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Acme Promotes Recordset 

Recordset inks, in black and colors, 
for lithography, are now being offered 
to the trade by Acme Printing Co., 
Chicago. Features of the ink include 
immediate setting, fast drying and 
sharp printing, the company says. In 
addition to the Chicago firm, the ink 
is also distributed by the following 
branches and agencies: Acme in St. 
Louis, Plexico Products Co., Char- 
lotte, N. C., Kramer Ink Co., Los 
Angeles, and by Robert H. Bolen, 
Cincinnati. 


© 
Deliver 300th Lawson Cutter 
The 300th Lawson ‘'38” paper cut- 
ter to be manufactured during 1947 
was delivered recently to the Queen 
Ribbon & Carbon Co., Brooklyn, 
N.Y., the E. P. Lawson Co., New 


York, announced. 
. 





Reinhold-Gould Offers Ideas 


Over 200 direct mail advertising ideas 
are contained in the new Scrap Book of 
Ideas, just issued by Reinhold-Gould, 
Inc., New York paper firm. The 6 x 9” 
binder, with loose leaf fillers, is part of 
the company’s idea campaign built 
around a character Ad Vance, shown 
on the book's cover (above). Planned 
as an aid to lithographic salesmen, the 
books and other material are available 
from the company, 535 Fifth Ave., New 
York 17, according to C. V. Morris, 
vice-president. 


71 





ies we 


{ SEEING ALL THREE 


pat out easter Make 
psec y _ yn ay: M nat 
. abt \ 
Vigne. 


me ....SELLS ALL THREE 


caer - he pape 


fine 





Consistently advertised in 
11 National Magazines, totaling 
over 2,600,000 circulation 


Recommend Fox River with confidence show the 
watermark that sells. “Seeing all three’ is your sales aid 
and your customer's guarantee of fine business stationery. 
Tie up your selling with this factful watermark. Every Fox 
River consumer ad is telling your customers “to look through 
the paper . . . see all three’. They're learning that “by Fox 
River’ in the watermark signifies highest quality letterhead paper. 
7. . e 


PAPERS “by FOX RIVER" . . . 100% Cotton Fibre Anniversary Bond, 
Ledger and Onion Skin; 75% Old Badger Bond and Ledger; 50° ¢ English 
Bond and Ledger; 25% Dictation Bond, Ledger and Onion Skin; Dictation 
True-Opaque Bond. Fox RIVER PAPER CORPORATION, 406-H South 
Appleton Street, Appleton, Wisconsin. 











FREE TO LITHOGRAPHERS . . 


letterheads by foremost American artists. . 


.“‘Light Up Your Letterhead’’, a study illustrating a new technique in letterhead design, containing 20 beautiful modern lithographed 
. edited by Dale Nichols. On your letterhead, write Fox River for free copy. This offer limited to the United States and Canada, 
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Announcing New 


ATF Little Chief 


American Type Founders 
has announced a new set of 
specifications and certain im- 
provements for its ATF Little 
Chief 20 offset press. The com- 
pany says the press will doa 
variety of small black and 
white jobs used by business 
every day, as well as fine 
quality color work. It provides 
the economy of a duplicator, 
plus the features of regular 


offset equipment, ATF says 


IPI Announces New Tri-Metal Offset Plate 


TRI-METAL offset plate 
Baanict is claimed will produce 
press runs into the hundreds of thous- 
ands without signs of wear, has been 
announced by the _ International 
Printing Ink Research 
New York. 
as the IPI Tri-Metal Plate, is com- 


posed of three layers of metal—chro- 


Laboratory, 


The new plate, known 


mium, copper and a base metal. The 
latter was originally steel but is made 
of zinc at the present time because 
of the unavailability of steel for this 
purpose. 

Although a steel base would give 
even greater longevity, the current 
IPI Tri-Metal Plate has 


commercial 


zinc-based 
lithographed — on runs 
over 600,000 maps on which previous 
plates usually wore out after only 
10,490 impressions, the company re- 
ports. ( ther 


the lithographing of 461,000 folding 


performances include 


boxes on which other plates had 
given out at 25,000 impressions; and 
340,000 


plates fell down at 100,000 impres- 


labels on which previous 
sions. At the end of each of these 
runs the image on the IPI Tri-Metal 
Plate showed no signs of wear, it is 
claimed. 

steel- 
Plates which 


Experimental runs with 
based IPI Tri-Metal 


better resist repeated sharp bending 


at the gripper clamps have given up 


to 3,103,101 
One 


was put on and taken off the press 


impressions, IPI re- 


ports. such steel-based plate 


36 times. 

Wear resistance and tough physical 
characteristics are supplemented by 
the fact that halftone areas maintain 
100 per cent ink-receptivity provid- 
ing clean and sharp printing through- 
out the entire lithographic run, ac- 
cording to the manufacturer’s state- 


ment. 


Processing an 1P1 Tri-Metal Plate 
is essentially the same as the methods 
used for a conventional deep-etch 
plate. The chromium plating is re- 
from the design 


moved area, ex- 


posing copper. It is not necessary to 
install a metal-plating department. 
The 


printing surface in- 


advantages of copper as a 


ceptive quickly—while the plate is 
still on the press and without impair- 
ing in any way the ink resistance of 
non-printing chromium areas. 
Chromium, the metal covering non- 
printing areas, is less sensitive to 


than most other industrial 


metals including aluminum. Hence it 


grease 


is more efficient in its job of keeping 
non-printing areas untinted and in 
securing sharper, cleaner impressions. 
Less water is required to keep the 
work clean and open which means 
that drying conditions are consider- 
ably improved and stronger colors 
made possible, IPI points out. Chro- 
mium also has high resistance to oxi- 
dation and wear. 

The IPI Tri-Metal 
with IPI Vapolith (heat-set) inks 


under both heat-set and 


Plate works 


room tem- 
perature drying conditions. It also 
works satisfactorily with convention- 
al inks. 
Additional 
able from International Printing Ink 


information is avail- 


Division of Interchemcal Corpora- 


tion, Empire State Building, New 
von i, HM. Y¥. 


Crescent Has New Inks 

Modelith Inks, a new type of off- 
set inks, were announced in July by 
Crescent Ink & Color Co., Phila- 
delphia. ‘The company states that the 
inks have been tested extensively un- 
der practical pressroom conditions, 
and provide smooth handling, sharp 
clean impressions and a minimum of 
manipulation. Four color inserts in 
lithographic magazines were used to 
introduce the new line. 





clude its sensitivity 
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will wear longer 
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Letterpress or lithography—every job that starts with a ream 


of Nekoosa Bond always ends with reams of customer satisfaction. Nekoosa 
Bond has smoothness, appearance, printability—gives you 
finished jobs that lead to more jobs. To make sure the 
paper you're using is right—make sure that it comes from 


the yellow wrapper with the blue stripes ! 
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Patti soa 
OlOoY C L 
MADE IN U.S.A. 
NEKOOSA-EDWARDS PAPER CO., PORT EDWARDS, WISCONSIN 
1887 ¢ GO Years of Paper Progress « 1947 
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Shows Futura Type Usage 


During the month of August, 
Eastern Corp., Bangor, Maine, paper 
manufacturer, is distributing to print- 
ers, lithographers, and buyers of 
printing a specimen sheet of Futura 
type designed by Kurt H. Volk, ty- 
pographer and proprietor of Kurt H. 
Volk, Inc., of New York, and Bridge- 
port, Conn. The treatment of de- 
sign and layout used by Mr. Volk in 
this specimen shows Futura in a 
range of type sizes from 6 pt. to 72 
pt. in light, medium, demibold, and 
bold in both roman and italic. In 
addition, Mr. Volk has shown Fu- 
tura printed on a screen and printed 
on a solid tint, as well as Futura in 
reverse in color. 

The Futura Type sheet is also a 
speciment of Eastern’s Atlantic Bond, 
and is the sixth of a series of 17° x 
22” specimen sheets of type faces and 
paper released monthly by Eastern 
Corporation. The company reports 
that requests from schools, universi- 
ties, and libraries in all parts of the 
country have come in for the sheets. 
They are available from paper mer- 
chants distributing Eastern lines of 
paper, or directly from the Eastern 
Corp. 

. 
Device Eliminates Static 

A static-eliminating device requir- 
ing no electrical power source, no spe- 
cial wiring and no maintenance cost, 
is described in a bulletin released re- 
cently by U.S. Radium Corp. The 
device, called an Ionotron, consists of 
a shielded bar, supporting a strip of 
radioactive alloy. It is placed on a 
press at a point where the static 
charges build up, and ionizes the air 
which acts as a conductor to carry 
off the static charges, the company 
says. Installations in commercial 
printing, book printing, mewspaper 
aod rotogravure plants are described 
The company is located at 535 Pearl 
St., New York 7. 

- 
Announce New Tracing Medium 

Craftint Manufacturing Co., East 
152nd St., Cleveland, recently an- 
nounced the development of _ its 
Doubletone tracing vellum. Accord- 
ing to the company the tracing vellum 


is available in two types, regular tor 
preparing tracings for reproduction by 
contact printing, blue print, Ozalid, 
or similar methods, and O. S. for 
preparing tracing to be photographed 
and reproduced by offset, rotogravure, 
or letterpress printing. It is said the 
product was developed to provide a 
quicker way to shade tracings re- 
quired by the wartime aviation in- 
dustry. 
. 

Thomas Rejoins Sleight 

After several years with the Civ- 
ilian Production Administration as 
assistant chief of the Machinery Sec- 
tion, Printing & Publication Div., 
Lewis H. Thomas, has rejoined the 
Sleight Metallic Ink Co. as manager 
of the Washington Office. Mr. 
Thomas’ connections with the gra- 
phic arts include the first secretary- 
ship of the Washington Club of 
Printing House Craftsmen and _ sec- 
retary of the executive board of the 
Washington Printing Pressmen’s Un- 
ion No. 1, IPP&AUL. 


active in organizing the 


He was also 
National 
Association of Printing House Crafts- 


men. 
* 


Photo Center at Rochester 

A new institute “for the display 
and demonstration of the art and 
science of photography in all its 
branches” is to be established in 
Rochester, N. Y., as a memorial to 
(George Eastman, late head of East- 
man Kodak Co. The institute will 
be located in the George Eastman 
house, a 37 room Rochester mansion 
erected in 1905. The Eastman Co., 
the University of Rochester, and the 
New York State Board of Regents 
are cooperating in the project. 

= 

Daniel Murphy Expands 

Specializing in color work, the 
Daniel J. Murphy Co., New York, 
recently announced the acquisition of 
additional space and facilities to cope 
with the increased volume of lith- 
ographic business. According to com- 
pany spokesmen the area of the old 
plant was increased to twice its size 
to provide room for new equipment 
Daniel J. 
Murphy is president of the firm and 


and larger office space. 


Angelo Pustorino, secretary. 
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ATF Reduces Backlog 

American Type Founders, Inc., ex- 
pects to be filling orders for repair 
parts on a current basis by the late 
autumn, according to a company an- 
nouncement. Due to the continually 
improving raw material situation, 
ATF reports, its back orders have 
been reduced by over half. If new 
orders do not increase, the ATF pro- 
duction division expects to have re- 
pair parts order filling on a current 
basis by November | or shortly there- 
after except for obsolete parts re- 
quiring unusually scarce materials, 
the announcement continued, 


St. Regis Reports Increase 

The St. Regis Paper Co. of New 
York, and its consolidated subsid- 
iaries, report sales of $69,033,514 for 
the first six months of 1947 as com- 
pared with sales of $35,336,923 dur- 
ing the same period last year. Net 
earnings after taxes for the first half 
of this year amounted to $7,696,147 
as compared with net earnings of $5,- 
563,603 for the entire year 1946. 


Bartels Issues Price List 

Gordon Bartels Co., is now dis- 
tributing a new pocket size price list 
covering its line of chemical products. 
Bartels products are distributed by 
a number of supply houses, include 
platemaking chemicals, deep etch and 
albumin, and metal decorating coat- 


ings. 





QUOTES 


from the mail 











Quotes From Mail 


Gentlemen: 

Your June issue carried an item stating 
that this company was recently incorpor- 
ated by Mr. Anderson, Mr. Swett and 
Mr. Speers of Portland, Oregon. 


That was technically correct. However, 
the gentlemen named were the accountant 
and the attorneys who handled the in 
corporation, and they own no stock and 
have no voice in the management of the 
American Printing and  Lithographing 
Company. 

Very truly yours, 
Perry, M. Acker, American 
Printing & Lithographing 
Co., Seattle, Wash. 
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Los Angeles San Francisce 


This can contains 
more than 
just ink! 


7 Sinctair & Carroll Co.;!* 
kers of Printing & Litho Inks 


NEW YORK 








Into every can of Sinclair & Carroll ink goes the knowledge, experience and 
skill we have developed during many years of research and manufacture of 
lithographic inks. That's s why Sinclair & Carroll has come to be known among 


lithographers as “a deependable source of supply.” 


SIN CLAIR & CARROLL CO., Inc. 


LITHO—INKS— OFFSET 


591 Eleventh Avenue New York City Tel. BRyant 9-3566 
CHICAGO LOS ANGELES SAN FRANCISCO NEW ORLEANS 
440 W. Superior St 417 E. Pico St 345 Battery St. 211 Decatur St. 
Tel. Sup. 3481 Tel. Prospect 7296 Tel. Garfield 5834 Tel. Magnolia 1968 ) 



















BOOKS 


Lithographers Manual, 
9x12" hardbound _. $5.25, postpaid 





Photography and Platemaking 
for Photo-Lithography 
By I. H. Sayre $6.25, postpaid 


The Single Color Offset Press 
By I. H. Sayre $6.25, postpaid 


How to Sell Lithography 
By Arthur M. Wood $5.25, postpaid 


(SSS OE 
Order from Modern Lithography 


(Send check or money order with order) 
254 W. 3lst St.. New York 1, N.Y. 
Gas ese SES 
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Harris Issues Calendar 

The Harris-Seybold Co., calendar 
for 1947-48, eighth in a series of 
lithographed calendars featuring sub- 
jects by artist T. M. Cleland, is now 
being distributed, according to H. A. 
Porter, vice-president in charge of 
sales for the company. For this cal- 
endar the artist has again made a 
water color drawing which may be 
considered as a companion to the two 
preceding ones. It pictures an im- 
eginary French town in the 18th cen- 
tury and is titled “Homecoming.” 

In this series the artist’s aim has 
been to make interesting paintings, 
carefully composed for decorative 
etfect, the company says. The entire 
series of eight pictures, dating back 
to the 1940-41 calendar, was prepared 
especially for reproduction in four- 
color offset. 

The calendar was lithographed by 
Rogers-Kellogg-Stillson Co., New 
York. Copies. of the calendar are 
available from the Harris-Seybold 
Company, Cleveland 5, Ohio. 

co 
New English Litho Book 

“The Technique of Colour Print- 
ing by Lithography,” by Thos. E. 
Griffits, has recently been published 
in London by Faber and Faber, Ltd. 
The book sets forth step by step pro- 
cedure for the artist who wishes to 
produce lithographs from stones or 
plates by the direct drawing method. 
It contains about 100 pages includ- 
ing a number of plates in full color. 
The book is priced at $4.50 and is 
being handled by Transatlantic Arts, 
Forest Hills, N.Y. 

* 
Shows Wall Covering Samples 

Samples of paper wall coverings 
bearing reproductions of various ma- 
terials such as marble, wood paneling 
and fabrics, were sent out recently by 
The Di-Noc Co., Cleveland. The 
material was used to form a folder 
on which was lithographed informa- 
tion about the wall covering sampled. 

* 
Describes Masking Method 

The second part of a discussion of 
“The Masking Method of Color Re- 
production” is contained in the Bul- 
letin for the Graphic Arts, No. 9, 
1947, just issued by Eastman Kodak 


Co., Rochester, N. Y. The bulletin 
also contains a discussion of ‘“Tem- 
perature Control in Photomechanical 
Processing” and other material pre- 
taining to graphic arts photography 
and reproduction. 

e 


Western Printing Moves 

Necessitated by the demand for 
more spacious quarters the Western 
Printing Co. has moved its plant and 
offices to 427 W. 42nd St., New 
York. 


Announce Direct Mail Contest 
The annual direct mail contest 
sponsored by the Direct Mail Adver- 
tising Association for 1947, was an- 
nounced during July. Entries will 
include direct mail advertising com- 
paigns produced between September 
1, 1946 and August 31, 1947. 
Awards will be made in various clas- 
sifications. The DMAA is located at 
17 East 42 St., New York, N. Y., 
and offers entry blanks and full par- 


ticulars. 





What Can 


SYVTRON 





“VIBRATING” 


PAPER JOGGERS 


Do For You? 


They’ll speed up jogging —do it 3 to 
4 times faster than by hand. 


Their 3600 vibrations per minute — 
controllable, both for type of stock and 
load on vibrating deck — eliminate pound- 
ing, and other methods of “coaxing” 
alignment. 


They’ll fit into your shop layout — you 





have 3 types, single action, double action 
and automatic, and 7 styles, two table 
models and five portable floor models — 
from which to choose. 


All of which add up to the important 
fact that they’ll save you MONEY and 
TIME. 


Write For Illustrated Folder 


SYNTRON CO. 


585 LEXINGTON 


HOMER CITY, PA. 
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cover — the first time. 


ing touches. 


three are hounds for keeping it. 


us direct. 





MAR, VEL and LUM 
reflect good repeat business 


Smart craftsmen build business by getting repeat orders. And repeat 


PUT THE BEST YOU’VE GOT INSIDE .. . Mar, Vel and 
Lum can’t do much about what goes between the covers of such things 
as parts-books, catalogs, manuals or handbooks. That’s up to you. 
But they’re no Johnny-Come-Lately’s when it’s time to add the finish- 


LEAVE THE REST TO MAR, VEL AND LUM .. 
for instance, has a finish that gets you a pat on the back every time 
you use it. Printing of any kind gets a royal reception. And it pays 











orders stem from giving customers the finest in print from cover to 





Marco, 


no attention to finger-marks or heavy handling. Marvelhide and Marvel- 


leather, two old stand-bys, work as hard as Marco but at lower rates. 


THEY GET BUSINESS AND KEEP IT. . 


choose to round out printing orders, you can be sure of this: all three 


. Whichever you 


Marvellum Covers are business-getters from the word “go”; all 


A wide range of colors marches through Marco, Marvelhide and 
Marvelleather swatch books. Ask your dealer for them — or write 
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THE MARVELLUM COMPANY 


GENERAL OFFICES AND MILLS 


HOLYOKE, MASSACHUSETTS 


Sales Offices 
308 WEST WASHINGTON STREET, CHICAGO 6, ILLINOIS 
340 BRYANT STREET, SAN FRANCISCO 7, CALIFORNIA 
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Nekoosa Issues Annual Report 

Nekoosa-Edwards Paper Co., Port 
Edwards, Wisconsin, issued its an- 
nual mid-year report to stockholders 
on July 16. President John E. Alex- 
ander outlined progress since the last 
annual meeting and predicted future 
accomplishments anticipated during 
the balance of 1947. 

The sales department report show- 
ed that total paper shipments during 
the past year were the highest in com- 
pany history, with the exception of 
1941, and that preliminary statistics 
for 1947 indicate that the peak will 
be approached or passed. 

Profits, according to Mr. Alex- 
ander, were considerably in excess of 
what they were for the first six 
months of 1946. Ratio of quick as- 
sets to current liabilities, including 
bonds and sinking funds, is 1.92, an 


increase over last year of 1.06. 


. 

AMA Elects Dively 

George S. Dively, vice-president 
and general manager of the Harris- 
Seybold Co., has been elected a vice- 
president of the American Manage- 
1947-48 
season, the association announced. He 
will direct the activities of the AMA 
Production Division, the announce- 


ment Association for the 


ment stated. Among other activities, 
Mr. Dively is a member of the activ- 
ities committee of the National Metal 
Trades Association and is a member 
of the Advisory Committee and past 
president of the Cleveland Comptrol- 
lers Institute of America. 
New Hunt Developer Can 

Philip A. Hunt Co., Brooklyn, 
Premium 
being 


has announced that its 
Graph-O-Lith 
packed in a new 2 gallon size can. 


Developer is 


The new can features a_ notched 
opening which facilitates mixing. The 
new can is distributed with a special 
opener, the announcement stated. 
* 

Sperry Begins Adv. Campaign 

The E. G. Staude Div. of the 
Sperry Corp., has started an adver- 
tising campaign for its color gravure 
press, “Sperry Printers.” The cam- 
paign centers around color gravure 
trade paper inserts. Both color and 


type are intaglio. 
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Promotes Ads on Wheels 

“Ads On Wheels” is the title of 
a colorful brochure issued last month 
by the Meyercord Co., Chicago, to 
promote use of decalcomanias on 
motor trucks of every type. De- 
scribed as a practical handbook of 
ideas for utilizing space on trucks, 
including such spots as_ fenders, 
visors, roofs and doors, the booklet is 
addressed to fleet owners, public car- 
riers, equipment makers, merchants, 
maintenance men and_ advertising 
agencies. Illustrations in color, num- 
bering 130, suggest how trucks can 
be used as “mobile billboards.” A 
feature, also, of the copy, is a method 
for determining the effectiveness of 
truck advertising. 

. 

Mayer Addresses Milton Men 

In a talk to salesmen of the Milton 
Paper Co., New York, recently, Ed- 
ward N. Mayer, Jr. suggested a 
course of action to obtain new bus- 
iness in the graphic arts industries. 
He suggested that salesmen concen- 
trate their effort on fewer accounts, 
and mentioned three kinds of people 
to sell in each account: the printer’s 
customer, the printer’s salesman, and 
the printer’s paper buyer. Mr. May- 
er is president of James Gray, Inc., 
New York lithographer and _ letter 
house. 





SCHMIDT LITHO 


(Continued from Page 47) 





brochures. Listed among its special- 
ties are labels, cartons, posters, dis- 
play material, corrugated paper prod- 
ucts, and seed packets. They are 
particularly well-known for the lat- 
ter, being one of the largest pro- 
ducers of seed packets in the world. 
One great advance in seed packet 
preduction was registered when the 
firm started making direct Koda- 
chrome reproductions of the flowers 
and vegetables pictured on the pac- 
kets. 

Not the kind of company to go 
in for celebrations, Schmidt Litho is 
commemorating its 75th anniversary 
in the spirit of its founder by giving 
“birthday presents” to its employees 
in the shape of additional vacation 
time with pay for both office and 

















plant personnel and _ including all members of the Schmidt family. 
employees in a hospital plan. The Richard Schmidt is president and 
end of 1946 found the company with treasurer; Carl R. Schmidt, vice- 
526 employees and a payroll amount- president, Asst. Treas., and general 
ing to $1,850,000. These figures manager; Otto A. Schoning, vice- 
and the fact that it is the largest in- president; George D. Taylor, secre- 
stitution in its field west of Chi- tary; and Morton Schmidt, assistant 
cago, with products known the world secretary. In addition to Richard and 
over, would provide additional thrills Carl Schmidt and Mr. Schoning, the 
and amazement to the cabin boy who board of directors includes I. L. Bor- 
tounded a great business. den, L. Chickering, Sherman 

Today’s officers and directors in- Chickering, E. C. Hueter, J. K. 


clude second and third generation Moffitt and Max A. Schmidt.se¥& 








Improve Your Presswork... 


by adding} Yn conpiTioneR 





All inks print better when you condition 
them with “33”—according to simple 
directions. “33” adjusts inks to actual 
conditions at time of use... Halftones 
stay “clean and open”. . . Ink gloss is re- 
tained .. . Colors print more brilliantly. 
You get increased coverage. Fewer re-runs 
are necessary. Your customers are quick 
to note the difference. 

See your local dealer or jobber—or 
write direct for an 8-lb. trial can, guar- 
anteed below. Ask for data sheet, “TO 
THE PRESSMAN.” 

Good Territories Now Open 
Territorial re-alignment makes openings for a few 
more distributors. “33” Ink Conditioners are re- 


peat sellers. Once adopted, always used! Get the 


facts—Write TODAY! 


TO YOUR REGULAR INKS 





INK CONDITIONER 





ConTaanes 8 


vl 
"33" (Letterpress) 


"0-33" (Litho and Multilith) 
8-lb. Trial Order 


You may return any unused portion 
(at our expense) if our ink conditioner 
fails to satisfy you completely. Order 
today! Prove ‘33’ by testl 


100% Guarantee 


CUMPUUNUING COMPANY 


as er 1718 North Damen Avenue, Chicago 47, Iflinois 


> is 
IN CANADA—it’s CANADIAN FINE COLOR CO., LTD., TORONTO 
Export Division: Guiterman Co., Inc., 35 South William Street, New York 4, N. Y. 
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Jailer Made Quality 
for 
Every Printing Yse 
Relialle - Uniform 


““KWIK’’ - A Solution for Repairing Offset Blankets, ¥ a 


CPN a, ae: Cd ee WIRTH, INC. 


Manufacturers of Litho, Offset and Printing Inks, Varnishes and Driers 


35 York St., Gair Bldg., Brooklyn 1, N. Y. 215 South Aberdeen St., Chicago 7, Ill. 
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SERVICE PLUS QUALITY! 


HAS MADE OUR PLANT THE WORLD'S LARGEST 


WE SPECIALIZE IN ZINC and 
SMALL PLATES ALUMINUM PLATES 


ALSO REGRAINING MULTILITH UNGRAINED - GRAINED- REGRAINED 





Telephone: 
EVergreen 9- 
4260 
4261 


a oexenetit Ls }Compary 5 
me)i America INC. glia lpmcaatil 


37-43 Box aaaet ie NY. 









































— 
—— ae ee 





MODERN LITHOGRAPHY, 



































BETTE R WAYS TO PINE AS TEx 4 


'...SPERRY ELECTRONICS 








A new industry — Electronics — promises to make for more exactness in the 
printing industry, and to play an active role in this industry's future. Sperry 
research laboratories have developed the Sperry Printer of abundant speed, 


performance . . . and range of operation. 


The Sperry Corporation 


E. G. STAUDE DIVISION 


ROTARY PRINTERS ANDB CARTON MACHINERY 


PRINTED BY GRAVURE 


31-10 THOMSON AVENUE ST. PAUL 4, MINN. 31-10 THOMSON AVENUE 
LONG ISLAND CITY 1, N. Y. NESTOR 7151 LONG ISLAND CITY 1, N. Y. 
STILLWELL 4-9000 STILLWELL 4-9000 








BARTELS’ 


SURFACE PLATE CHEMICALS 


BARTELS EGG ALBUMEN SCALES: Extra fine quality prepared 
for photomechanical purposes by our method of filtering before 


dehydrating. 


HOMO-BUMEN: A homogeneous liquid egg albumen packaged in 
concentrated form. One quart makes one gallon of coating solution. 


Needs no refrigeration. 


HYDROGENATED DEVELOPING INK: One of the finest develop- 


ing inks using hydrogenated oils. Washes out easily and is acid resistant. 


ALBUMEN LACQUER: Easily applied before developing ink. Im- 


proves life of albumen plates. 


ETCH-GUM: Combines two operations: etching and gumming. Con- 
tains no chromates. Keeps plate clean without injury to image. 


BARTELS GRAPHITE OPAQUE: A superior opaque because it can 
be applied real heavy and will always dry out absolutely smooth. 


Sold by Leading Dealers 
Automatic Print. Equipment Co. McKinley Litho Supply Co. 
Minneapolis, Minnesota Cincinnati, Ohio 


Cabinet Color Ink Company Medo Photo Supply Corp. 
St. Louis, Missouri New York City, N. Y. 


A. E. Handschy Company Arnold P. Pahler Supply Co. 
Cleveland, Ohio 


Photo Litho Plate Graining Co. 
Baltimore, Maryland 


Chicago, Illinois 


GORDON BARTELS COMPANY — Rockford, Illinois 
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DMAA to Meet 

“Speeding Distribution with Di- 
rect Mail” will be the central theme 
of the 30th annual DMAA conven- 
tion scheduled to be held Oct. 23, 24, 
25, at the Carter Hotel, Cleveland. 
The convention will feature a direct 
mail competition, “Best of Industry” 
and a display of commercial exhibits 
of materials, services, and equipment 
of producers and suppliers. Several 
talks by leaders in the direct mail field 
are scheduled for the three day meet- 
ing. 

* 

Show ATF Types 

A 32 page pocket size booklet, 
“The Handy Index of American 
Types,” has been issued by American 
Type Founders Sales Corp., 200 Elm- 
ora Ave., Elizabeth B N. J. The 
booklet contains samples of 230 ATF 
type faces with various data about 
each. Copies are available from the 
company. 

* 

Honeck Joins Ink Firm 

Ralph C. Honeck, formerly with 
the chemical division of Harris-Sey- 
bold Co., in New York, recently 
joined Capitol Printing Ink Co., and 
is now located in an Ohio territory. 


Smith Joins Johnson Co. 

Willard D. Smith, former execu- 
tive of Fred’K. H. Levey Co., New 
York, recently joined Charles Eneu 
Johnson Co., a Philadelphia ink 
maker, in an executive sales capacity. 

. 
Joins Kling Studios 

Art Carlstone, formerly president 
of Lawrence Lithographing Company 
and vice-president of Advance Lith- 
ographing Company recently joined 
Kling Studios, Chicago, as an account 


executive. 





TIME TO OIL 


(Continued from Page 23) 





idea about the profits you reap from 
their work. 

Can your salesmen intelligently an- 
swer the customer’s question, “What 
is the trend in advertising budgets 


for printing?” 


? 


Do your salesman know how the media in the field of advertising? 
direct advertising budget for 1947 The Direct Mail Advertising As- 
compares with the 1946 budget as sociation survey shows: 
reported by the Direct Mail Adver- 35.9 used direct mail to ‘Push 
tising Association ? salesmen to greater efforts.” 

70.7% said their budget would be 60.4 to “Pave the way for 

larger Salesmen.” 

24.6 said their budget would re- 49.6°° to “Secure inquiries for 

main the same salesmen.” 

4.4¢¢ said their budget would be 48.9¢¢ to “Keep contact between 

smaller sales calls.” 

Think of this market that awaits 48.9% to “Developing sales in ter- 
us—/70.7©¢ of our customers want ritories.” 
to spend more money in 1947 for 37€¢ in “Following inquiries from 


direct advertising. How do these 


customers use this, the most powerful 


ood paper, dood dlue 
py ce fit A 


direct mail or other adver- 


tising.”’ 


« The Brown-Bridge Mills, Inc, Troy Oh 


NEW YORK CHICAGO ST. LOUIS 


408 S earbor 3739 Olive St 
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Courtesy of 
City Art 
Museum, 
St. Louis 
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aMnckrodt 


...that added touch... that superi- 
ority of product... that extra half 
inch of Quality, that makes a 


masterpiece! 


These are the fundamental prin- 
ciples ever guiding Mallinckrodt 
chemists who, for more than 80 
years, have produced finer chem- 
icals of Quality... of Purity... of 


Perlection. 


For lithographic perfection place 
your confidence in photo-chemicals 
of complete dependability and uni- 
formity — photo - chemicals by 


MALLINCKRODT. 











MALLINCKRODT (Bw CHEMICAL WORKS 


80 Years of Service lo Chemical Vhers 


Mallinckrodt St., St. Lovis 7, Mo. * 72 Gold St., New York 8, N.Y. 
CHICAGO + PHILADELPHIA . LOS ANGELES MONTREAL 
OotcPpPEenmoa sigs 
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It’s not just any flat gummed paper — it’s 
TROJAN “Super-Flat” Gummed Paper that is 
more economical to use. You can figure press 
time accurately when you use TROJAN “Super- 
Flat’ Gummed Paper — one reason why you can 
deliver high-quality jobs on time and well within 
quotation prices. Less spoilage and faster press 
runs makes TROJAN “Super-Flat’” Gummed 
Paper economical both for yourself and your cus- 


tomers. 


THE GUMMED PRODUCTS COMPANY 
orFices * TROY, OHIO * mits 


Chicago e Cincinnati e Cleveland e Los Angeles 
New York e@ Philadelphia e@ St. Louis 


“When you think of gummed products think of GUMMED PRODUCTS” 
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54.80 to “Announce a new prod- 

uct.” 

These are the ways our clients are 
using the printing and lithographing 
we are producing in your plant and 
mine. Every day that we progress 
further into a buyer’s market, these 
direct advertising uses increase in 
their importance. More and more 
dollars will be spent to hold up sales 
volume. 

What a 


How will we meet it? Any one of 


challenge, gentlemen. 
the uses shown here properly and in- 
telligently exploited by any one of 
us can continue to keep our plants 
efhciently productive — buyer's mar- 
ket or no buyer’s market. 

But it will take work—constant 
hard work — utilizing the highest 
type of salesmanship we can employ. 
Don’t forget this important fact! 

“Direct, printed advertising even 
at today’s higher costs is still the 
most economical and efhcient medium 
ot advertising to buyers of products 
that sell for any considerable sum of 


money.” 


It takes salesmanship to show your 





MARTIN DRISCOLL & CO. 


customer how he can use your prod- 
. ~ 2 

uct to advantage. So let’s say good- 

bye to the order-taker and start using 


SALESMANSHIP.**® 


PLASTIC FILMS 


(Continued from Page 29) 








pearance have been achieved. Results 
of letterpress printing closely _ re- 
semble those produced by aniline. 
Saran-coated cellophane is another 
new type of film which recently has 
come into prominence because its wa- 
ter-vapor resistance is not disturbed 
by packaging machinery. This type 
of film can be printed by the aniline 
process with results equally as good 
as those obtained on the regula 


Saran film. 


Polyvinyl Alcohols 

Polyvinyl alcohol film has very 
high tear resistance and is inherently 
resistant to grease, oils, solvents and 
gases. It is water soluble, however, 
and thus is limited to applications 
where this factor will not matter. 
Because of this important limiting 


factor and the recent development ot 


MANUFACTURED ONLY BY 


* CHICAGO, 





this type of film, few, if any, attempts 
have been made to test its printabil- 
ity. 

As can be seen from the discussions 
above, the problems of printing on 
most of these newer films are scarcely 
out of the laboratory stage. But as 
new uses develop for the films, there 
will be increasing demands for print- 
ing on them. And the _ techniques 
necessary to print on them will im- 
prove as the films’ usage expands, 
Lithography, which has found wide 
utility in the printing of cellophanes 
and acetates, may find a broadening 
role as further work is done with 
the newer plastics. But some of the 
main difficulties revolve around the 
requirements inherent in inks for use 
in the lithographic process. The pres- 
ence of water on the lithographic 
plate is a limiting factor in the type 
of inks which may be used. Perhaps 
dry offset will be the answer eventu- 
ally, for the rubber blanket used in 
the offset process provides a logical 
means and an economical rotary 
method of transferring the ink to the 


plastic film.se¥& 





ANI C0) 


ILL. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON * BRANCH FACTORY, MILWAUKEE, WIS. 


MODERN LITHOGRAPHY, August, 1947 


















CONCENTRATED 





@ Greatest Density and Smoothness 


@ it Does Not Chip or Crack 
@ Excellent for Ruling Pens 
@ Spreads Easily, Evenly 
@ Extra Good Coverage 
@ Excellent Adhesion 
@ Free Flowing 
@ Lays Flat 


@ Costs No More Than 
Ordinary Opaque 








@ Packed in 2, 8, 16 oz. 
and Quart Sizes 


TRIAL SIZE TODAY 

















Leith 
PLATE GRAINING MACHINE 


THE 
UNIVERSAL STANDARD 
FOR 
QUALITY GRAINING 












7 


UNIFORM GRAINING 


Custom Built Single-Eccentric- 
to any size Diamond-Frame Drive 
requirement HYDRAULIC CONTROLS 


For Easier Operation 


WELDED CONSTRUCTION 


For Lasting Service 





Zenith Whirlers, Vacuum Frames, Temperature Controlled Sinks, Etc. 


ZARKIN MACHINE CO., Inc. 


335 E 27thSt. New York 16,N.¥. Phone LE 2-0052 




















makers 
of fine 


OFFSET 
PLATES 


PROCESS LITHO ARTS _ INC. 


Harold C. Dethlefsen, Pres. 











549 S. WELLS ST. 
} CHICAGO 7 
~ WAB 8862 
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TECHNICAL BRIBES ) 





From Current Literature in the Graphic Arts 





Abstracts of important current articles, patents, and books are com- 
piled by the Research Department of the Lithographic Technical 
Foundation, Inc. These abstracts represent statements made by the 
authors of articles abstracted, and do not express the opinions of the 
abstractors or of the Research Department. Mimeographed lists have 
been prepared of (1) Periodicals Abstracted by the Department of 
Lithographic Research, and (2) Books of Interest to Lithographers. 
Either list may be obtained for six cents, or both for ten cents in coin 


or U.S. stamps. 


Address the Lithographic Technical Foundation, 


Research Dept., Glessner House, 1800 Prairie Ave., Chicago 16, IIl. 
“HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk the original articles can 


be furnished by the Foundation 


(address above) as photographic 


copies at forty cents per page, plus six cents postage for each four 
pages or PB reports can be secured from the Dept. of Commerce, 
Office of Technical Service, Washington, D.C., for prices quoted. 
Check or money order should be made payable to “Treasurer of the 


United States.” 





Photography 
Half-Tone Photo-Mechanical Print- 
ing Plates. A. E. Field. British Patent 
No. 563,028 (January 21, 1943). A 
method of producing a halftone photo- 
graphic plate includes the step of 
making an exposure, either succes- 
sively or simultaneously, through a 
segmented stop comprising a series of 
inwardly directed projections, and 
through a non-circular stop which 
may be a square or another segmented 
stop. Successive exposures may be 
given to take account of the tones to 
be reproduced. Contrast control and 
reduction of moire are claimed to be 
accomplished. Abridgement of Speci- 
fications, British Patent Office, Group 
XX, Section 560,001-580,000, p. 53. 


*Process Practice (Half - Line). 
Frank H. Smith. Process Engravers 
Monthly 54, No. 642, June, 1947 pp. 
160-1 (2 pages). This article is de- 
voted to discussion of the principles 
underlying half-line work when a 
crossline screen is used to produce 
lines in one direction. An aperture in 
the lens in the shape of a long narrow 
slit will produce the ‘single line” effect 
via a crossline screen. In fact the lens 
can be dispensed with and the same 
result obtained if a simple slit-shaped 
hole in a piece of card is used in the 
lens panel. An explanation is given of 
how and why this effect occurs. 


*Contact Half-Tone Screens (Photo- 
Lithography). C. C. Redman. Process 
Engravers’ Monthly 54, No. 642, June, 
1947, p. 162 (1 page). The many dis- 
advantages of glass ruled screens 
prompted development of contact 
screens. The contact screen has a 
square dot pattern, of greater density 
at the center of the dot than at the 
edge, and it is photographically pro- 
duced from a ruled halftone screen on 


to a photographic film. However, con- 
tact screens had little success until 
recently due to the lack of contrast 
control. With the introduction of 
colored screens by Easman Kodak Co., 
however, variation of contrast is made 
possible by the use of colored filters. 
The orange contact screen is suited 
only for producing screen positives, 
and it is necessary first to produce a 
continuous tone negative. The ma- 
genta contact screen makes possible 
the production of screen negatives in 
the camera, from black and white con- 
tinuous tone copy, and using color 
filters for tone control. 


*Planning Photolitho for Greater 
Production. W. G. Burgess. British 
and Colonial Printer 140, No. 970, 
June 6, 1947 p. 138 (1 page). Dot 
reduction is discussed. The contro- 
versial subject of square versus round 
dots is brought up and it is pointed 
out that, while the square dot is not 
ideal for every job, it will be found 
most satisfactory for smoothness, as 
well as in not presenting the diffi- 
culty in retouching that the round dot 
does. It is suggested that the various 
methods of screen negative making 
should be studied, and one of these 
adopted and rigidly adhered to if 
uniform negatives are to be produced. 
The use of a light measuring instru- 
ment to ensure correct exposure is 
discussed briefly. 


*Notes and Comments. W. B. Hislop. 
Process Engravers Monthly 54, No. 
641, May, 1947, p. 130 (1 page). 
Flashing was first used as a means 
of overcoming the “inertia” of plate, 
that is its inability to record faint 
light below a certain value until it 
was set “on the move” by a stronger 
light. A short exposure to white 
paper, with a small stop, was made 
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before exposure of the original. It 
was found, however, that many origi- 
nals do not yield useful dots in the 
darkest shadows even with an inertia 
flash until the exposure is so pro- 
longed that the lighter tones are rela- 
tively bleached. A _ flash exposure 
much exceeding an inertia flash puts 
a firm and substantial dot in the 
shadows without extra main exposure. 
An explanation is given why a flash 
exposure is necessary in the gelatine- 
silver process to ensure a useful dot 
in the shadows. Today use of the 
flashing lamp is the most satisfactory 
way of flashing transparencies. In- 
structions are given for constructing 
a lamp for this purpose. 


*Tone Values of Screen Images 
(Photo-Lithography). A. Haigh and 
H. M. Cartwright. Process Engravers 
Monthly 54, No. 641, May, 1947, p. 
134 (1 page). The relationship be- 
tween dot size and tone value is dis- 
cussed. The Lithographic Technical 
Foundation’s Technical Bulletin No. 
5 is recommended for information on 
this subject. Some of this information 
is discussed as follows: The dot area 
value is the space occupied by the 
dots, over unit area of flat tint, ex- 
pressed as a fraction of that area. 
Thus if dots cover 10 percent of the 
total surface of the region and white 
spaces between make up 90 percent, 
the region has a dot area of 0.1. Inte- 
grating and photometering the light 
reflected from a halftone image on 
paper is discussed and the equation 
for expressing this reflection density 
is given. The equation used for calcu- 
lating the tone density corresponding 
to any specified dot area is also given. 
It is found that the increase in tone 
density is slight for a given increase 
in dot area for light tones but it rises 
steeply for dot areas from 0.7 up- 
wards. The Lithographic Technical 
Foundation’s bulletin also shows 
curves for dot images of different 
densities, and for tone density rela- 


tionship for screen negatives and 
positives. 
*Temperature Control in Photo- 


mechanical Processing. Bulletin of the 
Graphic Arts No. 9, 1947, p. 3 (1 
page). The importance of tempera- 
ture control in photographic process- 
ing and the results to expect from 
temperatures that are too high, or too 
low, are discussed. Automatic control 
devices are ideal for uniform, efficient 
processing, but since such equipment 
is not always available to the average 
plant, simple devices are suggested 
such as a household water mixer. 
Care in cooling is stressed and a 
method suggested. Temperature con- 
trol produces a definite improvement 
in quality and significant savings of 
films, plates, chemicals. and produc- 
tion time. 


a 
The Masking Method of Color 
Reproduction, Part II. Bulletin of the 
Graphic Arts 9, 1947, pp. 4-7 (4 
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At last the lithographic craftsman has an unbreakable 

substitute for glass. 

Our“ DYRITE” Plastic Sheets have the following advantages: 
1. Substitute for when stripping film for close 
registration work 

2. Can be coated with a transparent Blue Print solution 


glass 


for stripping wet or dry film. 


68 GANSEVOORT ST. 





PLASTIC <OYHII> SHEETS 


Patent Applied For 





3. Can be coated with a “DYRITE” Black or Red con- 
tact emulsion for making master flats. 
Can be filed away for future use on a flat surface or 
in roll form, still retaining its dimensional stability. 
5. Sizes are up to and including 5134” x 150”. 
Write or call for our free pamphlet which contains samples, 
price lists and other uses. 


4. 


DIRECT REPRODUCTION CORPORATION 


NEW YORK 14, N. Y. 


WATKINS 39-0066 














THE FINEST QUALITY COLOR PLATES | 
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OFFSET LITHOGRAPHY 





THE STEVENSON PHOTO COLOR SEPARATION CO. 


400 PIKE STREET 


CINCINNATI 2, OHIO 











no if’s...no but’s 


you say Comilith is swell 
or you get your money back! 


Send in the coupon for a trial order of this new 
kind of litho ink. Put it to the hardest test you 
can think of. If it doesn’t make good, we will. 
All you have to do is return the unused ink to 


us collect .. . your refund or credit will be in 


the next mail. 






..+ made in black 
and in colors. 
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pages). The use of highlight and 
shadow masks to insure good contrast 
and detail in the highlights and 
shadows of a _ reproduction is dis- 
cussed. Detailed instructions are 
given for the use of a highlight mask 
on transparencies, the use of a high- 
light mask on color separation nega- 
tives, and the use of a shadow mask 
on color separation negatives. The 
highlight and shadow masks are not 
used in place of the red- and green- 
filter (principal) masks. The princi- 
pal masks are still needed for colo. 
correction whether or not highlight 
and shadow masks are used. The 
sensitometric curves involved in the 
use of the highlight and shadow masks 
are briefly explained. 


Planographic Printing Surfaces 
Evaluation of the Roughness of 
Lithographic Printing Plates. G. A. 
H. Elton and G. McDougall. J. Soc. 
Chem. Ind., 65: 212-15, July, 1946. 
Lithographic printing plates are gen- 
erally sheets of aluminum or zinc 
about 0.01 inch thick, which are arti- 
ficially roughened before use on the 
printing press. The metal sheets are 
secured to the bottom of a tray which 
can be vibrated rapidly in a horizontal 
plane with an eccentric motion. The 
sheets are covered with a single layer 
of spherical marbles and an abrasive 
with some water added. Plates can 
also be grained by sand-biasting. For 
the evaluation of roughness, the sur- 
face properties selected for measure- 
ment were: (1) the roughness ratio, 
i.e., the ratio of the total surface area 
to its apparent area; (2) the specific 
surface volume, this quality being 
defined as the void volume per unit 
apparent area enclosed by the surface 
of the grain and a plane passing 
through the peaks of the grain; and 
(3) the grain depth, which is the 
shortest distance between a_ plane 
through the peaks of the grain and a 
plane through the lowest points of the 
troughs. Photographs and _ graphs 
are reproduced. Monthly Abstract 
Bulletin, Kodak Research Labora- 
tories, 33, No. 4 April, 1947, p. 123. 


Surface Printing Plate. W. A. 
Boekelman and A. Elfers. Dutch 
Patent No. 55,871 (August 15, 1944). 
The water-receptive part of the sur- 
face is such that, without graining or 
gumming, ink is repelled; to this end 
it is made of chrome or an alloy 
chiefly consisting of chrome. The 
surface is generally wetted with 
water, though other liquids not dis- 
solving the ink may be used, e.g. 
glycerol. The chrome surface may be 
defatted by an alkaline detergent and 
treated with an acid, the anion of 
which stands on the non-swelling side 
of the lyotropic series, i.e., F-SO,-Cl- 
3r-NO.-I-CNS (the first ones are the 
less swelling ones.). Chemical Ab- 
stracts 41, No. 12, June 20, 1947, p. 
3980. 
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Moistening Printing Plates. W. de 
Jong. Dutch Patent No. 55,746 
(December 15, 1943). A little phtha- 
late resin is made use of, not only in 
the ink. but as an emulsion in the 
water to moisten the plate. The 
resin may be made from glycerol 166, 
phthalic anhydride 263, and linseed- 
oil acid 570 parts by weight, by heat- 
ing 5 hours in a CO. atmosphere. An 
emulsion can be made from resin 100 
in water 250 parts and some trie- 
thanolamine at 90°. Of this emulsion 
1% in the water to moisten the plates 
suffices. Chemical Abstracts 41, No. 
12, June 20, 1947, p. 4010. 


Methods of Drying Coated Plates 
for Photo-Lithographic and Like Pur- 
poses and Apparatus Therefor. Pic- 
torial Machinery Ltd. and L. Linzell. 
British Patent No. 584,615. In an 
apparatus for drying coated photo- 
litho and photo-engraving plates, etc., 
a sub-atmospheric pressure is pro- 
duced in the casing below the plate 
support and heated air is thereby 
made to flow downwards through the 
lid-aperature, around the outer peri- 
phery of a coated plate on the plate 
support, and down to a situation be- 
low the latter. Printing Abstracts 2, 
No. 5, May, 1947, p. 200. se 





McLAURIN-JONES GUARANTEED 


Flat Gummed PAPER 


Careful printers will tell you McLaurin-Jones Flat Gummed Paper is 
their favorite for all label and sticker work. It lays flat... stays flat 
++. runs better on the press. Ask your paper merchant for samples... 


you'll be pleasantly surp 
easy on any label job. 


e way they make good presswork 








McLAURIN-JONES COMPANY 


BROOKFIELD, MASS. 
OFFICES: NEW YORK * CHICAGO «+ LOS ANGELES 
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STRINGMG FOR THE TRADE 


its 10 THE TRADE... B RA U ER and SOn 


LEADING OFFSET DISPLAY PLATEMAKERS 


FOR NATIONAL ADVERTISERS 


° 
TRI-SPECTRAL KODACHROMES 
* 


1718 NORTH FIRST STREET 
MILWAUKEE +12 - WISCONSIN 


PHONES - CONCORD- 3580-1 


COMPLETE PLATE SERVICE 

















When Quality Counts 





right panchromatic plate for any job. 


Most — Use 


ILFORD 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION ) 


Here is a summary of useful information that will help you choose the 






















































(INCLUDING PUNCHING) (Order Code) 
of your straight cut and die cut book- NAME CHARACTERISTICS USES 
lets, folders, pamphlets and card- —-- en — 

D half- 
tags, in white and colored cotton PP-50 Highest contrast; thin = ae he 
and rayon strings. Tied in 50's or film emulsion. sharp solid dets are re- 
100’s and packed in plain boxes. _Halftone Pan. (H.D. 75) quired 

DIE-CUT STRING TAGS PP-40 Slightly lower in con-| ‘Direct’ process half- 
Rapid P trast than above but | tone negatives and a 
We also manufacture printed and ae rocess | increased speed. universal standard in 
die cut tags in ensested colors, an. (H.D. 135) use for years. 
strung, complete, ready for use. ee PF Ne : 
* % Medium speed and con- Indirect : continuous 
SHIPPING TAGS in 20 Colors PP-20 | fei tone negatives. and posi 
Special Rapid (H.D. 700) tives in lithography and 
All sizes, ag | and a Pan. gee photogravure. 
single or in gangs. Plain or printed.  £DT Fast; soft-working jong | “Indirect” continuous 
brass eyelets, strung or ord *PP-10 delicate graduation | tone negatives and posi- 
Also Tag envelopes of every kind. Soft Graduation | scale. tives and all color sep- 
Modern high speed equipment Pan. (H.D. 1200) aration work. 

















and facilities for runs from a thou- 
sand to a million. 


LET US QUOTE YOU 









* Also furnished in ‘‘MATTE”’ surface. 


“M"’ to code. 


Complete Stocks 
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65 DUANE STREET NEW YORK 7, N.Y. 
ben WORTH 2-3296 
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Mid-West Depot 
316 W. Washington St. 
CHICAGO, ILLINOIS 












In ordering 
SOLE U. S. DISTRIBUTORS 


NORMAN-WIL 


SUPPLY CO 


“MATTE” 





Prompt Service 


LLETS 





add 


Eastern Depot 
27 Pearl Street 
NEW YORK, N. Y. 
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RECORDSET INKS 


jr OFFSET 


ACME PRINTING INK CO., 


1950 No. 


ST. LOUIS, MO. 


1421 WEST 
CARROLL AVE. 


AND LETTERPRESS 


Immediate aelling - Faat drying - Sharp Printing 
BLACKS AND COLORS 


PLEXICO PRODUCTS COMPANY, 
CHARLOTTE 1, No. CAROLINA 


Agents, Southeastern States 


ROBT. H. BOLEN, Cincinnati, 0., Phone Jefferson 2230 


11th St., 407 


ACME PRINTING INK CO. 


KRAMER INK COMPANY, 


E. Pico St., 


LOS ANGELES, CAL. 


CHICAGO 7 
ILLINOIS 
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All classified advertisements are charged for at the 
rate of ten cents per word, $2.00 minimum, except 
those of individuals seeking employment, where the 
rate is five cents per word, $1.00 minimum. Address 
all replies to Classified Advertisements with Box 
Number, care of Modern Lithography, 254 W. 31st 
St., New Yorkl. Closing date: 28th of preceding month. 





Help Wanted > 





ARTIST: Unlimited opportunity, 
above usual salary creating labels and 
commercial finished sketches in model, 
air-conditioned plant located in middle 
west. Address Box 674 c/o Modern 
Lithography. 


DOT ETCHER: Unique opportun- 
ity with unusually high wages in fore- 
most label and commercial, air-con- 
ditioned, one-floor plant. Midwestern 
location. Address Box 675 c/o Modern 
Lithography. 

POSTER ARTIST, Dot etch artists, 
steady employment. McCandlish Litho- 
graph Corp., Roberts Avenue and 
Stokley Street, Philadelphia 20 Pa. 








COLOR CAMERA MAN: Only top- 
flight man experienced in reproducing 
all types of copies and transparencies 
need apply. Address Box 676 c/o 
Modern Lithography. 


TWO STRIPPERS: For Litho 
House specializing in color. Address 
Box 677, c/o Modern Lithography. 











MANAGER: Production man, esti- 
mator, for small offset plant publish- 
ing weekly newspaper. Stock pur- 
chase or option possible. Modern 
Litho-Printers, Inc., Mayfield, Ken- 
tucky. 





WORKING FOREMAN: Wanted 
by small but progressive offset and 
letterpress shop. Thorough experi- 
ence as offset pressman necessary, 
knowledge of letterpress work desir- 
able. Good chances for future. The 





FOR SALE 


1 #11 Hoe Rotary Offset Tin 
Decorating Press, plate size 
29% x 34 

1M A Webendorfer, Serial 

#369 

44x64 Lontke Bronzer 

44x64 U.P.M. Bronzer 

51” Milwaukee Bronzer 

38” Fuch & Lang Bronzer 


— et et 


Printers Exchange 
Producers of the Speedisealer 
2636 Locust St. 

St. Louis 3, Mo. 








CLASSIFUED 





Milford Press, Inc., 1 Cherry St., Mil- 
ford, Conn. 





LITHOGRAPHIC STONE EN- 
GRAVER: Excellent proposition. 
Communicate American Bank Note 
Company, 118 East 20th St., Chicago 
16, Illinois. 





ESTIMATOR: Color photo lithog- 
raphy. Must be experienced in setting 
up and estimating commercial work. 
Write stating experience. Address 
Estimating Box 678 c/o Modern 
Lithography. 








ORDER WRITER: Man experi- 
enced in the mechanics of the litho- 
graphic business and who has the 
ability to type. Address Box 679 c/o 
Modern Lithography. 





PRESSMAN: To run _ beautiful 
Litho-Krome. Top quality pressman 
to operate 22x34 Harris press run- 
ning beautiful Litho-Krome color 
lithography exclusively. Only men 
capable of top quality color work 
need apply. Litho-Krome Company, 
Columbus, Georgia. 

WANTED: High grade 2-color off- 
set pressman to operate new stream 
feed two color Harris L.S.T. Press 
with processive southern label manu- 
facturer. Excellent opportunity for 
outstanding man with ambition. Ad- 
dress Box 680 c/o Modern Lithog- 
raphy. 








WANTED: Man 25-35 years old 
for sales engineering for paper manu- 
facturer. Good personality, technical 
education pressroom experience es- 
sential. Some traveling necessary. 
Salary commensurate with qualifica- 











MILLER MAJOR, 27x40, 
COMPLETELY REBUILT 


All new steel gears, cams, shafts. 
A new press built in the old frame 
Actual cost 40% less than new 
machine. See it in action. Im- 
mediate delivery. 


MODEL B CLEVELAND 
AUTOMATIC FOLDER 


With Cleveland continuous feeder, 
double-letter and 32-page attach- 
ment, paster. AC electrical equip- 
ment 
34',-INCH DIAMOND 
POWER PAPER CUTTER 


Excellent mechanical condition. 
AC electrical equipment. 


J. SPERO & CO. 


372 W. Ontario St., Chicago 10, IIl. 
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Step 
an 
Repeat: 


Not a machine for sale 
but a service to supple- 
ment your plate depart- 


ment. 


We specialize in nega- 
tives, positives or complete 
plates for single or multi- 
color work such as labels, 
razor blade wrappers, pre- 
cision instruments on met- 
al or plastic, metal toys, 
etc. 





We can handle 
complete 
Color Separation 
including 
Four Color Process, 
but we solicit 
only the kind of work 
in which our 
specially designed step 
and repeat system 
can serve you. 











John C. Crozter 


1290 CENTRAL AVE. 
Hillside, N. J. 
Telephone: WAverly 3-9467 
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Multilith (10 x 151%") 


Zinc plates, 32c. 
Aluminum plates, 25c. 
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“YmMaA>rws f£mZ 


96 Jay Street 
Brooklyn 1, N.Y. 











For the Best in 
PRESS WASHERS 
INK FOUNTAIN AGITATORS 
ORDER THE BALDWIN 











Made By: 


WILLIAM GEGENHEIMER 


| Offset Press Engineering 





78-80 ROEBLING STREET 
BROOKLYN, N. Y. 








EVergreen 8-5161 


ESTABLISHED 1918 























MULTILITH and DAVIDSON OWNERS 


Why regrain plates? 


New plates shipped immediately at these low prices 


Davidson (10 x 16’) 


Zinc plates, 32c. 
Aluminum plates, 28c. 


Order Direct From This Advertisement 
Blankets, chemicals and plates for all offset equipment. 


ACME LITHO PLATE GRAINING, 


Lie 


212 Mission St. 
San Francisco 5, Calif. 


. a+, 
sas Goetz Cmetican 


PRECISION PHOTO-LENSES 


An American Product Since 1899 
ao will give you a lifetime of 
profitable satisfaction + 
GOERZ DAGOR F6.8 
The favorite universal all-purpose lens, color-corrected, wide-angle, 


convertible—for interiors, exteriors, commercial and amateur work, 
scenic views, groups, banquets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended coverage, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected, convertible. For news, 
sports, portraits, general work, color film. 


GOERZ ARTAR F$9 to FI16 
The apochromatic process lens, for color separation with perfect 
register in the final process, also for black and white commercial 


work. 


GOERZ GOTAR F6.8, F8, F10 
The lens for black and white, process and commercial work, 
copying and enlarging. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


GOERZ MOVIE CAMERA ACCESSORIES 
a Order thru your dealer now 7 
for delivery as soon as possible 
The CP: GOERZ AMERICAN 


OPTICAL COMPANY 
Office and Factory: 317 E. 34th ST.,. NEW YORK 16, N. Y. 
ML-8 





OFFSET PLATES TO THE TRADE 


BAKER REPRODUCTION COMPANY 


208 South Jefferson Street 
CHICAGO 6, ILLINOIS 


ALBUMEN DEEP-ETCH 


COMPOSING MACHINE 


All Sizes— 
HARRIS-WEBENDORFER-MULTILITH 
Quality . . . Satisfaction Guaranteed 
Complete Copy Preparation 





























BAUM 
FOLDING MACHINES 
SUCTION FEEDERS 


Fastest Selling Folders in America 





RUSSELL ERNEST BAUM 


615 CHESTNUT ST. PHILADELPHIA, PA. 
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tions. Send complete details and 
photo. Address Box 681 c/o Modern 
Lithography. 
OFFSET CAMERA MAN: Wanted 
offset camera man for large plant. 
Must know Multi-color work. Address 
Box 682 c/o Modern Lithography. 
LITHOGRAPHIC INK SALES- 
MAN WANTED for middle west 
territory. Experience essential. Un- 
limited opportunity for right man. 
Address Box 683 c/o Modern Lithog- 
raphy. 





Situations Wanted 





OFFSET FOREMAN: 18 years 
experience in high class color work 
especially on coated stock. Have had 
experience in press erecting. Now 
employed as working foreman. Desire 
position as superintendent or work- 
ing foreman. Address Box 684 c/o 
Modern Lithography. 


COMMERCIAL FORMS & PRTG. 
SPECIALIST: 41 years of age. 21 
years experience covering all phases 
of management, production and sales 
in the specialty forms and salesbook 
field. Has thorough knowledge and 
practical experience in the develop- 
ment and operation of offset and 
letterpress printing and auxiliary 
equipment required for production of 
carbon interleaved forms, salesbooks 
and other rotary and flat-bed print- 
ing. Has many reliable sales con- 
tacts. Address Box 685 c/o Modern 
Lithography. 





Business Opportunity 





$10,000 TO INVEST: Will pur- 
chase part interest, or invest to start 
new offset plant. Control $100,000 
worth business. Address Box 686 
c/o Modern Lithography. 





Wanted 





WANTED: 40” to 44” Dark Room 
process camera, and a 133 or 120 line 
40” Circular Sereen. Write or call 
Phillips Litho Plate Service, 528 W. 
Van Buren St., Chicago 7, Illinois. 


MODERN DARK ROOM CAMERA 
EQUIPMENT, size approximately 
30 x 30 and capable of taking a 40” 
circular screen—Rutherford—A.T.F. 
or Lanston-Monotype preferred. Give 
full specifications. Address Box 687 
c/o Modern Lithography. 





For Sale 








FOR SALE: Carbon Are Lamps 
with cast aluminum parabolic re- 
flectors, patented circuit permitting 
45 minutes to one hour without a 


(Continued on Page 95) 


MODERN LITHOGRAPHY, August, 1947 











TURN TO TURNER 
FOR BETTER VALUES 


Presses 

1714x224 Webendorfer Mac Offset Press 

20x26 Rutherford High Speed Offset 
Press 

22x29 Webendorfer Big Chief Offset 
Press 

41x54 Harris LB Offset Press 

Miehie Vertical 

20x26 Miller Simplex 

22x28 Miehle Horizontal 

27x40 Miller Major, Late Style 

29x40 No. 4 Two Roller Miehle Auto. 
Unit 


30x42 No. 4 Three Roller Miehle Auto. 
Unit 

31x41 No. 4 Four Roller Miehle Auto. 
Unit 


16x65 No. 5/O Single Color Miehle 
Auto., Suction Pile Feeder 

22x34 Pony Miehle Auto. Unit 

27x39 Two Roller Babcock 

33x46 No. 3 Miehle Cylinder 

35x50 No. 2 Miehle Cylinder 

12x18 C&P Auto. Cylinder. New in 1941 

12x18 Craftsman with Miller Feeder 

1444x22 C&P Auto. Unit 


Cutters and Creasers 
14x20 C&P Cutter and Creaser 
14x22 National Cutter and Creaser 
14x22 Hartford Universal Cutter and 
Creaser 
14x22 Colts Style 5 Armory Cutter and 
Creaser 
26x38 Thomson Cutter & Creaser 
28x41 Hartford Cutter and Creaser 


Casting and Composing Equipment 
Models 3, 5, and 18 Linotypes 
Model C Intertype 
Series S Monotype Sorts Caster 
Monotype Composing Caster 
15x30!4 Vandercook Proof Press 
17x25 No. 2 Potter Proof Press with 
Automatic Inker 
2344x3830 No. 222 Vandercook Proofing 
Machine 


Power Paper Cutters 


30” Diamond Power Cutter 

32” C&P Foot Clamp, Power Cutter 
321,’ Eclipse Power Paper Cutter 
341.” Chailenge Diamond Hand Clamp, 


Power Cutter 
38” Oswego Auto. Clamp, Power Cutte 
14” C&P Automatic Power Cutter 
14” Seybold 20th Century Auto. Power 
Cutter 
14” Seybold Automatic Power Cutter 
45” Holyoke Automatic Power Cutter 


Folding Machines 

17x22 Model E Cleveland Auto. Folder 

19x25 Baum Auto. Folder, Model 289 

25x38 Model B Cleveland Auto, Foldcr, 
with Suction Pile Feeder 

25x38 Modei B Cleveland Auto, Folder, 
with New Hickok Suction Pik 
Feeder 

36x48 Omaha Eight Page Folder for 
attaching to No. 1 or No. 2/0 
Miehle Press 


Stitchers and Staplers 
No. 2 Boston Power Stitcher, 4” Cap. 


No. 2 Morrison Power Stitcher, % 
Cap. 

No. 3R Latham Power Stitcher, %” 
Cap. 

No. 2 Latham Monitor Power Stitcher, 
3” Cap. 

No. 6 Morrison Power Stitcher, 4” 
Cap. 


No. 4 Boston Power Stitcher, 144” Cap 
No. 15 Bostich Bliss Model Board 
Stitcher, Heavy Duty 
Moyer Gang Stitcher, with Three 
Stations 
No. O Latham 20th Century Stitcher, 
Cap. 1%”. 


Perforators 
28” Latham Power Perforator 
28” Perfection Power Perforator 
30” Rosback Super XX Heavy Duty 
Perforator 
30” Rosback Pony Round Hole Perfora- 
tor, Six Heads 
30” Burton Rotary Per., Five Heads 
33” Rosback Rotary Slot Hole Per. 
36” Nygren-Dahly Rotary Slot Hole Per. 


WRITE NOW FOR DETAILS 
TURNER PRINTING 
MACHINERY, INC. 


2630 Payne, Cleveland 14, 0. PRospect 1810 
732 Sherman St., Chicago, IIl., HARrison 7613 
500 W. Congress St., Detroit, CHerry 8269 


FOR SALE 





HARRIS 44x64 
TWO COLOR 
OFFSET PRESS 
‘IL3SLT 


Available immediately. It 
can be inspected now oper- 
ating and producing fine 
color work in a large Litho 


shop in New York City. 


PRICE 


$23,500.00 
(On Floor) 


Printing & Litho 
Equipment Co. 


11 BARROW ST. 
NEW YORK 14, N. Y. 
CH 2-5570 














2 Color Pressman 
for 
3:30 P.M. to 11:30 P.M. Shift 
37!~ hour week 
Good working conditions 
with 


many employee advantages 


The Reynolds & Reynolds Co. 
Dayton 7, Ohio 





















































Why Not Broaden Your Knowledge 
of Photomechanics 


By Getting the New and Revised (7th) Edition 
of Cramer's Process Manual 


PROCESS PHOTOGRAPHY 
and 


PLATE MAKING 


By 
J. S. MERTLE, F.R.P.S., A.P.S.A 
Latest information on all Photomechanical 


Processes. Data furnished in the language of the 
worker—easily understood by the practical man. 


Price One Dollar in U. S. and a 
‘Cc (Elsewhere $1.50) 


G. CRAMER DRY PLATE COMPANY 


Shenandoah and Lemp Avenues St. Louis 4, Mo. 
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Sik CALENDAR PAD LINE 


6 i\ 1 3% 
ae a BBE Ready for Shipment 
2 ane vane BLACK, BLACK & RED 








COMPLETE OFFSET 


PLATE MAKING SERVICE 
FOR THE TRADE 


We can supply you with prompt, dependable 

service on camera negatives, transparencies, 

either black and white or color, deep etch or 
albumin plates 


WE OPERATE NO PRESSES 
The R. L. KENNETT COMPANY 


235 SOUTH LUDLOW STREET 
DAYTON 2, OHIO 








= For the Best in lithographic cameras and other: 


photomechanical equipment, write 


CONSOLIDATED 


| PHOTO ENGRAVERS EQUIPMENT Co. 


2646 W. North Ave., Chicago 47, Ill. 


stereo etete ee ee ee ee eee ee eee ee 8 8 ee ee ee ee ee ee ee ee eee eee EEE EEE EE EOE ESE SESH SOOO TOSS SSS ES 








\ 2 40 a . 

\ te) ya\2= - ON WHITE STOCK - 
\ = Sizes: From 1 vid to 20x15 
GG \ Nome spec ‘ ored and St anish pa alee spihtaiibe 








The J vy; COMPA NY 


111 WEST 19” ST NEW YORK 11, NY 





Quality and Service 


PHOTO OFFSET PLATES 
FOR THE TRADE 
Sizes up to 22 x 29” 
Albumen 
Negatives—Positives 
Deep Etch—Van Dykes 
Books and Catalogs 


Phone for our Prices 
BOwling Green 9-7879 


LITHO GRAPHIC REPRODUCTION Corp. 
35 MAIDEN LANE NEW YORK 7, N.Y. 











Graphic Arts Machinery 
Representative 


the Atlantic seaboard 
jraphic arts 
should 


“Excellent opportunity on 
for sales representative of leading 
machinery manufacturer. The right man 
have five or more years experience in graphic arts 

between thirty and 


lly, outlining background, 


juction or sales and be 


lorty year age. Wri I 
yualificati and experience. Replies treated con- 
fidentially. Box No. 673, Modern Lithography, 254 


W. 31 St., New York 1, N.Y 
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For Results 


use the CLASSIFIED SECTION 


Modern Lithography 
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break. Sturdily constructed for free 
operation. Guaranteed against de- 
fects. Vacuum printing frames that 
give even, positive pressure over the 
entire working service. Perfect align- 
ment after years of hard usage. Light 
and easy to handle. Write for fur- 
ther details. Miller-Trojan Co., Troy, 
Ohio. 

FOR SALE: Lithograph plant 
located in mid-west doing a nation- 
wide business in color process work— 
in modern fire proof building—a large 
profitable business, largely with old 
customers, is now being done—owner’s 
health reason for selling—part cash 
will handle. Address Box 688 c/o 
Modern Lithography. 








LENS BUY OF THE MONTH: 
32” F:10 Carl Zeiss APO Planar. 
Barrel mount, coated, $1,000.00. Other 
process lenses from 4 to 70” in list 
CLL-47. It’s free. Write Burke & 
James, Inc., 321 So. Wabash Ave., 
Chicago 4, IIl. 

FOR SALE: 56 x 44 Rutherford 
No. 9 Comb. Bronzer and Duster, 
complete with blower, collector, re- 
ceiving table and attachments. Avail- 
able immediately. L. A. Miller Label 
Co., 714 Harrison Street, San Fran- 
cisco, Calif. 





FOR SALE: Single color Miehle 
Offset Press, size 41x54, Dexter 
Feeder, Pile Delivery. AC electrical 
equipment. Rebuilt and guaranteed. 
Address Box 689 c/o Modern Lithog- 
raphy. 





FOR SALE: Douthitt Printing 
Frame, 31”x41”, with vacuum pump, 
motor and storage tank, 110 volts, 60 
cycles AC, excellent condition, only 
slightly used. $350.00 f.o.b. Detroit. 
Address Box 690 c/o Modern Lithog- 
raphy. 

FOR SALE: 750 new ungrained 
zine plates 47% x 59—.016. 3000 used 
zine plates—grained, 33% x 44%— 
012 to .014. The Reynolds & Rey- 
nolds Co., 800 Germantown Street, 
Dayton 7, Ohio. 





FOR SALE: 3300 Lithomats 10x16 
paper plates, 22 gals. Pymist Fluid. 
No reasonable offer refused. Partial 
shipments accepted. Pengad Box 86, 
Bayonne, N. J. 








FOR SALE: 1 Rutherford Whirler, 
47x56. 1 Sweigard Vacuum Printing 
Frame, 40x60. Cleaned and repainted, 
Complete, ready for shipment. Priced 
to sell. Thos. Darling. 29 East 22nd 
St, New York, N. Y. 


FOR SALE: 41 x 54 Harris LB, 
AC motor equipment, now doing hair- 
line register work. See in operation. 
Reasonably priced. Turner Printing 
Machinery, Inc., 2630 Payne Avenue, 
Cleveland 14, Ohio. Offices: Chicago 
and Detroit. 
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FOR SALE: 17% x 22% MAC 
Webendorfer and two size 22 x 29 
Webendorfer offset presses. With 
wash up attachments. AC motor 
equipment. Can be seen in operation. 
Turner Printing Machinery, Inc., 
2630 Payne Avenue, Cleveland 14, 
Ohio. Offices: Chicago and Detroit. 


FOR SALE: Zenith Graining 
Machines (two). Will take up to 
30”x40” plate. AC electrical equip- 
ment. Priced to sell. Singer Engi- 
neering Co., 248 Mulberry St., New 
York 12. Walker 5-7625. 


FOR SALE: Huebner Bleistern 
Photo Composing Machine. 30x40 
Dry Plate set-ups for 22x28 photo- 
graphing plates. 1-volume frame with 
2 HP 3 phase 60 cycle AC 220/440 
volt. 3-negative frames 11x14, 14x17, 
12x24. 1-Registering device and light 
drum. 4-Negative hoods 5x7, 11x14, 
14x17, and 12x24. 1-Are lamp and 
incandescent lamp housing. Address 
Box 692 c/o Modern Lithography. 


HELP WANTED: Lithographic 
Pressman experienced in running color 
label work. Steady job, good wages. 
California. Write NAPL, 1776 
Broadway, New York 19, N. Y. 

- 
Joins Aero Publishers 

Del Canning, owner and operator 
of Van-Del Offset Press, Los An- 
geles, is vice-president of a new own- 
ership set-up of Aero Publishers, Inc., 
publishers of numerous aviation logs 
and tests. Mr. Canning, who has 
operated the Van-Del business since 
1936, is in complete charge of all 
Aero production. 


Join Carter, Rice 


The addition of Lyle H. Anson 


and William F. Callanan to the sales 
staff of Carter, Rice & Co. Corp., 
Providence Division, was recently an- 
nounced by James T. McGowan, 
Branch Manager. Mr. Anson was 
formerly connected with the Kalama- 
Nekoosa_ Ed- 
wards Paper Co., and the Industrial 
Mr. Calla- 


nan joins Carter, Rice after five years 


zoo Parchment Co., 
Paper and Cordage Co. 


in the armed services. 
. 
Leaves Dayton Firm 
C. Fred Burtanger, for many years 
plant superintendent of Reynolds & 
Reynolds Co., Ohio, and 
active in the Dayton Litho Club, has 


Dayton, 


severed his connection with the firm. 





ESLEECK 


They are strong and dura- 
ble, yet have minimum 
bulk. Their lightness and 
ei sa-balesdeWmoroy ecb osbal-to ME VElohiy 
pale bact-bdelbt-Mol(-t baMel(-T-) aor. bar 
Joo) amore) ©) (-¥-fam OL-1- ME a el -5 1c 0 ce) 
Thin Letterheads on all 
Branch Office, Foreign 
and Air Mail correspond- 
ence, also use the White 
and Colors for office 
records and factory forms. 


Fidelity Onion Skin 


Clearcopy Onion Skin’ 


Superior Manifold 


ESLEECK 


WE Watbee-Vorab bab alow Glos ish ol-babis 
Turners Falls, Mass 






























KIMBLE 


CUSTOM-BUILT MOTORS 












STANDARD OF PERFECTION IN 
THE GRAPHIC ARTS INDUSTRY 
FOR NEARLY A HALF CENTURY 













KIMBLE ELECTRIC 


Division of Miehle Printing Press & Mfe. Co. 







2005 WEST HASTINGS STREET 
CHICAGO 8 ILLINOIS 












DISTRIBUTED BY AMERICAN 
TYPE FOUNDERS 











COLORED PRINTING 
and LITHOGRAPHIC 
INKS 


with that Sleight Difference! 


SLEIGHT METALLIC INK COMPANIES 





INC. 
Philadelphia Chicago New York 
Washington Cleveland Kansas City 
Milwaukee Fort Worth Los Angeles 














hp 





Ready to Use — LITHOGRAPHIC ETCH — Nothing to Add 


Perfect desensitizer for zinc and aluminum—Used for more than 
twelve years by leading lithographers. Trial Order—$5.00 per 
single gallon. In quantities of 5 gallons or more—$4.75 per gallon 
delivered. Further details on Request. 


PARKER PRINTING PREPARATIONS CO. 
Metuchen, N. J. Pomona Park, Fla. 

























| Modernize YOUR PRESS with The 
NEW Hildebrand 
| EXTENSION DELIVERY 


STREAMLINED ® SMOOTH OPERATING 


Obtain full details from the Manufacturer 


379 West Broadway NEW YORK 12, N. Y. 











_ > The RATHBUN & BIRD CO., Inc. 




























525-527 BROADWAY, NEW YORK i2, N. Y. 


COLOR. PROCESS,« DEEP 
ETCH *« ALBUMEN « PRESS 
PLATES» NEGATIVES AND 
POSITIVES * CRAYON COLOR 
PLATES * PROVING * BLOW UP 
GROUP MULTIPLE NEGATIVES 


COMPLETE LITHO OFFSET SERVICE 
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Your best friend during periods of 
Equipment Shortages is a 


GOOD MACHINIST 
We have been friends of lithographers 
Since 1901 
Call us the next time you need 


MACHINERY REPAIRED OR 
RECONDITIONED PLANTS MOVED 


MASON-MOORE-TRACY,. INC. 
28-30 E. 4th ST., NEW YORK 3, N.Y. SPring 7-1740-1-2 


16000 JOR 


We like to do a good job,—making 
DOT ETCHED POSITIVES 
They are ready for your Photo Com- 
poser, are reasonable in price and | 

















you will receive them on time. We 
are specialists in High Grade Color 
Engravings for Offset 
ROCHESTER COLOR PLATE CO. 
668 North Street. Rochester 5. N. Y. 
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General Aniline Elects Frye 
Announcement was recently made 
by General Aniline & Film Corp, 
of the election to the presidency of 
Jack Frye, former president of Trans- 
World Airlines, to succeed George 
W. Burpee who resigned several 
weeks ago. Mr. Frye became chair- 
man of the company’s board of di- 
rectors at the annual meeting of 
stockholders in April, 1947. 


ATF Appoints Nine Salesmen 
American Type Founders Sales 
Corp., has announced the addition of 
nine men to its sales staff. The men, 
and the ATF branches they are as- 
signed to, are: John B. Newsom, 
Boston; John H. Johnson, New York 
City; John H. Farr, Buffalo; Fred 
T. Peters, Cleveland; S. M. Law- 
rence, Cincinnati; Joseph W. Vogt. 
St. Louis; Alvin L. 
sas City; Bernard L. 
Francisco; and, William F. 


Roberts, Kan- 
Hansel, San 
Farmer, 
ios Angeles. 

e 


Philipp Appoints Fouse 
Donald P. 


Associated Products, Inc., has been 


Fouse, formerly with 
appointed sales representative — ot 
Philipp Lithographing Co., with 


headquarters in the Chicago Offce. 





Trade Cvents 


International Association of Printing 
House Craftsmen, annual convention, 
Grand Union Hotel, Saratoga Springs, 
N.Y., Aug. 31, Sept. 1, 2, 3. 


National Metal Decorators Assn., semi- 
annual meeting, The Homestead. Hot 
Springs, Va., Sept. 10, 11, 12. 





Printing Industry of America, annual 
convention, French Lick Springs Hotel, 
French Lick, Indiana, Sept. 22, 23, 
24, 25. 


American Photo-Engravers Assn., 5lst 
annual convention, Hotel Statler, 
Buffalo, N. Y., Oct. 6, 7, 8. 


National Association of Photo-Lithog- 
raphers, annual convention and indus- 
try exhibit, Hotel Book Cadillac, De- 
troit, October 22, 23, 24, 25. 


Direct Mail Advertising Assn., annual 
convention, Carter Hotel, Cleveland, 


Oct. 23, 24, 25. 
National Association of Litho Clubs, an- 


nual convention, Congress Hotel, Chi- 
cago, Saturday, January 28, 1948. 
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Acme Litho Plate Graining, Inc. 92 
Acme Printing Ink Co. 90 
Aetna Paper Co. Div. June 
Aljen Associates July 
American Graded Sand Co. 39 
American Type Founders 6, 7, and 46 
American Writing Paper Corp. . = 
Ansco 54 
Baker Reproduction Co. 92 
Baldwin Paper Co. 44 
Bartels Co., Gordon 82 
Baum, Russell Ernest 92 
Bensing Bros., & Deeney July 
Bingham’s Son Mfg. Co., Sam’l. 13 
Brauer & Son 90 
Bridgeport Engravers Supply Co. 4 
Brown Bridge Mills 83 
Bulkley, Dunton & Co. July 
California Ink Co. July 
Cantine Co., Martin July 
Central Compounding Co. 79 
Champion Paper & Fibre Co. 26 
Chillicothe Paper Co. July 
Consolidated Photo Engraving 94 
Craftsmen’s Line-up Table Corp. June 
Cramer Dry Plate Co., G. 94 
Crescent Ink & Color Co. July 
Crocker-McElwain Co. July 
Crozier, John C. 91 
Dayton Rubber Mfg. Co. July 
Direct Reproduction Corp. 88 
Dixie Plate Graining Co. July 
Driscoll Co., Martin 85 
Duplex Screen Corp. July 
DuPont, E. I. de Nemours & Co. 48 
Dutro-Hendy ; aa 
Eastern Corp. 56 
Eastman Kodak Co. 37 


Electric Boat Co., Printing Machy. Div. 
3rd Cover 


Electronic Mechanical Products Co. July 
Electron Lithoplate Corp. July 
Esleeck Mfg. Co. 95 
Falulah Paper Co. June 
Fitchburg Paper Co. 66 
Fox River Paper Co. 72 
Fuchs & Lang Div. 19 & 20 
Gaetjens, Berger & Wirth, Inc. 80 
Gegenheimer, Wm., Inc. 92 
Godfrey Roller Co. July 
Goerz American Optical Co., C. P. 92 
Graphic Arts Corp. 9 
Graphic Process & Products Corp. July 
Gummed Products Co. 84 
Hammermill Paper Co. 3 
Handschy Co., A. E. 86 
Harris-Seybold Co. 25 & 4th Cover 
Haymans Mfg. & Sales Co. July 
Hendy Corp., Joshua 12 
Hoe & Co., R. June 
Howard Paper Mills, Aetna Paper Co. Div. June 
Hunt Co., Philip A. 62 
Ideal Roller & Mfg. Co. June 
International Paper Co. 68 
International Press Cleaner & Mfg. Co. July 
International Printing Ink July 
Johnson Co., Charles Eneu July 
Kennett Co., R. L. 94 
Kimble Electric Co. 96 
Kohl & Madden Printing Ink Co. July 


(The Advertisers’ Index has 


Lawson Co., E. P. 
Linton Bros. & Co. 
Litho Chemical & Supply Co. 


———, 





64 
July 
17 


Lithographic Plate Graining Co. of America 80 


Litho Graphic Reproduction Corp. 
Litho. Technical Foundation 


Macbeth Arc Lamp Co. 
Mallinckrodt Chemical Works 
Mark & Sons, John G. 
Marvellum Co., The 
Mason-Moore-Tracy, Inc. 

May Co., J. L. 

McCauley Finishing Co., G. H. 
McLaurin-Jones Co. 

Mead Corp., The 

Merck & Co., Inc. 

Miehle Printing Press & Mfg. Co. 
Miller Printing Machinery Co. 
Mohawk Paper Mills, Inc. 
Monk, Inc., C. O. 

Moore Laboratories 


10 
42 
July 
43 
88 
July 


National Association of Photo-Lithographers 18 


National Carbon Co. 

Neenah Paper Co. 

Nekoosa-Edwards Paper Co. 

Norman Willets Graphic Supply Co. 
Northwest Paper Company 


Oxford Paper Co. 


Paper Sales Corp. 

Parker Printing Preparations Co. 
Parsons Paper Co. 

Photo-Litho Plate Graining Co., The 
Pitman Co., Harold M. 

Printers’ Exchange 

Process Litho Arts, Inc., 


Rapid Roller Co. 

Rathbun & Bird 

Reliable Lithographic Plate Co. 
Rising Paper Co. 

Roberts & Porter, Inc. 
Rochester Color Plate Co. 
Roosen Co., H. D. 

Rutherford Machinery Co., Div. 


Schlanger, K. 

Senefelder Co., Inc. 

Siebold Inc., J. H., & G. B. 
Sinclair & Carroll Co. 
Sinclair & Valentine Co. 
Sleight Metallic Ink Companies 
Southworth Machine Co. 
Spero & Co., J. 

Sperry Corp. 


Stevenson Photo Color Separation Co. 


Strathmore Paper Co. 
Syntron Co. 
Standard Tag Co. 


Triangle Ink & Color Co. 
Turner Printing Machinery, Inc. 


United Mfg. Co. 
Vulcan Proofing Co. 


Warren Co., S. D. 

Webendorfer Div., ATF 

Western Litho Plate & Supply Co. 
Weston Co., Byron 
Whiting-Plover Paper Co. 

West Virginia Pulp & Paper Co. 


Zarkin Machine Co. 
Zarwell, H. D. 


been carefully checked but 


no responsibility can be assumed for errors or omissions.) 
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No, Cuthbert. I never heard ob Dichloro-Diphenyl-Trichloroethane!”’ 


Kuow how... 


HAT’S what business and industrial publica- 
tions can add to your advertising in their 
specialized fields—intimate knowledge of the 
field, deep reader interest, close reader atten- 
tion—the equivalent of war-time “know how.” 
They also give advertising a concentrated and 


specialized coverage not elsewhere available. 


Now, if it be in the field of Lithography 
where you want your advertising to have an 


effective background of “know how,” look into 


MODERN LITHOGRAPHY 


254 WEST 3lst STREET NEW YORK 1 


Member, Audit Bureau of Circulation 
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Tale Ends 


IGHTNING struck twice in 
L the same day at the Sale Lith- 
ograph Co. plant, 208 Washington 
Street, Buffalo, recently. During an 
afternoon storm, lightning struck the 








plant, blowing all third floor fuses. 

Later in the evening a bolt reached 

a basement switchboard of the same 

plant and set it afire. Firemen used 

carbon dioxide to smother the blaze. 
* 

Henry Krumm, ATF § salesman, 
and his bride-to-be, Miss Mary Mur- 
phy, were the first June couple to 
receive a marriage license at the In- 
dianapolis marriage license bureau. 
They headed the line when the office 
opened June 1. Mr. Krumm works 
out of the Cincinnati office. 

* 

Sales idea: The people at Benham 
Service, Philadelphia, recently _ sal- 
vaged their old letterheads and put 
them to clever use, when an impend- 
ing change in address threatened to 
make them obsolete. They put the 
old letterheads to work by printing 
in the center of the sheet, ‘Next 
Monday Morning at Half Past 
Fight, This Letterhead Will Be Out 
of Date.’ The new address follows 
the surprint, Printers Ink reports. 

* 

“Oh my aching back” is a familiar 
Monday morning chant around many 
litho shops these summer days. Rea- 
sen: Too much exercise at Litho club 


and Craftsmen outings. 


* 

At the recent Mechanical Con- 
ference of the N. J. Press Assn. the 
Intertype “Machine X” for photo- 
graphically composing type came in 
for discussion. It was admitted for 
the first time, officially, that one of 
the machines is now being tested at 
the Government Printing Office. ** 

* 

We teel reassured on reading of 
a new static eliminator which uses 
radioactive energy. The radioactive 
source will lose 50 percent of its 
generating power in 1,600 years. 


That seems adequate. 
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Accurate seiting between 





blanket and impression cy]- 
inders for different thick- 
nesses of stock is accomplished by 
operating one simple small hand 
wheel on operator's side of press. Setting 
indicated by calibrated scale 


and pointer. 














THIS IS ONLY ONE 
OF THE MANY 
IMPORTANT FEATURES 
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PRINTING MACHINERY DIVISION 
FOR COMPLETE DETAILS SEND ELECTRIC BOAT COMPANY 


FOR BOOKLET. CLIP THIS COU- 445 PARK AVENUE, NEW YORK 22, NEW YORK 


PON TO YOUR LETTERHEAD. The EBCO Willard PRESS will be on display at the N.A.P.L. Convention 
— Hotel Book-Cadillac, Detroit, Michigan, October 22-23-24-25. 





Funk™® Wagnalls* defines available as: 
(1) Capable of being used advantageous- 
ly; usable; profitable. (2) Of adequate power 
for a result; effectual.” 

Remember this definition the next 
time you are told that certain graphic 
arts equipment is “available”! 

Too often the word is used loosely to 


denote equipment on which fairly quick 


delivery is exploited to the limit. After 
that, it becomes your problem to decide 
whether or not it is “capable of being used 
advantageously” or “of adequate power for 
a result”. 

In the past, temptation to take a 


nt yay er 
, wot T 
¥; osablss ste ayia 
see 


<a 


1. 


chance—to sign up for untried and little 
known machinery, merely because imme- 
diate delivery was promised—we know, 
has been strong. Today, however, the 
comparatively short time remaining until 
the graphic arts industry can get delivery 
of equipment which it knows from ex- 
perience to be dependable, does not 
justify that gamble. 

May we suggest that you discuss 
your needs with a Harris-Seybold repre- 
sentative now? In the years to come, 
you'll be glad you waited a bit longer for 
Harris Presses, Seybold Cutters and other 
Harris-Seybold graphic arts equipment. 


*Funk & Wagnalls New College Standard Dictionary, Emphatype Edition. 


HARRIS 


-SEYBOLD 


General Offices, Cleveland 5, Ohio 





HARRIS PRESSES 


e SEYBOLD CUTTERS 


OTHER GRAPHIC ARTS EQUIPMENT 








